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GENERAL SERVICES ADMINISTRATION

FEDERAL ACQUISITION SERVICE 

AUTHORIZED FEDERAL SUPPLY SCHEDULE CATALOG/PRICE LIST
On-line access to contract ordering information, terms and conditions, up-to-date pricing, and the option to create an electronic delivery order is available through GSA Advantage!, a menu-driven database system.  The INTERNET address for GSA Advantage!  is http://www.gsaadvantage.gov 
SCHEDULE TITLE:  Federal Supply Schedule 541 – Advertising and Integrated Marketing Services (AIMS)
CONTRACT NUMBERS:    GS-07F-0179U
CONTRACT PERIOD:  February 1, 2008 – January 31, 2013
For more information on ordering from Federal Supply Schedules click on the FSS Schedules button at www.fss.gsa.gov   

CONTRACTOR:
Alfredo Balsera, PA


           3663 SW 8th Street  Ste. 200



Miami, FL  33135
Phone number:  (305) 441-1272
Fax number:      (305)  441-2487
E-Mail: fbalsera@balseracommunications.com
CONTRACTOR’S ADMINISTRATION SOURCE:  David Duckenfield
   (Same as above)
BUSINESS SIZE: 
Small
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The Balsera Communications Group is a full service public affairs consulting firm offering government relations, public relations and political consulting services to help promote its clients’ issues, projects, products or services, with particular expertise in Spanish language communications since 1999.

BCG is a small business operation with five (5) full-time employees who have extensive public relations experience and are fluent in Spanish and English.  Our mission is to provide superior and comprehensive public affairs consulting services to our clients. We are experts in government and public relations, political communications and media relations, with emphasis on Spanish language communications. We are results-driven and strive to surpass our clients’ expectations in the most efficient, expeditious and cost-effective manner.

BCG has also conducted numerous advertising campaigns and media productions over the past eight years for clients such as United Health Care, People for the American Way, the United Teachers of Dade and Rep. Luis Garcia’s election campaign.
A specialized team of contractors allows BCG to scale rapidly based on the needs of the work to be accomplished and to deliver excellent services on a moment’s notice. 

BCG develops and executes comprehensive, strategic and cost-effective communications plans in both English and Spanish. Whether it’s announcing breaking news, or promoting a client’s position on an issue of public importance, BCG has a proven track record of assisting companies and organizations to broadly communicate their message clearly and effectively.

Due to America’s cultural and geographic diversity, the media markets across the country are as dynamic as the communities they serve. BCG has the credibility and reputation with the English and Spanish media to generate balanced and responsible news coverage. 

BCG also trains their clients on appropriate interaction with the media. Through training seminars and mock interviews, we ensure that our clients are always prepared when facing press inquiries. When an issue arises, we help craft messaging points that assist our clients in communicating their views.

Since its founding in 1999, The Balsera Communications Group has established a reputation as one of Florida’s most respected public affairs consulting firms. Assisting our clients to achieve their business and political objectives is the foundation of our philosophy. Drawing on our collective experience working with local, state and national governments, as well as with national and international media outlets, we have developed a specialized expertise and a network of resources which we utilize to the benefit of our clients.
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CUSTOMER INFORMATION

1a.  TABLE OF AWARDED SPECIAL ITEM NUMBERS (SINs)

SIN 

DESCRIPTION

541-1 Advertising Services

541-2 Public Relations Services  
1b.
LOWEST PRICED LABOR CATEGORY AND PRICE FOR EACH SIN:


(Government net price based on a unit of one)

SIN

Labor Category


 PRICE
541-1           Associates/Advertising Services      $136.00
541-2           Associates/ Public Relations            $  90.68
1c.
HOURLY RATES:   See Pricelist 
2.
MAXIMUM ORDER*:  $1,000,000 per SIN and $5,000,000 per order

*If the best value selection places your order over the Maximum Order identified in this catalog/pricelist, you have an opportunity to obtain a better schedule contract price.  Before placing your order, contact the aforementioned contactor for a better price.  The contractor may (1) offer a new price for this requirement (2) offer the lowest price available under this contract or (3) decline the order.  A delivery order that exceeds the maximum order may be placed under the schedule contract in accordance with FAR 8.404.

3.
MINIMUM ORDER:  $100 

4.
GEOGRAPHIC COVERAGE:  Domestic
5.
POINT(S) OF PRODUCTION:   Services N/A
6.
DISCOUNT FROM LIST PRICES:  DISCOUNT FROM LIST PRICES:  Net price (Discount deducted) 
7.
QUANTITY DISCOUNT(S):  None
8.
PROMPT PAYMENT TERMS:  1%/20 Days, Net 30

9.a
Government Purchase Cards must be accepted at or below the micro-purchase threshold.

9.b
Government Purchase Cards are accepted above the micro-purchase threshold.

10.
FOREIGN ITEMS:  None

11a.
TIME OF DELIVERY:  In accordance with the requirements of the task order
11b.
EXPEDITED DELIVERY:  Contact Contractor’s Representative 

11c.
OVERNIGHT AND 2-DAY DELIVERY:  Services N/A
11d.
URGENT REQUIRMENTS:   Agencies can contact the Contractor’s representative to affect a faster delivery. Customers are encouraged to contact the contractor for the purpose of requesting accelerated delivery.  

12.
FOB POINT:  Destination
13a.
ORDERING ADDRESS:  
Alfredo Balsera, PA





3663 SW 8th Street  Ste. 200
                                                      Miami, FL  33135
13b.
ORDERING PROCEDURES: For supplies and services, the ordering procedures, information on Blanket Purchase Agreements (BPA’s) are found in Federal Acquisition Regulation (FAR) 8.405-3
14.
PAYMENT ADDRESS:  Same as contractor

15. WARRANTY PROVISION:  Standard Commercial Warranty.  Customer should contact contractor for a copy of the warranty.
16.
EXPORT PACKING CHARGES:  Not applicable
17.
TERMS AND CONDITIONS OF GOVERNMENT PURCHASE CARD ACCEPTANCE:  None

18.
TERMS AND CONDITIONS OF RENTAL, MAINTENANCE, AND REPAIR (IF APPLICABLE): 

N/A
19.
TERMS AND CONDITIONS OF INSTALLATION (IF APPLICABLE): N/A

20.
TERMS AND CONDITIONS OF REPAIR PARTS INDICATING DATE OF PARTS PRICE LISTS AND ANY DISCOUNTS FROM LIST PRICES (IF AVAILABLE): N/A

20a.
TERMS AND CONDITIONS FOR ANY OTHER SERVICES (IF APPLICABLE): N/A

21.
LIST OF SERVICE AND DISTRIBUTION POINTS (IF APPLICABLE): N/A
22. LIST OF PARTICIPATING DEALERS (IF APPLICABLE): N/A 

23.
PREVENTIVE MAINTENANCE (IF APPLICABLE):  N/A 

24a.
SPECIAL ATTRIBUTES SUCH AS ENVIRONMENTAL ATTRIBUTES (e.g. recycled content, energy efficiency, and/or reduced pollutants):   N/A  

24b.
Section 508 Compliance for EIT:  N/A

25.
DUNS NUMBER:  612535737
26.
NOTIFICATION REGARDING REGISTRATION IN CENTRAL CONTRACTOR 
           REGISTRATION (CCR) DATABASE:  Registration valid until July 25, 2008
SINS 541-1 & SIN 541-2

Labor Categories
	SIN
	Labor/Task Category
	Price Offered to the Government Labor Rates (Loaded)     W/IFF

	 541-1  & 541-2
	Managing Partner
	$267.49

	 541-1  & 541-2
	Partner/Public Relations
	$249.36

	 541-1  & 541-2
	Partner Media Services
	$249.36

	 541-1  & 541-2
	Associates/Advertising Services
	$136.00

	 541-1  & 541-2
	Associates/Public Relations
	$90.68


Commercial Job Title:  Managing Partner
Minimum/General Experience:  

· At least seven years in the government affairs business

· Experience building and maintaining relationships with government agencies that help clients facilitate entry into new markets/businesses and strengthen existing ties to markets/businesses. 

· Experience building and maintaining relationships with political leaders on the state and local level in priority markets and states

· Ability to create opportunities for strategic partnerships in forms of sponsorships, community programs and charitable donations and help in management of zoning, permitting, regulatory and legislative issues for clients

· Past leadership roles inside Federal, state or local 

· Develop and maintain relationships with key elected officials and business leaders at the local level such as mayors, staffers, chambers of commerce leaders in priority & new markets 

· Bilingual fluency in Spanish is a must

Functional Responsibility: 

Strategy Development
Support efforts to identify attractive points of opportunity for clients in the government space (Federal, state and local) and to develop plans to grow this business into a significant proportion of portfolio. 

Operational Leadership – 

· Leading the effort to implement a comprehensive Government Affairs strategy that supports and creates governmental policies and regulations to the benefit of clients.

· This would include building and cultivating congressional, executive branch, quasi-and-non- governmental organization, and possibly states and military relationships to help establish help shape, and win government business. 

Staff Development 

· Build the right team of internal staff and external resources with the requisite skills to be successful

· Maximize utilization of team members through effective recruitment, employee goal setting, appraisals, development plans

· Encourage and create a can-do, "get-it-great" working environment, reinforcing the importance and value of each team member's contributions

Minimum Education:  

Bachelor’s Degree

Certifications:   N/A
Security Clearances (If applicable):   N/A
Commercial Job Title:  Partner/Public Relations 
Minimum/General Experience:  

· 7+ years experience leading the public relations for large consumer, trade brands

· A strong track record in planning and executing consumer PR programs aimed at multiple audiences (consumer, trade, industry)

· Experience working in all PR channels (periodicals, blogs, etc.)

· Existing relationships with key media covering the U.S. Hispanic space

· Strategic thinker with outstanding written and spoken communication skills

· A self-motivated team player who thrives working in a fast-paced environment (start-up experience preferred)

· Bilingual fluency in Spanish is a must

· Excellent knowledge or sensitivity of the Hispanic and multicultural market

Functional Responsibility: 

· Serve as senior agency contact to a group of accounts; lead and direct all program efforts to ensure client satisfaction; bring a value-added approach to all issues and projects.

· Manage overall PR strategy, including positioning to consumers, partners and industry

· Manage daily media outreach and relations, working with reporters from Business, Consumer, technical and Broadcast outlets

· Provide strategic PR counsel to clients

· Prepare materials for internal and external presentations on products, partners, brand launch, business plans, tactical plans and positioning, organizational strategy and management issues

· Develop and implement campaigns to generate awareness, ensuring the messaging consistency by working closely with marketing and PR departments of clients

· Manage press tours and company press conferences
Minimum Education:  

Bachelor’s Degree 

Certifications:   N/A
Security Clearances (If applicable):   N/A
Commercial Job Title:  Partner, Media Services
Minimum/General Experience:  
 
· At least seven years of experience in broadcast production in an advertising agency environment and/or production house 

· Excellent communication skills/Ability to negotiate with different media outlets
· Strong analytical skills (pulling out information from different sources, generating relevant conclusions / recommendations)\
· Fully bilingual: English / Spanish

· Internet savvy
 

Functional Responsibility: 

 

· In charge of executing all elements of broadcast production to include casting talent, location scouting, and editing. 

· Work collaboratively and synergistically with the creative team to ensure the flawless execution of creative concepts on time and within budget

· Work with client to ensure legal compliance of all broadcast production jobs

· Maintain and forge strong relationships with various production vendors and directors

· Maintain awareness of new technologies and advances that may impact broadcast production

· Strong knowledge of advertising and media industry in the U.S. Hispanic market 
 

 Minimum Education:  
 
Bachelors in Radio, Television, Film, or Media/Mass Communications or a related field preferred

 
Certifications:    N/A

Security Clearances (If applicable):   N/A
Commercial Job Title:  Associate/Advertising Services

Minimum/General Experience:  

· Extensive knowledge of advertising, other integrated marketing disciplines (media, promotions, public relations, etc.), marketing, business management and sales

· Excellent project management skills, ability to multi-task in a fast-paced, high stress environment; ensures follow-through on every matter 

· Demonstrates excellent attention to detail

· Excellent written and oral communication skills

· Bilingual fluency in Spanish is a must

· Strong presentation skills

· Strong strategic thinking

· Excellent knowledge and sensitivity of the Hispanic and multicultural market 

· Excellent with internet and secondary data searches

· Strong computer skills (PowerPoint, Excel and Word)

· Excellent negotiation skills

Functional Responsibility
· Manages project-flow, from start to finish

· Manages creative, production (broadcast & print), media and research process seamlessly 

· Evaluates and approves (in conjunction with supervisor) creative work, media plans and other agency recommendations before they go out to clients, ensuring work meets objective/strategy

· Makes sure creative work is proofread and exercises proper quality controls on agency products before they go out to client 

· Understands production requirements and cost/time factors associated with broadcast and print

Strategic

· Proactively finds new ways to build client business and make the account(s) grow

· Builds successful case studies with proven business results 

· Understands integrated marketing services of the agency (what they are, how & when to recommend them)

· Sells-in other agency's integrated marketing services

· Provides innovative solutions to marketing and communication challenges

· Actively contributes to brainstorming strategic ideas and options for client's business/brand evolution 

· Participates in the development and writing of complete and single-minded creative briefs, working closely with strategic planners and creative team

· Develops and writes presentations for client-agency sessions

· Develops and writes reports, capturing thoughts well on paper and in a succinct manner

· Understands and recommends a variety of research resources & techniques for validation, feedback and exploratory needs

· Stays abreast of latest Hispanic and multicultural industry trends

· Masters a deep knowledge of client business, competition and latest news

Minimum Education:  

Bachelors in Advertising, Marketing, Communications, Social Sciences, Arts Degree preferred

Certifications:   N/A
Security Clearances (If applicable):   N/A
Commercial Job Title:  Associate/Public Relations 
Minimum/General Experience:  

· Excellent written and oral communication skills

· Must be resourceful, proactive and detail-oriented

· Prior PR internship experience a plus

· PR, Communications, Marketing or Journalism majors preferred

· Good research ability and command of the Internet

· Proficiency in MS Office

Functional Responsibility: 

News Media Monitoring 

· Follow media relevant to accounts and identify client opportunities 

· Create/maintain editorial calendars

· Create /maintain thorough, accurate, current media lists database

· Write press updates as media placements appear 

Writing Relevant Media materials 

· Draft pitch letters, news releases, etc.

Media Outreach 

· Approach journalists with story ideas 

· Create and maintain team media lists

· Conduct follow-up with respect to media interviews, as requested, including fact checking, follow up notes to journalists, etc.

Reporting

· Communicate in a timely manner all relevant and necessary account information, relating to assigned project work

· Work to ensure that account deadlines are met

· Assist in compilation of monthly status reports

· Maintain accurate records of all account work

· Organize/maintain account files of your work to be turned over to Account team at the end of your tenure

New Business Development

· Participate in the preparation of new business proposals

· Research industry trends, issues, etc. to support the new business process, as directed

Magnet Ambassador 

· Market the firm in a manner consistent with its objective

· Communicate company vision to coworkers
Minimum Education:  

Bachelor’s Degree 

Certifications:   N/A
Security Clearances (If applicable):   N/A
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