	



[image: image1.png]



[image: image7.png]




Table of Contents
[image: image8.png]o

We make it happen.




Customer Information 
2
Executive Summary
4
Description of Services 
7
Labor Category Descriptions 
8
Pricing 
13


Customer Information
[image: image2.png]



1a. Table of awarded special item numbers (SINS): 

SIN 541-1 Advertising Services 

SIN 541-1000 Other Direct Costs (ODCs)  

1b. Lowest Unit Price:
        Please refer to our rates on page 12                 

1c. Labor Category Descriptions:  

Please see page 7
2. Maximum order:

$1,000,000 
3. Minimum order:  

$100.00

4. Geographic coverage:  

Domestic 
5. Point (s) of Production: 

777 Township Line Road Suite 300                      

Yardley, PA 19067-5508

6. Discount from List Price: 

Prices are shown as net

7. Quantity Discounts: 

None
8. Prompt Payment Terms: 


1% - 15 days, otherwise net 30 days

9a. Government Purchase Card is accepted at or below micro-purchase threshold.

9b. Government Purchase Card is accepted above the micro-purchase threshold without any additional discount.

10. Foreign items: 

None

11a. Time of Delivery:  

To be negotiated with ordering agency

11b. Expedited Delivery: 

To be negotiated with ordering agency

11c. Overnight and 2-day Delivery: 

To be negotiated with ordering agency

11d. Urgent Requirement: 

To be negotiated with ordering agency

12.  F.O.B. Point (s): 

Destination

13a. Ordering Address:  

Harte-Hanks Direct, Inc.



777 Township Line Road, Suite 300



Yardley, PA  19067-5508

13b. For supplies and services, the ordering procedures, information on Blanket Purchase Agreements (BPAs) are found in Federal Acquisition Regulation (FAR) 8.405-3

14. Payment Address: 

  Harte-Hanks, Inc.



  P.O. Box 911982



  Dallas, TX 75391-1982

15. Warranty Provision: 
    
SCW

16. Export Packing Charges: 
          Not Applicable

17.  Terms & Conditions of Government Purchase:

Accept at or below the micro-purchase 

        Card Acceptance: 

threshold without any additional discount

18. Terms and Conditions of rental, maintenance   

Not Applicable


and repair: 

19. Terms and Conditions of installation:  
          Not Applicable

20a. Terms and conditions of repair parts indicating    

Not Applicable

date of parts price lists and any discounts from 


list prices:  

20b. Terms and Conditions for any other services:  

None
21. List of service and distribution points:  

Not Applicable

22. List of participating dealers:  

Not Applicable

23. Preventive maintenance:  

Not Applicable

24a. Special attributes such as environmental 

Not Applicable
attributes (e.g., recycled content, energy 

        efficiency, and/or reduced pollutants):  



24b. Section 508 compliance information is available on Electronic and Information Technology (EIT) supplies and services and show where full details can be found (e.g., contractor’s website or other location.) The EIT standards can be found at: www.Section508.gov 

25. Data Universal Number System (DUNS) Number: 

78-909-7003

26. Harte-Hanks Direct, Inc. is registered in the Central Contractor Registration (CCR) database. Registration valid until June 29, 2008.
Executive Summary
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Integrated Marketing: Real Solutions
Harte-Hanks Direct delivers world-class marketing and communications solutions that enable federal, state and local government agencies to promote awareness and deliver measurable results for their programs and services.  Our unique insight-driven approach helps agencies with solutions across the entire spectrum of offline and online communications.  Harte-Hanks, Inc., which is our parent company, was founded in 1923 and has over 7,000 employees with expertise in large scale, multi-channel communications.  With over $1.2 billion in annual revenues and blue-chip expertise in both the private and public sector, our organization can handle any communication activity with minimal risk and a guarantee of best-in-class resources.  Most importantly, we can provide all these services in one integrated and highly accountable solution.
The elements of this solution include:
· Information – Gain and maintain a clear view of target audiences, their behavior and needs, via comprehensive data collection and data quality management.

· Opportunity – Access and utilize data to solve business problems and market smarter in real time across multiple channels. Data is housed at the client or hosted and managed by Harte-Hanks. 

· Insight – Employ primary research, statistical modeling and analysis to define and identify best targets, find more like them and predict behavior to inform relationship management strategies and marketing investments.

· Engagement – Optimize the value of insight with multi-channel roadmaps for: 
· Citizen Relationship Management (CzRM)
· eGov Communications and Access
· Lead Optimization Recruitment Solutions

· Knowledge Management Systems 

· Interaction – Execute effective marketing programs, online and offline, controlling timing and costs through a single point of contact with one company
. 
No matter how complex a client’s needs, we make it happen. That means employing the appropriate strategy, tactics and media to hyper-target the audience. 
The following graphically illustrates our services:

By partnering with Harte-Hanks, agencies can:

· Meet their unique challenges by using best-in-class public and private sector solutions.
· Utilize advanced analyses to gain insights into their target audiences 

· Clearly communicate their services and mission to the public

· Engage in a direct and efficient, two-way dialogue with the public 
· Conserve and reduce all marketing spend by shifting dollars into digital and direct programs that provide measurable results. 

Experience Counts

No matter how complex your agency’s needs, Harte-Hanks has the experience and dedication to make it happen. 

· Clear knowledge of opportunities to reach the public, capture vital information and respond appropriately. 

· Alignment of marketing staff and funding with a clear focus on priorities.

· A more energized team with a better understanding of your organization’s mission — and the plan to execute it.

· Strong relationships that stem from a rich and relevant understanding of your audience.

· Greater return on investment from optimized contact points and functional efficiencies. 

· Measurable results that provide insight, perspective and direction for improvement. Harte-Hanks specializes in testing approaches, discovering which work best, and making adjustments to ensure processes evolve beneficially.

Description of Services
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SIN 541-1

Advertising Services:
· Provide services that promote public awareness and education of federal government programs and services.

· Provide outdoor marketing services that promote public- and private-sector marketing, media and public information efforts.

· Services include. but are not limited to: pamphlets, magazines, booklets, brochures, leaflets, newsletters, newspaper advertisements, catalogs and digital communication.

· Create and maintain materials and displays that include, but are not limited to, traditional and/or electronic displays, posters, billboards, metro/transit, banners, bulletins, tear cards, balloons, skywriting, and bumper stickers.

SIN 541-1000 
Other Direct Costs (ODC’s):
Other direct costs (ODCs) are items that directly support the services being contracted.   

Possible ODCs may include items such as audiovisual equipment, facility rental, commercial production, media costs, booth space rental, etc. that are associated with the services to be performed under the schedule contract. 

Labor Category Descriptions
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Senior Vice President, Strategy

Minimum Education:  Bachelor’s

Minimum Experience: 10 years

Contributes to the strategic needs of the Agency and its internal and external constituents.  Provides business leadership, strategic guidance, management oversight and direction to the Agency sales support team, strategy team and consulting practice.  Builds and maintains a high performance strategic services team that delivers results, is comprised of experienced data-based marketing professionals and which offers appropriate career opportunities for team members.  Provides strategic thought-leadership and direction to the sales support process for the Agency in an effort to continuously improve our performance and provide optimal value to the organization.  Serves as an executive liaison and ambassador on behalf of the Agency team, interfacing with internal and external contacts and stakeholders.

Executive Creative Director

Minimum Education: Bachelor’s

Minimum Experience: 10 years

Provides direction/oversight and is directly involved in the development of strategic and tactical recommendations for supporting client marketing objectives.  Responsible for overall supervision of the agency’s creative product both design and copy.  Interfaces between Client, Account and Creative departments.  Approves all creative work.

Vice President, Analytics

Minimum Education: Graduate Work

Minimum Experience: 12 years

Has overall responsibility for Analytic resources, product offering and growth.  Maintains contact with senior personnel in client organizations.  Solicits new business and participates in new-business programs, overseeing all analysis and marketing activities.  Contributes to the efficient operation of the Agency through regular meetings with all departments and recommendations to the client and internal teams. 

Vice President, Strategy

Minimum Education: Bachelor’s

Minimum Experience: 8 years

Responsible for the development of new business opportunities which includes:  supporting advisors on business cultivation and qualification; qualifying opportunities, developing the strategy.  Responsible for the expansion and development of new business opportunities for existing clients and includes:  actively seeking out opportunities to develop strategies for current clients; serving as a ‘face-to the market’ when presenting new/emerging capabilities; proactively delivering ideas for optimizing existing client relationships. 

Group Account Director
Minimum Education: Bachelor’s

Minimum Experience: 10 years

Responsible for overall client relationship management, including client financials and profitability.  Creates comprehensive marketing strategies in support of client’s acquisition goals.  Effectively analyzes financial marketing metrics.  Required to budget and forecast realistic response as well as cost and performance goals for all direct marketing programs.  Responsible for the overall strategy and execution of programs from inception and external partners including:  creative, production, media partners, systems and analytics.  Identifies new opportunities to meet and exceed the client’s goals and helps to grow the Agency’s business.

Creative Director

Minimum Education: Bachelor’s

Minimum Experience: 5 years

Responsible for overall supervision of the agency’s creative product both design and copy. Interfaces between Client, Account Executive and Creative department. Approves all creative work.

Strategy Director

Minimum Education: Bachelor’s

Minimum Experience: 5 years

Responsible for the development of new business opportunities which includes:  supporting advisors on business cultivation and qualification; qualifying opportunities, developing the strategy.  Responsible for the expansion and development of new business opportunities for existing clients and includes:  actively seeking out opportunities to develop strategies for current clients; serving as a ‘face-to the market’ when presenting new/emerging capabilities; proactively delivering ideas for optimizing existing client relationships. 

Director, Analytic Solutions

Minimum Education: Masters Degree

Minimum Experience: 8 years

Develops strategic and tactical recommendations for the support of client marketing objectives via leveraging the data and marketing databases. Oversees the Campaign Analyst Team utilized for ad hoc reporting, list pulls, campaign reports, and dashboard updates.  This resource may also manage the molders and statisticians that are responsible for development of all predictive models and segmentation schemes across our clients.

Senior Account Director

Minimum Education: Bachelor’s

Minimum Experience: 8 years

Creates comprehensive marketing strategies in support of client’s relationship marketing program.  Effectively analyzes financial marketing metrics, budget and forecast realistic response, cost and performance goals for all direct marketing programs.  Develops strategies and executes programs from initial concept through results and makes recommendations for program enhancements.   Identifies new opportunities to meet and exceed the client’s goals and helps to grow the Agency’s business.  Mentors and directs the Account Executives.  Interfaces with internal and external partners including:  creative, production, media partners, systems, analytics and client’s agency partners.  Exceeds client expectations.

Senior Art Director

Minimum Education: Bachelor’s

Minimum Experience: 8 years

Develops and manages multiple design concepts and sees projects through to final development.  Conceptualizes fresh and creative solutions and prepares final designs for release.  Works as a team player and collaborate with creative, account services, clients and extended team members.

Senior Marketing Analyst II

Minimum Education: Masters Degree

Minimum Experience: 8 years

These resources provide the statistical direction on data mining and predictive modeling projects.  Not only do they support the methodology and design, but they are also the resources responsible for the actual data crunching and model development.

Programming

Minimum Education: Bachelor’s

Minimum Experience: 3 years

Responsible for overall project development and applications of information architecture and design into finished database, website or interactive application.

Senior Marketing Analyst 

Minimum Education: Bachelors Degree

Minimum Experience: 5 years
Works with clients on a variety of data driven marketing initiatives ranging from campaign targeting and response analysis to ad-hoc customer analysis and reporting.  The Senior Marketing Analyst is also responsible for control group methodologies and turning the data into insights and actions.  In certain client situations, this resource may be managing other analysts.

Account Director

Minimum Education: Bachelor’s

Minimum Experience: 5 years

Creates comprehensive marketing strategies in support of client’s relationship marketing program.  Effectively analyzes financial marketing metrics, budget and forecast realistic response, cost and performance goals for all direct marketing programs.  Develops strategies and executes programs from initial concept through results and makes recommendations for program enhancements.   Identifies new opportunities to meet and exceed the client’s goals and helps to grow the Agency’s business.  Mentors and directs the Account Executives.  Interfaces with internal and external partners including:  creative, production, media partners, systems, analytics and client’s agency partners.  Exceeds client expectations.

Project Manager

Minimum Education: Bachelor’s

Minimum Experience: 3 years

Responsible for project and relationship management support for the development of technology-oriented solutions.  The Project Manager plays a key role in client communications/interfaces, requirements definitions, project management and change management.  They also provide support in identifying technical capabilities and matching them to identified business needs to provide effective system solutions.  

Senior Copywriter


Minimum Education: Bachelor’s

Minimum Experience: 3 years

Collaborate with creative, account services, clients and extended team members.  Partners with Associate Creative Director, Copy Director and Art Director on concept development while also assuming ownership of ongoing writing projects.  Attends internal status meetings and external client input meetings.  Keeps up-to-date with marketing trends in the industries specific to their accounts.  Manages multiple projects while maintaining a positive attitude.
Art Director

Minimum Education: Bachelor’s

Minimum Experience: 5 years

Develops and manages multiple design concepts and sees projects through to final development.  Conceptualizes fresh and creative solutions and prepares final designs for release.  Works as a team player and collaborate with creative, account services, clients and extended team members.

Account Supervisor

Minimum Education: Bachelor’s

Minimum Experience: 5 years

Manages the successful execution of direct marketing campaigns and activities from concept to completion.  Supervises the creative direction, production, scheduling, budgeting, list/target selection and back-end analysis.  Develops and manages implementation schedules as well as manages and reconciles campaign costs against budget.

Marketing Analyst

Minimum Education: Bachelors Degree

Minimum Experience: 2

The Marketing Analyst is one of the primary resources responsible for using the database access tools and campaign management software to fully leverage the data.  These resources run the reports, program the campaigns, write and run the queries and will ultimately know a client’s data at the most detailed level.

Director, Response Management
Minimum Education: Bachelor’s

Minimum Experience: 5 years

Provides oversight and is directly involved in the development of strategic and tactical recommendations for supporting client marketing objectives as it relates to response management.  Directs the response management team in the actual execution of all program response tactics such as:  data entry and telemarketing.

Production Manager

Minimum Education: High School

Minimum Experience: 3 years
Executes complex production work – high-color printing, in-line formats and packaging procurement.  Launches and manages complex trigger programs and on-going fulfillment campaigns. Manages costs to budget, inventory control and supplier management.

Senior Account Executive

Minimum Education: Bachelor’s

Minimum Experience 5 years

Interacts with internal/external customers and vendors to understand on-going new project requirements, and clearly articulate them in written form to creative, technical and operations staff.  Manages the successful execution of direct marketing campaigns and activities from concept to completion including creative direction, production, scheduling, budgeting, list/target selection and back-end analysis.  Develops and manages implementation schedules as well as manages and reconciles campaign costs against budget.  Develops a thorough understanding of all relevant project components and their interdependencies.  Develops, documents and maintains project plans and schedules through interaction with prospects, clients, operations and other team members.  Completes all deliverables accurately, on time, and in a quality manner consistent with established project plans and established guidelines and standard operation procedures.  Analyzes and interprets response rates and offer recommendations.

Copywriter 


Minimum Education: Bachelor’s

Minimum Experience: 2 year

Collaborate with creative, account services, clients and extended team members.  Partners with Associate Creative Director, Copy Director and Art Director on concept development while also assuming ownership of ongoing writing projects.  Attends internal status meetings and external client input meetings.  Keeps up-to-date with marketing trends in the industries specific to their accounts.  Manages multiple projects while maintaining a positive attitude.
Production Artist

Minimum Education: Bachelor’s

Minimum Experience: 1 year

Responsible for executing design and layout assignments from the Art Director; photo research and re-touching; revising/updating existing projects and preparing projects for release to print production.

Account Executive/Program Manager

Minimum Education: Bachelor’s

Minimum Experience: 3 years

Manages the successful execution of direct marketing campaigns and activities from concept to completion including creative direction, production, scheduling, budgeting, list/target selection and back-end analysis.  Develops and manages implementation schedules as well as manages and reconciles campaign costs against budget.

Account Coordinator


Minimum Education: Bachelor’s

Minimum Experience: 1 year

Handles accounting functions of marketing programs including reconciliation of marketing campaign costs, client invoicing and development of monthly revenue projections for management.  Assists account executives as needed in completing tasks required to implement marketing plans for clients.  Research, proof-read and participate in schedule development to complete these marketing programs.

Traffic Coordinator

Minimum Education: High School

Minimum Experience: 1 year

Develops and oversees master schedule for Agency-wide projects.  Is seen as the hub of work reception/deployment.  Ensures that the work flows in a timely manner between Agency departments (and between the Agency and the client).

Proofreader

Minimum Education: Bachelor’s

Minimum Experience: 2 years
Edits, proofreads, fact-checks, and coordinates production of a variety of corporate and marketing communications materials. Ensures that communications are accurate, clear, and complete; correct in terms of spelling, grammar, punctuation, and editorial style; and that they maintain a consistent tone and voice.

Administrative Support

Minimum Education: High School

Minimum Experience : 1 year

Responsible for standard secretarial duties. Routes correspondence, answers telephone, filing, and more. Makes travel arrangements, schedules appointments, and supports other staff.

GSA Schedule Pricing Year 1
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SIN 541-1 ADVERTISING SERVICES

	Labor/Task Category
	PER UNIT
	GSA RATE WITH IFF

	Senior Vice President, Strategy
	Hour
	$225.00

	Executive Creative Director
	Hour
	$210.00

	Vice President, Analytics
	Hour
	$175.11

	Vice President, Strategy
	Hour
	$175.11

	Group Account Director
	Hour
	$175.11

	Creative Director
	Hour
	$150.00

	Strategy Director
	Hour
	$145.93

	Director, Analytic Solutions
	Hour
	$140.08

	Senior Account Director
	Hour
	$128.40

	Senior Art Director
	Hour
	$128.40

	Senior Marketing Analyst II
	Hour
	$116.74

	Programming
	Hour
	$114.41

	Senior Marketing Analyst
	Hour
	$110.89

	Account Director
	Hour
	$110.89

	Project Manager
	Hour
	$110.00

	Senior Copywriter
	Hour
	$105.06

	Art Director
	Hour
	$100.00

	Account Supervisor
	Hour
	$99.24

	Marketing Analyst
	Hour
	$95.00

	Director, Response Management
	Hour
	$93.38

	Production Manager
	Hour
	$90.00

	Senior Account Executive
	Hour
	$87.56

	Copy Writer
	Hour
	$85.00

	Production Artist
	Hour
	$75.88

	Account Executive/Program Manager
	Hour
	$70.05

	Account Coordinator
	Hour
	$52.52

	Traffic Coordinator
	Hour
	$52.52

	Proofreader
	Hour
	$40.86

	Administrative Support
	Hour
	$35.00


OTHER DIRECT COSTS

SIN 541-1000 OTHER DIRECT COST
	Telemarketing & Telesales Services
	

	Telemarketing
	.90 per 0-50,000 minutes per month



	
	35.00 per Outbound Call-1001-2000 hours

	
	200.00 per Employee Incentive Opportunities

	
	

	Response Management Services
	

	Inbound Response Fulfillment
	.17 each Personalized letter production.

	
	.05 per label Personalized label production

.34 each Collation and mailing of individual package

.68 per item Bulk Fulfillment – by line item

.03 each Bulk Fulfillment – by pieces


	Event Registration Services
	

	
	

	Check Processing
	1.25 each Check Processing

	Web Systems and Hosting Services
	

	
	

	Web Hosting
	5,000.00 Per Month (up to 5,000 internal users)
2,500.00 Per Month Hosting 

	Data Processing


	

	Data Processing 
	12,481.33 each Convert/Data Validation

	
	

	E-mail Marketing


	

	
	750.00 per Month Access Fee

	
	250.00 per Month Comprehensive Email Quality Assurance (2 hr limit) 

	
	

	Allink Marketing Database
	

	
	                                           121,104.00 per Month Allink Marketing Database

                                            Includes:

                                            Database Client Services Labor

                                            Database Production Systems Labor

                                            Database Technology Services Labor

                                            Data Access Software Maintenance

                                            Technology Services Infrastructure

                                            ADQ - Quarterly
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Harte-Hanks Direct, Inc.


777 Township Line Road, Suite 300


Yardley, PA  19067-5508


Telephone: (703) 388-2801 (Greater Washington DC office)


Fax: (703) 388-2887


� HYPERLINK "http://www.harte-hanks.com" ��http://www.harte-hanks.com�





Point Of Contact:  Bruce Purpura, � HYPERLINK "mailto:bruce_purpura@harte-hanks.com" ��bruce_ purpura@harte-hanks.com� 


Business Size/Status: Large Business
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General Services Administration


Federal Supply Service


Authorized Federal Supply Schedule Price List


�


Online access to contract ordering information, terms and conditions, up-to-date pricing, and the option to create an electronic delivery order are available through GSA Advantage!™, a menu-driven database system.  �The Internet address for GSA-Advantage!™ is:  � HYPERLINK "http://www.gsaadvantage.gov" ��http://www.gsaadvantage.gov�.


541 Advertising & Integrated Marketing Solutions (AIMS)


Point Of Contact:  Bruce Purpura, � HYPERLINK "mailto:bruce_purpura@harte-hanks.com" ��bruce_ purpura@harte-hanks.com�





FSC Class 541


Contract Number: GS-07F-0191U 


For more information on ordering from Federal Supply Schedules, �click on the FSS Schedules button at: � HYPERLINK "http://www.fss.gsa.gov" ��http://www.fss.gsa.gov�


Contract Period: January 28, 2008 - January 27, 2013


<<Title that Illustrates benefits Customer will get from solution here>> 
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