Advertising & Media Promotions

41 Sagamore Way North, Jericho, NY. 11753    Phone: (516) 225-4400
350 Fifth Avenue – Suite 2418 NY, NY. 10118   Phone (212) 967-2026   Fax (212) 947-7664


GENERAL SERVICES ADMINISTRATION 
Federal Supply Service 
Authorized Federal Supply Schedule Price List
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On-Line access to contract ordering information, terms and conditions, up-to-date pricing, and the option to create an electronic delivery order are available through GSA Advantage!, a menu-driven database system. The INTERNET address of GSA Advantage! is: GSAAdvantage.gov.

ADVERTISING & INTEGRATED MARKETING SOLUTIONS (AIMS)
FSC GROUP 541 PART 1

CONTRACT NUMBER GS-07F-0098U

For more information on ordering from Federal Supply Schedules, click on FSS Schedules at fss.gsa.gov.

Contract Period:  December 1, 2007 to November 30, 2012 (with three 5-year option periods)

ADVERTISING & MEDIA PROMOTIONS INC. 

41 Sagamore Way North -- Jericho, NY. 11753

Phone: (212) 695-7328  --  Fax: (212) 947-7664

CONTRACT ADMINISTRATOR:  MS. KATHY WENKE
41 Sagamore Way North -- Jericho, NY. 11753

Phone: (212) 695-7328 -- Fax: (212) 947-7664 -- Email: advertmp@yahoo.com
Business Size: Small Business

Customer Information:
1a. Table of Awarded Special Item Numbers (SINs)
SIN
DESCRIPTION

541-1 
Advertising Services

541-5 
Integrated Marketing Services
541-1000 
Other Direct Costs
1b. Lowest Priced Model Number and Lowest Unit Price

Prices shown are net, all discounts deducted, and valid for all areas including worldwide.   Prices are hourly rates. 
	Category of Labor
	Hourly rate

	Account Coordinator
	$68.94 

	Account Executive
	$93.84 

	Copywriter
	$93.84 

	Scriptwriter
	$129.26 

	Creative Director
	$248.95 

	Graphic Designer
	$100.54 

	Media Director
	$100.54 

	Media Planner
	$112.99 

	Public Relations Specialist I
	$129.26 

	Public Relations Specialist II
	$100.54 

	Market Research Analyst I
	$105.33 

	Market Research Analyst II
	$119.69 

	Project Manager
	$100.54 

	Executive Manager
	$112.99 

	Programmer
	$93.84 

	Senior Programmer
	$239.38


Other Direct Costs (ODCs) are quoted at the end of this document

1c. Labor Category Description

	Category of Labor
	Description 

	Account Coordinator
	Account Coordinators are responsible for Organizing account activity. They coordinate scheduling and promotions to ensure client satisfaction and project completion. They also assist Account Executives in maintaining and nurturing client relationships. A Bachelors degree is preferred with 1 year of field experience.

	Account Executive
	Maintains relationships and favorable contacts with current and potential advertising accounts. Targets potential advertising clients and develops relationships in order to acquire new advertising accounts. May require a bachelor’s degree and at least 3 years of experience in the field or in a related area with a high volume of sales. Familiar with a variety of the field’s concepts, practices, and procedures. Relies on extensive experience and judgment to plan and accomplish goals. Performs a variety of tasks. May lead and direct the work of others. A wide degree of creativity and latitude is expected. Typically reports to a supervisor or manager.

	Copywriter
	Writes, proofreads, and edits copy brochures/print and other forms of documents. May assist in estimating production costs, overseeing work done by external suppliers, and preparation of the marketing program. Requires a bachelor’s degree in a related area and 4-6 years of experience in the field or in a related area. Familiar with a variety of the field’s concepts, practices, and procedures. Relies on limited experience and judgment to plan and accomplish goals. Performs a variety of tasks. May report to an executive

or a manager. A wide degree of creativity and latitude is expected

	Scriptwriter
	Writes scripts for motion pictures or television: Selects subject and theme for script based on personal interests or assignment. Conducts research to obtain accurate factual background information and authentic detail. Writes plot outline, narrative synopsis, or treatment and submits for approval. Responsible for script development, revisions, and other changes. Writes one or more drafts of script. May work in collaboration with other writers. May adapt books or plays into scripts for use in television or motion picture

production. May write continuity or comedy routines. May specialize in particular type of script or writing.

	Creative Director
	Responsible for directing audience promotions and advertising. Assists with audience research. Requires a bachelor’s degree with at least 7 years of experience in

the field. Familiar with a variety of the field’s concepts, practices, and procedures. Relies on extensive experience and judgment to plan and accomplish goals. Performs a variety of tasks. Leads and directs the work of others. A wide degree of creativity and latitude is expected. Typically reports to top management.

	Graphic Designer
	Uses knowledge of current graphic design software to produce graphic art and visual materials for promotions, advertisements, films, packaging, and informative and instructional material through a variety of media outlets such as websites and CD-ROMs. Generates and manipulates graphic images, animations, sound, text and video into consolidated and seamless multimedia programs. Must remain abreast of technological advances in the field and be able to identify areas of use in the organization. May require

a bachelor’s degree or its equivalent and 2-4 years of experience in the field or in a related area. Familiar with standard concepts, practices, and procedures within a particular field. Relies on limited experience and judgment to plan and accomplish goals. Performs a variety of tasks. Works under general supervision; typically reports to a supervisor or manager. A great deal of creativity and latitude is expected.

	Media Director
	Responsible for leading team of Media Planners and Buyers. Oversees research, development, and implementation of media plans. Negotiates client projects and develops client relationships. Ensures client budget and target audience is met. Requires a bachelor degree and at least 5 years of experience in the field or in a related area. Familiar with a variety of the field’s concepts, practices, and procedures. Relies on extensive experience and judgment to plan and accomplish goals. Performs a variety of tasks. Leads and directs the work of others. A wide degree of creativity and latitude is expected. Typically reports to top management.

	Media Planner
	Responsible for research and development of media plans, identifying target audiences and ideal outlets. Recommends media mix and frequency as appropriate to client budget and objectives. Requires a bachelor’s degree and 2-4 years experience in the field or in a related area. Familiar with standard concepts, practices, and procedures within a particular field. Relies on limited experience and judgment to plan accomplish goals. Performs a variety of tasks. Works under general supervision. A certain degree of creativity and latitude is required. Typically reports to a supervisor.

	Public Relations Specialist I
	Prepares and disseminates information regarding an organization through newspapers, periodicals, television and radio and other forms of media. Requires a bachelor’s degree in a related area and 2-4 years of experience in the field or in a related area. Familiar with standard concepts, practices, and procedures within a particular field. Relies on limited experience and judgment to plan and accomplish goals. Performs a variety of tasks. Works under general supervision; typically reports to a supervisor or manager. A certain degree of creativity and latitude is required.

	Public Relations Specialist II
	Prepares and disseminates information regarding an organization through newspapers, periodicals, television radio, and other forms of media. Requires a bachelor’s degree in a related area and 4+ years of experience in the field or in a related area. Familiar with a variety of the field’s concepts, practices, and procedures. Relies on limited experience and judgment to plan and accomplish goals. Performs a variety of tasks. May direct and lead the work of others. Typically reports to a manager or head of a unit/department. A wide degree of creativity and latitude is expected.

	Market Research Analyst I
	Collects and analyzes data to evaluate existing and potential product/service markets. Identifies and monitors competitors and researches market conditions or changes in the industry that may affect sales. Requires a bachelor’s degree and 2-4 years of experience in the field or in a related area. Familiar with standard concepts, practices, and procedures within a particular field. Relies on limited experience and judgment to plan and accomplish goals. Performs a variety of tasks. Works under general supervision; typically reports to a supervisor or manager. A certain degree of creativity and latitude is required.

	Market Research Analyst II
	Collects and analyzes data to evaluate existing and potential product/service markets. Identifies and monitors competitors and researches market conditions or changes in the industry that may affect sales. Requires a bachelor’s degree and 4-6 years of experience in the field or in a related area. Familiar with a variety of the field’s concepts, practices, and procedures. Relies on experience and judgment to plan and accomplish goals. Performs a variety of complicated tasks. May report to an executive or a manager. A wide degree of creativity and latitude is expected.

	Project Manager
	Strategically manages multi-faceted project, developing product and service vision. Is responsible for building and successfully maintaining integrated management structure and evaluating overall performance. Manages subcontractor and project financials. Meets regularly with government program manager to discuss performance, propose initiatives, and establish priorities.

	Executive Manager
	Provides oversight for multiple client engagements by managing several multi-faceted programs and creating overarching vision. Is responsible for overseeing an integrated management structure, which evaluates overall performance. Meets with government program manager to discuss performance, initiatives, and priorities.

	Programmer
	Reviews, analyzes, and modifies programming systems including encoding, testing, debugging and documenting programs. May require an associate’s degree in a related area and 0-3 years of experience in the field or in a related area. Has knowledge of commonly-used concepts, practices, and procedures within a particular field. Relies on instructions and pre-established guidelines to perform the functions of the job. Works under immediate supervision. Primary job functions do not typically require exercising independent judgment. Typically reports to a project leader or manager.

	Senior Programmer
	Highly sophisticated and technical. Typically has 10+ years of experience in this field. Can handle highly complex scenarios.  Has deep experience of multiple languages and platforms. May also be used to supervise less experienced programmers.


2. Maximum Order: $1,000,000.00 

3. Minimum Order: $100.00 

4. Geographic Coverage (delivery area): 50 United States and Puerto Rico. 

5. Point of production (city, county and State or foreign country): Nassau County, New York 

6. Discount from list prices or statement of net price: 5% from the commercial prices except for SIN 541-1000.  Prices shown are net (discount deducted) 

7. Quantity discounts: None
8. Prompt payment terms: 1% - 20, Net 30 Days 

9a. Notification that Government purchase cards are accepted up to the micro-purchase threshold: Commercial credit cards are accepted for purchases below $2500
9b. Notification whether Government purchase cards are accepted or not accepted above the micro-purchase threshold: Commercial credit cards are accepted for purchases above $2500

10. Foreign Items (list items by country of origin): Not applicable 

11a. Time of delivery: Will adhere to delivery schedule as requested by purchase order 

11b. Expedited Delivery: Contact Contractor 

11c. Overnight and 2-day delivery: Contact contractor 

11d. Urgent Requirements: Contact contractor by phone for urgent delivery requirements
12. FOB Point (s): Destination 

13a. Ordering Address: 
Advertising & Media Promotions Inc.
41 Sagamore Way North

Jericho, NY. 11753
Phone: 212-967-2026

Fax 212-947-7664

13b. Ordering Procedures: For supplies and services, the ordering procedures, information on Blanket Purchase Agreements (BPA’s), and a sample BPA can be found at the GSA/FSS Schedule homepage (fss.gsa.gov/schedules) or under FAR 8.405-3.
14. Payment Address: 
Advertising & Media Promotions Inc.
41 Sagamore Way North

Jericho, NY. 11753
15. Warranty provision: NOT APPLICABLE 

16. Export packing charges: NOT APPLICABLE 

17. Terms and conditions of Government purchase card acceptance: NOT APPLICABLE 

18. Terms and conditions of rental, maintenance, and repair: NOT APPLICABLE 

19. Terms and conditions of installation: NOT APPLICABLE 

20. Terms and conditions of repair parts, etc.: NOT APPLICABLE 

20a. Terms and conditions of any other services: Other Direct Costs (ODCs) were awarded for the SINs referenced.  Should the item desired be different from the ODC quoted, a different price specification may result, which can typically be quoted in advance of the item/space/time being ordered/booked. 

21. List of service and distribution points: NOT APPLICABLE 

22. List of participating dealers: NOT APPLICABLE 

23. Preventative maintenance: NOT APPLICABLE 

24a. Special attributes such as environmental attributes: NOT APPLICABLE 

24b. Section 508  NOT APPLICABLE 

25. Data Universal Number System (DUNS) number: 61-2544085
26. Notification regarding registration in Central Contractor Registration (CCR) database. Advertising & Media Promotions Inc. is registered in the CCR database. 

NON LABOR (ODC) RATES as of December 2007

	Category  - Details
	         Rate

	Black and White Copies (per page)
	$0.11

	Express Mail
	$18.90



	WLNY-TV 30 Second Spots (51)* based on purchase of 17/week x 3 weeks
	$88.90 per spot*

	TWC Staten Island 30 second spots (88)* 
	$7.88 per spot*

	Cablevision NJ 30 second spot (200)*
	$5.04 per spot*

	Comcast Regional NJ 30 sec spot (227)*
	$8.88 per spot*

	102.7FM, 60 second spot (24)*
	$83.95 per spot*

	Voice over for radio
	$302.25 per voice over hour



	Print, prep, obtain mailing list, presort, print address, sort, etc… not including postage (based on 4842 flyers)*
	$0.25 per flyer*

	DesiTalk 28.0 column inches
	$403.00

	Staten Island Advance 27.0 column inches, rate based on multirun per week special pricing
	$668.64


*denotes rate as a result of bulk discount pricing
Rates quotes are maximum rates per quantity (in parenthesis), actual rates may be lower.
About Advertising & Media Promotions, Inc. 
Advertising & Media Promotions, Inc, is an experienced provider of marketing solutions.  The term marketing is emphasized, because our philosophy is to fully integrate the needed components of a successful campaign to achieve the objectives desired. This approach often requires direct involvement in advertising, market research, media planning and public relations activities coupled with creative energy, deep experience, seamless management and an appreciation for success metrics.  

SIN 541-1 Advertising Services 
Services Include: 

• Program Development

• Branding and Brand Positioning
• Strategic and Tactical Planning

• Print advertising 

- Production (copywriting, design, layout, etc)

- Contract Negotiation (to achieve bulk discounts)

- Placement (attention paid to premium positioning)
• Radio / Television advertising

- Production (copywriting, talent, special effects, etc)

- Contract Negotiation

• Other advertising

- Signage, Billboards, Train/Subway, even coffee cups! 

• Direct mail 

• Brochures 

• Presentations 

• Review and advisory panels 

• Logo creation  

• Printing and distribution 

SIN 541-5 Integrated Marketing Services 
Services Include: 
Creation of comprehensive solution that incorporates multiple aspects (e.g. Advertising, PR, Market Research, etc) of marketing and weaves them into a seamless execution aimed at fulfilling overall marketing objectives.  In other words, we provide all the areas of expertise needed to reach your marketing goals
