GENERAL SERVICES ADMINISTRATION

Federal Acquisition Service 
Authorized Federal Supply Schedule Price List

On‑line access to contract ordering information, terms and conditions, up‑to‑date pricing, and the option to create an electronic delivery order are available through GSA Advantage!, a menu‑driven database system.  The INTERNET address GSA Advantage! is:  GSAAdvantage.gov.
Schedule 541—Advertising and Integrated Marketing Solutions (AIMS)
SIN 541-2—Public Relations Services
SIN 541-4a—Market Research & Analysis Services

Contract number:  GS-07F-0476U
Contract period: July 23, 2008 through July 22, 2013

For more information on ordering from Federal Supply Schedules click on the FSS Schedules button at fss.gsa.gov
[image: image1.png]Concepts & Strategies, Inc.




410 11th Street NE * Washington, DC 20002-6139
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Customer Information  


1a.
Awarded special item numbers: 541-2—Public Relations Services and 541-4a—Market Research and Analysis Services.  Service descriptions are provided at the end of this price list.
1b.
Hourly rates for each labor category are provided at the end of this price list and are applicable for the United States including Alaska, Hawaii, and Puerto Rico.

1c.
Descriptions of all corresponding commercial job titles, experience, functional responsibility and education for public relations and market research/analysis services are provided at the end of this price list. 
2.
Maximum order:  $1,000,000
3.
Minimum order:  $100
4.
Geographic coverage: United States including Alaska, Hawaii and Puerto Rico.

5.
Point of production:  Washington, District of Columbia.

6.
Basic discounts have already been deducted from net prices.

7.
Quantity discounts: None
8.
Prompt payment terms: None
9a.
Government purchase cards are accepted at or below the micro-purchase threshold.

9b.
Government purchase cards are accepted above the micro-purchase threshold.

10.
Foreign items: N/A
11a.
Time of delivery: Negotiated per delivery order
11b.
Expedited delivery:  Negotiated per delivery order
11c.
Overnight and 2‑day delivery:  N/A
11d.
Urgent requirements: N/A  

12.
F.O.B. point:  Destination
13a.
Ordering address:
Concepts & Strategies, Inc.

410 11th Street NE
Washington, DC 20002-6139

13b.
Ordering procedures:  For supplies and services, the ordering procedures, information on Blanket Purchase Agreements (BPA's) are found in Federal Acquisition Regulation (FAR) 8.405-3.

14.
Payment address:
Concepts & Strategies, Inc.

410 11th Street NE
Washington, DC 20002-6139

15.
Warranty provision: N/A
16.
Export packing charges, if applicable: N/A
17.
Terms and conditions of Government purchase card acceptance: Concepts & Strategies, Inc. accepts Government card purchase below and above the micro-purchase level.

18.
Terms and conditions of rental, maintenance, and repair (if applicable): N/A
19.
Terms and conditions of installation (if applicable): N/A
20.
Terms and conditions of repair parts indicating date of parts price lists and any discounts from list prices (if applicable): N/A
20a.
Terms and conditions for any other services (if applicable): N/A
21.
List of service and distribution points (if applicable): N/A
22.
List of participating dealers (if applicable): N/A
23.
Preventive maintenance (if applicable): N/A
24a.
Special attributes such as environmental attributes (e.g., recycled content, energy efficiency, and/or reduced pollutants): N/A
24b.
Section 508 compliance information is available on Electronic and Information Technology (EIT) supplies and services and full details can be found at www.constrat.net .  The EIT standards can be found at www.Section508.gov/
25.
Data Universal Number System (DUNS) number: 609801662
26.
Concepts & Strategies, Inc.’s registration in Central Contractor Registration (CCR) database is active and current.
Concepts & Strategies, Inc. Overview
C
oncepts & Strategies, Inc. (C&S) was founded in March 2005 and has more 3 years of corporate experience in professional marketing related services including public relations, market research analysis, and strategic marketing communications, with a specialized niche in helping the Federal government to analyze foreign media sources and develop political messages for targeted audiences.  Our senior staff comes from a variety of backgrounds, including strategic communications, web-based market research, analysis, and advertising. C&S founders bring more than 40 years’ communications experience in research, analysis, branding and promotion. Adding the experience of its other senior staff members, C&S possesses well over 100 years of information collection, target market analysis, strategic messaging, and promotion experience.
Description of Services for SIN 541-2:  Public Relations
C&S provides a unique service to the government to help agencies: 
· Develop their strategic communications plans for audiences identified through C&S’ market research
· Develop messages that communicate new policies, mission objectives, and crises management
· Execute communications plans and measure their effectiveness 
C&S is a facility-cleared (TOP SECRET) woman and minority-owned small disadvantaged business (SDB) within the $6.5M NAICS code.  

Description of Services for SIN 541-4a:  Market Research & Analysis

C&S’ professional market research staff are bilingual and steeped in the country and culture to which they are associated, giving us a unique capability to assess culture-specific marketing needs and develop an effective brand and message for those diverse populations. Our analysts speak Arabic, Bahasa (Indonesian and Malay), Czech, Hebrew, Japanese, Korean, Spanish, Haitian Creole, French, Portuguese, Serbo-Croatian and Turkish. We use state-of-the-art web-based technology for market research, and message promotion. Our tools and methods provide effective campaign monitoring and performance measuring through use of Consumer-Generated Media (CGM). 
Pricing for SINs 541-2 and 541-4a
	Labor Category
	Hourly Rates

	Program Manager
	$107.00

	Deputy Program Manager
	$86.57

	Senior Analyst
	$86.55

	Subject Matter Expert I (LNO)
	$78.58

	Research Specialist
	$68.12

	Junior Analyst
	$63.55


Labor Category Descriptions

Program Manager

Minimum Education: BA in communications, business, international relations, politics, government, or other relevant discipline.
Minimum Experience: 10 years of relevant experience in academia, journalism, or strategic communications (5 years experience with Masters or Doctoral degree)
Description:  Manages multiple client projects at diverse locations. Organizes, directs and coordinates planning and production of all contract support activities. Manages cost, schedule and quality of multiple projects.  Meets with management personnel and Federal client agency representatives.  Manages client relationships for teams of consultants and professionals assigned to projects and client-customer program and operators work sites.  Formulates, recommends and reviews strategic plans and deliverable items and ensures conformance with standards.  Assigns, schedules and reviews work of subordinate project managers and professional and support staff.  Manages quality inspection and quality assurance activities and oversees project evaluation process.
Deputy Program Manager

Minimum Education: BA in communications, business, international relations, politics, government, or other relevant discipline.
Minimum Experience: 10 years of relevant experience in academia, journalism, or strategic communications (5 years experience with Masters or Doctoral degree)
Description:  Manages one or more projects. Oversees project staff and assures successful execution and delivery of project deliverables.  Manages project specific staffing, budget and financial reports.  Directly interfaces with client.  Supports the Program Manager with strategic plans and program-level reports.  Assists in interviewing and hiring project staff and assures they are adequately trained and/or qualified to support the project.  Sets up and supervises the 24/7 news alert operation.  Reviews and approves deliverables prior to their distribution. Assists in prioritizing and tackling ad hoc products.

Senior Analyst

Minimum Education: BA in communications, business, international relations, politics, government, or other relevant discipline.
Minimum Experience: 10 years of relevant experience in academia, journalism, or strategic communications (5 years experience with Masters or Doctoral degree)
Description:  Prepare various periodic products based of the analysis of open sources media (print, radio, video, and/or internet) from foreign countries.  Conduct statistical and association analysis of events, activities, people and groups based on specified requirements and parameters.  Conduct media mapping to determine pertinent media sources in identified countries, the leanings of that media source (liberal or conservative, pro- or anti-American, etc.), target audiences for the media, etc.  Conduct key communicator analysis to determine the identity, leanings, and target audiences for individuals (government officials, journalists, religious leaders, etc.) who are considered significant contributors or influencers to foreign media sources.

Subject Matter Expert I.(Liaison Officer)
Minimum Education: BA in communications, business, international relations, politics, government, or other relevant discipline.
Minimum Experience: 10 years of relevant experience in academia, journalism, or strategic communications (5 years experience with Masters or Doctoral degree)
Description:  Communications specialist with special niche qualifications in cultural diversity, foreign media, political messaging or other relevant expertise required for market research and promotion.  Work with appropriate information operations, psychological, public affairs, and strategic communications officials within the Department of Defense (DoD) to identify foreign media analysis requirements and priorities and to assist in DoD planning efforts.  Review foreign media analysis products with these officials and assist in the evaluation of the value against DoD needs and requirements.  Assist in the preparation of recommended strategic communication or information operations potential courses of action and assist in the evaluation and development of tactical communications operations.

Research Specialist  

Minimum Education: Two years toward BA degree in communications, business, international relations, politics, government, or other relevant discipline.
Minimum Experience: 2 years of relevant experience in academia, journalism, or strategic communications
Description:  Conduct research frequently in a foreign language to support the preparation various periodic products based of the analysis of open sources media (print, radio, video, and/or internet) from foreign countries.   Conduct research in support of media mapping to determine pertinent media sources in identified countries, the leanings of that media source (liberal or conservative, pro- or anti-American, etc.), target audiences for the media, etc.  Conduct research to determine key foreign communicators (government officials, journalists, religious leaders, etc.), their leanings and target audiences.
Junior Analyst

Minimum Education: BA in communications, business, international relations, politics, government, or other relevant discipline.
Minimum Experience: 5 years of relevant experience in academia, journalism, or strategic communications (2 years experience with Masters degree)
Description:  Assist in the preparation of various periodic products based of the analysis of open sources media (print, radio, video, and/or internet) from foreign countries.  Assist in the conduct of statistical and association analysis of events, activities, people and groups based on specified requirements and parameters.  Assist in the conduct of media mapping to determine pertinent media sources in identified countries, the leanings of that media source (liberal or conservative, pro- or anti-American, etc.), target audiences for the media, etc.  Assist in the conduct of key communicator analysis to determine the identity, leanings, and target audiences for individuals (government officials, journalists, religious leaders, etc.) who are considered significant contributors or influencers to foreign media sources.






