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GENERAL SERVICES ADMINISTRATION

FEDERAL ACQUISITION SERVICE 

AUTHORIZED FEDERAL SUPPLY SCHEDULE CATALOG/PRICE LIST
On-line access to contract ordering information, terms and conditions, up-to-date pricing, and the option to create an electronic delivery order is available through GSA Advantage!, a menu-driven database system.  The INTERNET address for GSA Advantage! is http://www.gsaadvantage.gov 
SCHEDULE TITLE:  Federal Supply Schedule Solicitation No. FCO-00CORP-0000C for  


00C0RP, Professional Services Schedule (PSS)
Contract Numbers GS-07F-0351Y
CONTRACT PERIOD:  April 15, 2012 through April 14, 2017

For more information on ordering from Federal Supply Schedules click on the GSA Schedules link at www.gsa.gov   

CONTRACTOR:
The Milan Group, Inc
1797 Tilling Way
Stone Mountain, GA 30087-2330

Phone number:  (770) 270-0323
Website:  www.milangroupevents.net    
CONTRACTOR’S ADMINISTRATION SOURCE: 
Ms. Zola Thurmond
                  

  1797 Tilling Way
           Stone Mountain, GA 30087-2330

           Phone number:  (770) 270-5599
           E-Mail:  milangroup@aol.com  
BUSINESS SIZE: 
Small Business
CUSTOMER INFORMATION:

1a.      TABLE OF AWARDED SPECIAL ITEM NUMBERS (SINs)

Contract #

         SIN                     DESCRIPTION
             GS-07F-0351Y
541-1/RC

Advertising Services
             GS-07F-0351Y
541-2/RC

Public Relations Services
             GS-07F-0351Y
541-4D/RC
Conference, Events, and Trade Show Planning Services
             GS-07F-0351Y
541-4F/RC
Commercial Art and Graphic Design Services
             GS-07F-0351Y
541-1000/RC
Other Direct Costs 
1b.
LOWEST PRICED SERVICE AND PRICE FOR EACH SIN:


(Government net price based on a unit of one)

SIN

Category



PRICE

All SIN’s 
Logistical Support Technician

$46.77/HR
1c.
HOURLY RATES: 



See Commercial Price List
2.
MAXIMUM ORDER*:  $1,000,000 
The Contractor may honor orders exceeding the maximum in accordance with Clause 52.216.19,

3.
MINIMUM ORDER:  100 

4.
GEOGRAPHIC COVERAGE:  Domestic, 50 states, Washington, DC, Puerto Rico, US Territories and to a CONUS port or consolidation point for orders received from overseas activities

5.
POINT(S) OF PRODUCTION:   Stone Mountain, GA   
6.
DISCOUNT FROM LIST PRICES:  Prices listed are GSA Net, Discount Deducted.
For calculation of the GSA Schedule price (price paid by customers ordering from the GSA Schedule, and the price to be loaded in to GSA Advantage), the contractor should deduct the appropriate basic discount from the list price and add the prevailing IFF rate to the negotiated discounted price (Net GSA price).  Current IFF rate is 0.75%.

7.
QUANTITY DISCOUNT(S):  
+0.5%>$250,000 or +1%>$500,000

8.
PROMPT PAYMENT TERMS:  Net 30 Days 
9.a
Government Purchase Cards are accepted at or below the micro-purchase threshold.

9.b
Government Purchase Cards are not accepted above the micro-purchase threshold.

10.
FOREIGN ITEMS:  None

11a.
TIME OF DELIVERY:  To be determined at time of task order.
11b.
EXPEDITED DELIVERY:  Services are available for expedited delivery; however, this must be discussed at time of order placement and depends on size and nature of order. 
11c.
OVERNIGHT AND 2-DAY DELIVERY:  Overnight and 2-day delivery are available.  Contact the Contractor for rates.

11d.
URGENT REQUIRMENTS:   Agencies can contact the Contractor’s representative to effect a faster delivery. Customers are encouraged to contact the contractor for the purpose of requesting accelerated delivery.  

12.
FOB POINT:  Destination
13a.
ORDERING ADDRESS:  
The Milan Group, Inc
1797 Tilling Way
Stone Mountain, GA 30087-2330

13b.
ORDERING PROCEDURES: For supplies and services, the ordering procedures, information on Blanket Purchase Agreements (BPA’s) are found in Federal Acquisition Regulation (FAR) 8.405-3
14.
PAYMENT ADDRESS:

The Milan Group, Inc

1797 Tilling Way
Stone Mountain, GA 30087-2330
15.
WARRANTY PROVISION:  Standard Commercial Warranty.  Customer should contact contractor for a copy of the warranty.

16.
EXPORT PACKING CHARGES:  Not applicable

17.
TERMS AND CONDITIONS OF GOVERNMENT PURCHASE CARD ACCEPTANCE:  (any thresholds above or below the micro-purchase level)

18.
TERMS AND CONDITIONS OF RENTAL, MAINTENANCE, AND REPAIR (IF APPLICABLE): N/A

19.
TERMS AND CONDITIONS OF INSTALLATION (IF APPLICABLE): N/A

20.
TERMS AND CONDITIONS OF REPAIR PARTS INDICATING DATE OF PARTS PRICE LISTS AND ANY DISCOUNTS FROM LIST PRICES (IF AVAILABLE): N/A

20a.
TERMS AND CONDITIONS FOR ANY OTHER SERVICES (IF APPLICABLE): N/A

21.
LIST OF SERVICE AND DISTRIBUTION POINTS (IF APPLICABLE): N/A
22. LIST OF PARTICIPATING DEALERS (IF APPLICABLE): N/A 

23.
PREVENTIVE MAINTENANCE (IF APPLICABLE):  N/A 

24a.
SPECIAL ATTRIBUTES SUCH AS ENVIRONMENTAL ATTRIBUTES (e.g. recycled content, energy efficiency, and/or reduced pollutants):     

24.b.   SECTION 508 COMPLIANCE INFORMATION IS AVAILABLE ON ELECTRONIC AND INFORMATION TECHNOLOGY (EIT) SUPPLIES AND SERVICES AND SHOW WHERE FULL DETAILS CAN BE FOUND. THE EIT STANDARDS CAN BE FOUND AT WWW.SECTION508.GOV: Contact Contract Administrator for more information
25.
DUNS NUMBER:  010230881
26.
NOTIFICATION REGARDING REGISTRATION IN CENTRAL CONTRACTOR REGISTRATION (CCR) DATABASE:  Currently Active 
LABOR CATEGORY DESCRIPTIONS:

	Labor Category Descriptions


	SIN: 541-1RC
Advertising

Services
	SIN: 541-2RC Public Relations
	SIN: 541-4D Conference Events, & Trade Show
	SIN 541-4F Commercial Art and Graphics Design

	Program Manager

Principal Duties and Responsibilities

Supervises all program elements to ensure the program meets or exceeds client expectations. Determines the most cost-effective means of achieving client goals and researches new ways of reducing costs. Serves as primary point of contact with client, assuring that the client is up to date on program status and overall progress. Guides the development of program components and acts as quality assurance officer over all program elements. Oversees budget expenditures, assures the strategic focus and coordination of talent groups and directs administrative and billing personnel. Plays a key role in the development of marketing strategies.
Education/Experience Requirements

Bachelor’s degree in Marketing, Business, Communications or equivalent preferred. 7-10 years related experience, preferably in the environment. Previous management experience required in a similar or equivalent position.
	· 
	· 
	· 
	· 

	Project Manager
Principal Duties and Responsibilities

Guides all involved with a project from start to finish, ensuring timely project completion. Serves as the key point of project contact between clients and internal functional departments, including marketing strategy, creative services, marketing/communications, information management and print/production management. Schedules every task of every project, coordinates functional department assignments and ensures the integration of client direction and feedback. Provides status reports to internal team on a weekly basis and facilitates communication among internal team members. May assist in the development of marketing strategies and tactical procedures.

Education/Experience Requirements

Bachelor’s degree in Marketing, Business or equivalent preferred. 3-6 years related experience, preferably in the environment. Previous management experience required in a similar or equivalent position.
	· 
	· 
	· 
	· 

	Communications Consultant

Principal Duties and Responsibilities

Responsible for developing, coordinating, managing, and evaluating outreach and communications strategies, plans, and activities. Develop short and long term strategic communication plans for clients; implement communication plans including liaison with content production consultants, marketing consultants and production team. Review communication products for clarity, effectiveness, and alignment with image and messaging. Researches and analyzes new approaches and techniques.

Education/Experience Requirements

Communications Consultant I - BS/BA or equivalent and 1 year of general experience.

Communications Consultant II - BS/BA or equivalent and 3 years of general experience.

Communications Consultant III - BS/BA or equivalent and 5 years or more of general experience.


	· 
	· 
	· 
	· 

	Content Production Consultant

Principal Duties and Responsibilities

Researches, reviews and analyzes customer communication needs and strategies. Offer suggestions on emphasis in presentation, coverage, balance, and suitability of expression for associated products. Interfaces with agency staff and designers, communications/marketing consultants, videographers, writers/editors and other team members to develop focused and

relevant content for marketing and advertising products.

Education/Experience Requirements

Content Production Consultant I - BS/BA or equivalent and 1 year of general experience.

Content Production Consultant II - BS/BA or equivalent and 2 years of general experience.

Content Production Consultant III - BS/BA or equivalent and 3 years or more of general experience.


	· 
	· 
	· 
	· 

	Sr. Content Production Consultant

Principal Duties and Responsibilities

Conducts large projects and is responsible for meeting goals within time and cost constraints. Coordinates with agency staff and designers, communications/marketing consultants, videographers, writers/editors and other team members to ensure the development of focused and relevant content for marketing and advertising products.

Education/Experience Requirements

Sr. Content/Production Consultant - MS/MA or equivalent and 7 years of general experience.
	· 
	· 
	· 
	· 

	Creative Writer

Principal Duties and Responsibilities

Work with team members and agency clients to create persuasive messages for all media

types. Creates and edits messaging and copy that reflects the client’s marketing strategy and objectives and must be able to write across all mediums. May have related experience in writing documents and scripts for media based projects such as multi-media productions, video and/or film productions, live events, interactive training, speech writing, and web site productions.

Education/Experience Requirements

Creative Writer I - BS/BA or equivalent and 2 years of general experience.

Creative Writer II - BS/BA or equivalent and 5 years of general experience.

Creative Writer III - BS/BA or equivalent and 10 years of general experience.
	· 
	· 
	· 
	

	Information Survey Specialist

Principal Duties and Responsibilities

Works with marketing consultants to determine the needs of the client based on the client’s required information, budget, and timeframe. Responsible for the planning, implementation, and analysis of surveys. Determines the appropriate survey(s) and gathers statistical data. Keeps current with the latest survey methods. Compiles and evaluates data and provides results/recommendations to marketing consultants and/or clients.

Education/Experience Requirements

Information Survey Specialist I - BA/BS or equivalent and 1 year of experience.

Information Survey Specialist II - BA/BS or equivalent and 3 years of experience.

Information Survey Specialist III - BA/BS or equivalent and 5 years or more of experience.
	· 
	
	· 
	· 

	Research Specialist/Production Coordinator

Principal Duties and Responsibilities

Performs research and analysis. Responsibilities include but are not limited to, collecting, sorting, analyzing and reporting on assigned topics. Controls and manages the flow of information between the various components of a marketing project to provide all the required components within the time frame needed. For media productions, ensures all timely provision of necessary equipment and materials; ensures that staff and crews are in place as required.

Education/Experience Requirements

Research Specialist/Production Coordinator I - BA/BS or equivalent and 1 year general of experience.

Research Specialist/Production Coordinator II -BA/BS or equivalent and 2 years of general experience.

Research Specialist/Production Coordinator III -BA/BS or equivalent and 4 years or more of general experience.
	
	
	· 
	· 

	Trade Show/Exhibit Hall Coordinator

Principal Duties and Responsibilities

Manages all show/exhibit logistics (booth space, booth property, registrations, booth duty

schedule, associated special events, collateral, shipping, booth graphics, etc.) for trade shows/

exhibits. Includes managing trade show and event budgets effectively; managing all aspects of

preshow requirements including working with clients to determine location, décor, menu, themes

etc. Provide overall onsite support as necessary; coordinating attendee list for all participants

and registering all attendees. Provide after show support as required.

Education/Experience Requirements

Trade Show/Exhibit Hall Coordinator I - BA/BS or equivalent and 1 year of experience.

Trade Show/Exhibit Hall Coordinator II - BA/BS or equivalent and 4 years of experience.

Trade Show/Exhibit Hall Coordinator III -BA/BS or equivalent and 8 years of experience.
	
	
	· 
	· 

	Graphic Designer/Illustrator

Principal Duties and Responsibilities

Executes graphic/illustration projects and assists in coordination of all production scheduling.

Interfaces with users to determine scope of project and best medium. Experienced in original

graphic design and/or illustration as well as using stock photos and clip art. Interfaces with

agency and technical staff to assure quality products are delivered on time and within budget.

Education/Experience Requirements

Graphic Designer/Illustrator I - HS or equivalent degree.

Graphic Designer/Illustrator II - HS or equivalent and 3 years of experience.

Graphic Designer/Illustrator III - HS or equivalent and 5 years or more of experience.
	
	
	· 
	· 

	Sr. Marketing Consultant

Principal Duties and Responsibilities

Provides expert technical and managerial guidance and direction for marketing campaign

strategies, including the identification, development and coordination of strategies to be

utilized. Conducts large projects and is responsible for meeting goals within time and cost

constraints.

Education/Experience Requirements

Sr. Marketing Consultant - PhD or equivalent and 8 years of experience.
	· 
	· 
	
	

	Marketing Consultant

Principal Duties and Responsibilities

Recommends, prioritizes, develops plans and directs the execution of marketing projects and

assessments. Customizes marketing principles and practices to respond to the needs of the

organization; reviews marketing strategies, programs and goals for focused integration into

overall marketing plan. Formulates and implements marketing policy and procedures. Develops

long and short-range marketing operation plans. Identifies and analyzes customer needs and

satisfaction. Evaluates effectiveness through attainment of goals and analysis of statistical

data. Develops promotional strategies for but not limited to, advertising, outreach and event

marketing, promotions, radio, television and video production, and written publications.

Education/Experience Requirements

Marketing Consultant I -BA/BS or equivalent and 1 year of general experience.

Marketing Consultant II - BA/BS or equivalent and 3 years of general experience.

Marketing Consultant III - BA/BS or equivalent and 5 years or more of general experience.
	· 
	· 
	
	· 

	Logistical Support Technician

Principal Duties and Responsibilities

Perform routine administrative and clerical tasks that include responding and sending e-mail messages and correspondences, answering phones, setting up files, arranging travel for participants, scheduling and interacting with various groups in the support of conference, tradeshow, and event support services.

Education/Experience Requirements

High School Diploma and one year of experience supporting conference, tradeshow and event planning
	· 
	· 
	· 
	· 


Substitution/Equivalency:

• GED or vocational degree = high school degree.

• Two years of higher education = one (1) yr of general experience.

• BS/BA = six (6) yrs of general experience.

• MS/MA= ten (10) yrs of general experience, or BS/BA + four (4) yrs of general experience.

• PhD = thirteen (13) yrs of general experience, or BS/BA + six (6) yrs of general experience, or MS/MA and three (3) yrs of general experience.
THE MILAN GROUP PRICELIST:
	Proposed SINs 
	Skill Category
	Total GSA Price

	541-1RC, 541-2RC, 541-4D, 541-4F
	Program Manager
	$112.89

	541-1RC, 541-2RC, 541-4D, 541-4F
	Project Manager
	$68.26

	541-1RC, 541-2RC, 541-4D, 541-4F
	Communications Consultant I
	$71.23

	541-1RC, 541-2RC, 541-4D, 541-4F
	Communications Consultant II
	$92.10

	541-1RC, 541-2RC, 541-4D, 541-4F
	Communications Consultant III
	$112.93

	541-1RC, 541-2RC, 541-4D, 541-4F
	Content Production Consultant I
	$63.88

	541-1RC, 541-2, 541-4D, 541-4F
	Content Production Consultant II
	$77.41

	541-1RC, 541-2RC, 541-4D, 541-4F
	Content Production Consultant III
	$85.95

	541-1RC, 541-2RC, 541-4D, 541-4F
	Sr. Content Production Consultant
	$152.87

	541-1RC, 541-2RC, 541-4D
	Creative Writer I
	$94.01

	541-1RC, 541-2RC, 541-4D
	Creative Writer II
	$124.13

	541-1RC, 541-2RC, 541-4D
	Creative Writer III
	$153.55

	 541-4D, 541-4F
	Information Survey Specialist I
	$46.77

	 541-4D, 541-4F
	Information Survey Specialist II
	$58.14

	 541-4D, 541-4F
	Information Survey Specialist III
	$69.52

	 541-4D, 541-4F
	Research Specialist/Production Coordinator I
	$59.07

	 541-4D, 541-4F
	Research Specialist/Production Coordinator II
	$73.25

	 541-4D, 541-4F
	Research Specialist/Production Coordinator III
	$90.84

	 541-4D, 541-4F
	Trade Show/Exhibit Hall Coordinator I
	$46.77

	 541-4D, 541-4F
	Trade Show/Exhibit Hall Coordinator II
	$58.14

	 541-4D, 541-4F
	Trade Show/Exhibit Hall Coordinator III
	$69.52

	 541-4D, 541-4F
	Graphics Designer/Illustrator I
	$57.99

	 541-4D, 541-4F
	Graphics Designer/Illustrator II
	$77.96

	 541-4D, 541-4F
	Graphics Designer/Illustrator III
	$109.55

	541-1RC, 541-2RC
	Sr. Marketing Consultant
	$222.98

	541-1RC, 541-2RC
	Marketing Consultant
	$77.96

	541-1RC, 541-2RC, 541-4D, 541-4F
	Logistical Support Technician
	$46.77


Price Escalation will be based on the Bureau of Labor Statistics' Employment Index for Labor Categories and ODC's
	
	
	

	
	
	

	
	
	

	
	
	

	541-1000RC OTHER DIRECTCOST
	
	

	
	
	

	Meals
	Per Day
	$71.78

	Meeting Room(Small)
	Per Day
	$507.53

	Meeting Room(Large)
	Per Day
	$6,090.34

	Honorarium
	Per Person
	$2,537.64

	On Site registration
	Per Hour
	$77.07

	On-line or fax registration
	Per Person
	$3.88

	Badges and badge printer rental
	Up To 200 People 
	$1,256.20

	Tent Cards 
	Box Of 50
	$155.42

	Computer-laptop
	Per Day
	$329.90

	Printer Rental B&W
	Per Day
	$215.96

	Printer Rental Color
	Per Day
	$441.44

	Copier Rental B&W
	Per Day
	$331.22

	Catering snacks
	Per Person
	$11.58

	Binders (1" Binders)
	Per Unit
	$4.80

	Tabs (Index Marker/5 tab)
	Per Unit
	$2.69

	Postage
	Per Letter
	$0.55

	Shipping (up to 9 lbs)
	Per Package
	$86.31

	Courier Services
	Per Package
	$156.16

	Flip chart 
	Per Unit
	$68.80

	Flip chart markers 
	8 Per Pack 
	$6.82 

	Ball-point pens 
	12 Per Pack 
	$6.81 

	White, 5"x8" perforated writing pad 
	12 Per Pack
	$11.35 

	Permanent markers  
	12 Per Pack
	$15.13

	Highlighters 
	5 Per Pack
	$9.14

	Manila file folders, 3-tab 
	Per 100 
	$24.83

	Copy paper, 8.5"x11" 
	Per Case
	$58.95

	Packing tape 
	Per 6  
	$27.11

	1" ringed binder
	Per Unit
	$3.17

	2" ringed binder
	Per Unit
	$5.98 

	Wireless Microphone 
	Per Day
	$100.50

	Power Speaker
	Per Day
	$76.13

	LCD Projector
	Per Day
	$456.02

	Screen
	Per Day
	$150.74

	Getner Box
	Per Day
	$228.39

	Audio mixer board
	Per Day
	$177.63

	AV Tech/hour
	Per Hour
	$75.37

	Telephone Line
	Per Day
	$126.88

	Video conferencing
	Per Day
	$426.79

	Audio conferencing
	Per Day
	$167.49

	Prox Data Proj/Screen
	Per Day
	$989.68

	Conference call line
	Per Person, Per Minute 
	$0.76

	Broadband Internet
	Per Day
	$153.02

	Photo Shoot (Photography, processing & delivery)
	Per One Half Day
	$744.04

	Live Video Streaming Webcast w/Slides 
	Per Two Hour Segment
	$2,674.28

	Videography
	Full day & editing
	$2,690.06

	Podcast Editing
	Per Hour
	$152.26

	Web Hosting 
	Up to 200 people
	$1,659.20

	CD Production( printed face & paperboard jacket)
	Up to 2000 
	$2,023.31

	Directional Signs (Minimum 10)
	Per sign
	$50.24

	Copying Brochures: flat page 8.5"x11"
	Per 100
	$170.15

	Printing Brochures: 2 panel (half fold)
	Per 100
	$180.88

	Printing Brochures: Tri-fold
	Per 100
	$215.83

	Printing Envelopes –  9x12”
	Per 1000
	$304.76

	Printing Envelopes – 5.5x8.8”
	Per 1000
	$163.96

	Printing Folders-6” pocket folders with business card and CD slits
	Per 1000
	$4,210.20

	Printing Invitations-customized invitation and reply cards
	Up to 1,500 
	$5,035.71

	Printing Mailing Labels (small)
	Up to 250 
	$79.98

	Postcard Mailers –  5.5x8.5”
	Up to 1000 
	$973.65

	Printing Postcard Mailers – 3x5” 
	Up to 1000 
	$564.54

	Custom Sign Printing Color: 10'x3' vinyl 
	Per Unit
	$945.92

	Custom Table Top Directional
	Per Unit
	$76.13

	Plaque Production: Design, layout, and production 29"x13” 
	Per Unit
	$309.60

	Media Buy – Online
	Per Campaign
	$15,226.70

	Media Buy – local print media
	Per week
	$1,176.45

	Media Buy – National Mainstream Print 
	Per week
	$44,728.86

	Media Buy – National Radio and TV
	One time
	$142,115.86

	News Wire Distribution-via Marketwire
	One time
	$370.52

	Photo Royalty Fees: printed or electronic materials
	One time
	$437.77


The Service Contract Act (SCA) is applicable to this contract as it applies to the entire Professional Services Schedule and all services provided. While no specific labor categories/services have been identified as being subject to SCA due to exemptions for professional employees (FAR 22.1101, 22.1102 and 29 CFR 541.300), this contract still maintains the provisions and protections for SCA eligible labor categories. If and / or when the contractor adds SCA labor categories / employees to the contract through the modification process, the contractor must inform the Contracting Officer and establish a SCA matrix identifying the GSA labor category titles, the occupational code, SCA labor category titles and the applicable WD number. Failure to do so may result in cancellation of the contract.

2

