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AIR in Brief
Translating public communication initiatives into effective and compelling campaigns takes an understanding of both the government environment as well as many technical disciplines—from audience research and strategic planning to breakthrough creative work and dissemination. American Institutes for Research (AIR)—a nonpartisan, nonprofit organization provides government agencies with the partner they need to support their health marketing and communication efforts. Whether your agency needs quick turn around audience research, exhibit support or a full scale integrated marketing campaign we can do it. Our success can be measured by our award winning creative activities, our contributions to the social marketing and public health fields, and the broad range of expertise on which we can draw.
More importantly, our success can be measured by the long-standing relationships we have developed with our clients. The Centers for Disease Control and Prevention, the National Institutes of Health, the U. S. Department of Agriculture, the U.S. Department of Education, and the U.S. Agency for International Development are just a few of the federal agencies with whom we have worked closely for many years.
AIR’s work is thoroughly steeped in the practice of social marketing and communication research. We develop integrated communication programs and products with a full understanding of our intended audience and behavior theory to know what motivates their actions and what will change them. 
AIR offers a full range of communication and creative services for our clients. Services under this schedule include developing and implementing consumer-driven communication interventions, eMarketing campaigns, exhibit design & services, market research, public relations, advertising, and video/film production. We develop materials on topics as diverse as pandemic influenza and substance abuse treatment approaches, often providing technical assistance and train the trainer programs in the use of such materials. AIR recently invested in new technologies that exceed industry standards in audience-driven research and dissemination practice.

AIR Services
Contract Number: GS-07F-0101T

Period of Performance: November 9, 2006 through November 8, 2011 with three 5 year option periods 

AIR’s services under this contract include:

· Advertising Services (SIN 541-1)

AIR under this SIN is available to help you promote public awareness of your agency’s mission and initiatives, enable public understanding of complex technical and social issues, and disseminate information to industry and consumer advocacy groups.  Typical tasks are: advertising objective determination, message decision/creation, media development and selection, advertising evaluation, and activities related to advertising services.

· Public Relations (SIN 541-2)

AIR can provide you with customized media and public relations services such as: development of media messages and strategies; recommendations of media sources for placement of campaigns; preparation of media materials such as background materials, press releases, speeches, presentations and press kits; and execution of media programs such as press conferences, distribution of press materials and management of broadcast and print interviews.

· Market Research and Analysis Services (SIN 541-4A)

Take advantage of experts who can:  develop or enhance customized strategic marketing plans, create branding initiatives, create public awareness of products, services, and issues; identify and analyze target markets, establish measurable marketing objectives; determine market trends and conditions; identify and implement appropriate strategies; conduct focus groups, telemarketing, and individual interviews; prepare/distribute surveys, and compile/analyze results.

· Video/Film Production Services (SIN 541-4B)

With these services, you will be able to inform the public and other government agencies about the latest products, services or issues in various outputs such as: standard formats, CD-ROM, DVD and video streaming development.  Filming may be in studios, on location, at live shows, or events.  Examples of services include:  writing, directing, shooting, arranging for talent/animation, narration, music and sound effects, duplication, distribution, video scoring, and editing.
· Exhibit Design and Implementation Services (SIN 541-4C)

Under this SIN, you will find assistance conceptualizing, designing, and producing exhibits and their accompanying materials, including making all necessary arrangements for exhibits in various venues (museums, malls, tradeshows, etc.).  Media and Exhibit illumination services are also available.  Support services may include:  set-up and dismantling of exhibit property; and shipping and storage of exhibit property.

· Integrated Marketing Services (SIN 541-5) 
This SIN enables you to obtain a complete solution that integrates various services found under other SINs of this schedule.  AIR has the capability to provide comprehensive solutions (includes all of the following):

· Web-based marketing

· Conferences, Events, Tradeshow Planning Services

· Commercial Art & Graphic Design

· Advertising Services

· Public Relations

· Market Research and Analysis Services

· Video/Film Production Services

· Exhibit Design and Implementation Services

Other Direct Costs (ODCs)—expenses other than labor hours (SIN 541-1000)

GSA Schedule Prices

Advertising and Integrated Marketing Services
(SINs 541-1, 541-2, 541-4A, 541-B, 541-4C, 541-5)
Contract Period: November 9, 2006 through November 8, 2011 with three 5-year option periods (11/09/2011–11/08/2026)
	Account Management
	11/8/06–11/07/07
	11/8/07–11/7/08
	11/8/08–11/7/09
	11/8/09–11/7/10
	11/8/10–11/7/11

	
	$/hour
	$/hour
	$/hour
	$/hour
	$/hour

	Director
	$212.95
	$219.34
	$225.92
	$232.70
	$239.68

	Project Management
	$174.96
	$180.21
	$185.62
	$191.18
	$196.92

	Account Supervisor
	$135.35
	$139.41
	$143.59
	$147.90
	$152.34

	Sr. Account Executive
	$113.44
	$116.84
	$120.35
	$123.96
	$127.68

	Account Executive
	$76.64
	$78.94
	$81.31
	$83.75
	$86.26

	Jr. Account Executive
	$51.83
	$53.38
	$54.99
	$56.64
	$58.34

	Program Administrator
	$103.88
	$107.00
	$110.21
	$113.51
	$116.92


	Creative
	11/8/06–11/07/07
	11/8/07–11/7/08
	11/8/08–11/7/09
	11/8/09–11/7/10
	11/8/10–11/7/11

	
	$/hour
	$/hour
	$/hour
	$/hour
	$/hour

	Art Director/Sr. Designer
	$122.10
	$125.76
	$129.54
	$133.42
	$137.42

	Graphic Designer/Artist
	$86.48
	$89.07
	$91.75
	$94.50
	$97.33

	Traffic/Print Production Manager
	$107.70
	$110.93
	$114.26
	$117.69
	$121.22

	Production Coordinator
	$59.56
	$61.35
	$63.19
	$65.08
	$67.04


	Communications Research
	11/8/06–11/07/07
	11/8/07–11/7/08
	11/8/08–11/7/09
	11/8/09–11/7/10
	11/8/10–11/7/11

	
	$/hour
	$/hour
	$/hour
	$/hour
	$/hour

	Sr. Communications Researcher
	$138.52
	$142.68
	$146.96
	$151.36
	$155.91

	Communications Researcher
	$118.75
	$122.31
	$125.98
	$129.76
	$133.65

	Jr. Communications Researcher
	$72.49
	$74.66
	$76.90
	$79.21
	$81.59


	Writing/Publications Services
	11/8/06–11/07/07
	11/8/07–11/7/08
	11/8/08–11/7/09
	11/8/09–11/7/10
	11/8/10–11/7/11

	
	$/hour
	$/hour
	$/hour
	$/hour
	$/hour

	Science Writer
	$86.91
	$89.52
	$92.20
	$94.97
	$97.82

	Sr. Editor
	$109.79
	$113.08
	$116.48
	$119.97
	$123.57

	Editor
	$56.89
	$58.60
	$60.35
	$62.17
	$64.03

	Sr. Desktop Publishing Specialist
	$91.83
	$94.58
	$97.42
	$100.35
	$103.36

	Word Processor/Desktop Publishing Specialist
	$76.04
	$78.32
	$80.67
	$83.09
	$85.58


	Conference Services
	11/8/06–11/07/07
	11/8/07–11/7/08
	11/8/08–11/7/09
	11/8/09–11/7/10
	11/8/10–11/7/11

	
	$/hour
	$/hour
	$/hour
	$/hour
	$/hour

	Conference Manager
	$114.01
	$117.43
	$120.95
	$124.58
	$128.32

	Senior Conference Specialist
	$90.88
	$93.61
	$96.41
	$99.31
	$102.29

	Exhibit Specialist
	$64.90
	$66.85
	$68.85
	$70.92
	$73.05

	Conference Specialist
	$56.62
	$58.32
	$60.07
	$61.87
	$63.73


	Web/Database Services
	11/8/06–11/07/07
	11/8/07–11/7/08
	11/8/08–11/7/09
	11/8/09–11/7/10
	11/8/10–11/7/11

	
	$/hour
	$/hour
	$/hour
	$/hour
	$/hour

	Sr. Database Specialist
	$137.34
	$141.46
	$145.70
	$150.08
	$154.58

	Database Specialist
	$66.72
	$68.72
	$70.78
	$72.91
	$75.09

	Sr. Web Developer
	$114.02
	$117.44
	$120.96
	$124.59
	$128.33

	Web Developer
	$55.35
	$57.01
	$58.72
	$60.48
	$62.30


	Distribution/Information
	11/8/06–11/07/07
	11/8/07–11/7/08
	11/8/08–11/7/09
	11/8/09–11/7/10
	11/8/10–11/7/11

	
	$/hour
	$/hour
	$/hour
	$/hour
	$/hour

	Warehouse/Distribution Manager
	$134.88
	$138.93
	$143.09
	$147.39
	$151.81

	Sr. Information Specialist
	$93.69
	$96.50
	$99.40
	$102.38
	$105.45

	Information/Distribution Specialist
	$75.50
	$77.77
	$80.10
	$82.50
	$84.98


Other Direct Costs (
Other Direct
	Other Direct Costs (ODCs)

	Item
	UoM
	11/8/06–11/07/07
	11/8/07–11/7/08
	11/8/08–11/7/09
	11/8/09–11/7/10
	11/8/10–11/7/11

	
	
	Price
	Price
	Price
	Price
	Price

	Brochure
	Task
	$5,500.00
	$5,665.00
	$5,834.95
	$6,010.00
	$6,190.30

	Closed Captioning
	Task
	$520.00
	$535.60
	$551.67
	$568.22
	$585.26

	Color Proofs
	Each
	$95.00
	$97.85
	$100.79
	$103.81
	$106.92

	Exhibit Display
	Each
	$37,960.00
	$39,098.80
	$40,271.76
	$41,479.92
	$42,724.31

	Flyer (print)
	Task
	$997.00
	$1,026.91
	$1,057.72
	$1,089.45
	$1,122.13

	Illustration
	Each
	$725.00
	$746.75
	$769.15
	$792.23
	$815.99

	Room Rental
	Room
	$13,795.12
	$14,208.97
	$14,635.24
	$15,074.30
	$15,526.53

	Photography
	Shoot
	$8,654.48
	$8,914.11
	$9,181.54
	$9,456.98
	$9,740.69

	Photography (stock)
	Each
	$440.00
	$453.20
	$466.80
	$480.80
	$495.22

	Press Clipping Service
	Clip
	$1.70
	$1.75
	$1.80
	$1.86
	$1.91

	Video Monitoring
	Segment
	$1,000.00
	$1,030.00
	$1,060.90
	$1,092.73
	$1,125.51


Customer Information
1a.
Awarded Special Item Numbers (SINs):
SIN 541-1 Advertising Services
SIN 541-2 Public Relations

SIN 541-4A Market Research and Analysis Services

SIN 541-4B Video/Film Production Services

SIN 541-4C Exhibit Design and Implementation Services

SIN 541-5 Integrated Marketing Services

1b.
Prices:  See page 6 for labor categories, hourly rates, and other direct costs.

2. Maximum Order:  $1,000,000

3. Minimum Order:  $300

4. Geographic Coverage:  Domestic and Overseas

5. Points of Production:  Washington, DC; Baltimore, MD; Frederick, MD; Silver Spring, MD; Palo Alto, CA; Sacramento, CA; Atlanta, GA; Chapel Hill, NC; and Concord, MA

6. Discount From List Prices:  All prices are net.

7. Quantity Discounts:  None

8. Prompt Payment Terms:  None

9a.
Government Commercial Credit Card:  Not acceptable

9b.
Discount for Payment by Government Credit Card:  None

10. Foreign Items:  None

11a.
Time of delivery:  Specified by task order

11b.
Expedited Delivery:  Contact contractor

11c.
Overnight/2-Day Delivery:  Contact contractor
11d.
Urgent Requirements:  No

12. F.O.B. Point:  Destination

13. Ordering Address:
American Institutes for Research





1000 Thomas Jefferson St., NW





Washington, DC  20007-3835





Attn:  Nilva daSilva





Phone:  202-403-5086





Fax:  202-403-5020





Email:  gsaaims@air.org




Contractor Website:  http://www.air.org


14. Payment Address:  Same as above

15. Warranty Provisions:  Standard commercial warranty

16. Export Packing Charges:  Not applicable

17. Terms and Conditions of Government Commercial Credit Card Acceptance:  Not applicable

18. Data Universal Number System (DUNS) Number:  04-173-3197
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