

[image: image1.png]< Sapient




	[image: image2.png]



	Customer Information

	[image: image3.png]



	GSA Price List

	[image: image4.png]



	GSA ODC Price List

	[image: image5.png]



	Labor Category Descriptions


GENERAL SERVICES ADMINISTRATION, FEDERAL ACQUISITION SERVICE

Sapient Government Services, Inc.
FEDERAL SUPPLY SCHEDULE 541
ADVERTISING & INTEGRATED MARKETING SOLUTIONS (AIMS)

Special Item No. 541-1 and 541-1000:Advertising Services

DUNS: 611823738
Contract Number: GS-07F-0567T
Contract Period: September 1, 2012 through August 31, 2017
Business Size: Large

1515 North Courthouse Road, 4th Floor
Arlington, VA 22201
Phone: 703-908-2400
Fax: 703-908-2401
http://www.sapient.com/
Contract Administration:
Gail Gordon Donegan, Contracts Manager
1515 N. Courthouse, 4th Floor, Arlington VA 22201
Phone: 703-908-2541 Fax: 703-908-2401
Email: ggordondonegan@sapient.com
Sapient, a business innovator helps clients achieve extraordinary results from their marketing efforts, customer relationships, business operations and technology. Leveraging a unique approach, breakthrough thinking and disciplined execution, Sapient leads its industry in delivering the right business results on time and on budget. Sapient works with clients that are driven to make a difference. Sapient offers discounted rates on professional services through the GSA under SINs 541-1 and 541-1000:Advertising Services.
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Customer Information

1.   

a. Awarded Special Item Numbers: 541-1 and 541-1000:Advertising Services 

b. Lowest Priced Model Number for each Awarded Special Item Number: N/A 

c. Services- See Price List for Details. 

2. Maximum Order Guideline: In accordance with the Maximum Order provisions contained in the Schedule, a delivery order may be placed against the Schedule contract even though it exceeds the minimum order. 

3. Minimum Order Limitation: $100 

4. Geographic Coverage: Domestic 

5. Points of Production: N/A 

6. Basic Discount: Prices shown are net, discounts have been deducted and the IFF has been added. 

7. Quantity/Volume Discount Terms 35% for singular orders exceeding $500,000
36% for singular orders exceeding $1,500,000
37% for singular orders exceeding $3,000,000 

8. Prompt Payment Terms: Net 30 Days 

9.   

a. Government Purchase Cards are accepted. 

b. Government Purchase Cards are accepted above the micropurchase threshold. 

10. Foreign Items: None 

11.   

a. Time of Delivery: Per Task Order 

b. Expedited Delivery: Consult w/ contractor 

c. Overnight/2 Day Delivery: Consult w/ contractor 

d. Urgent Requirements: Consult w/ contractor 

12. F.O.B. Shipping Terms Destination 

13. Order Address: Same as contractor 

14. Payment Address: Same as contractor 

15. Warranty Provisions: Standard Commercial Warranty 

16. Export Packing Charges: N/A 

17. Terms and Conditions of the Government Purchase Card Acceptance: None 

18. Terms and Conditions of the Government Purchase Card Acceptance above the micropurchase level: None 

19. Terms and Conditions of Installation: N/A 

20. Terms and Conditions of Repair Parts: N/A 

21. List of Service and Distributions Points: None 

22. List of Participating Dealers: None 

23. Preventive Maintenance: N/A 

24. Environmental Attributes: None 

25. DUNS Number: 611823738 

26. Sapient Government Services, Inc. is registered in SAM. Registration valid until 04/10/2014 
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GSA Price List

	SIN
	Labor Category
	

	541-1
	Creative Director III
	$252.68

	541-1
	Brand Strategist III
	$208.65

	541-1
	Media Director
	$206.74

	541-1
	Brand Strategist II
	$193.34

	541-1
	Media Manager
	$183.77

	541-1
	Creative Director II
	$181.85

	541-1
	Brand Strategist I
	$163.67

	541-1
	Creative Director I
	$160.80

	541-1
	Production Manager
	$155.05

	541-1
	Program Manager II
	$152.18

	541-1
	Marketing Strategist II
	$152.18

	541-1
	Marketing Strategist I
	$143.57

	541-1
	Media Planner III
	$140.70

	541-1
	Print Production Manager
	$132.08

	541-1
	Art Director II
	$131.13

	541-1
	Copywriter II
	$131.13

	541-1
	Media Planner II
	$131.13

	541-1
	Proofreader
	$131.13

	541-1
	Account Planner
	$131.13

	541-1
	Media Billing Manager
	$129.21

	541-1
	Designer II
	$129.21

	541-1
	Program Manager I
	$126.34

	541-1
	Production Designer II
	$117.73

	541-1
	Art Director I
	$106.24

	541-1
	Designer I
	$106.24

	541-1
	Copywriter I
	$100.50

	541-1
	Production Designer I
	$100.50

	541-1
	Media Planner I
	$94.76


*Prices shown here are "net" - inclusive of GSA discounts and the IFF.
Additional volume discounts are extended as follows:
35% for singular orders exceeding $500,000
36% for singular orders exceeding $1,500,000
37% for singular orders exceeding $3,000,000
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GSA ODC Price List

Other Direct Costs are typically handled in-house and therefore have no external costs with the exception of Media Buy for which we have provided a vendor invoice reflecting the maximum cost.

	ODC
	Cost
	Unit of Measure

	Ad Serving
	$0.0900
	per 1000

	Intelligent Ad Serving
	$0.2300
	per 1000

	Email Delivery
	$0.0200
	per email delivered

	Email Segmentation
	$250.00
	per occurrence

	BridgeTrack™ Services
	$10,500.00
	per month

	Media Buy
	$1,197,882.45
	Maximum per occurrence


Service Descriptions

Ad Serving
The act of delivering an image, html, or rich media on request for any Web-Property that has requested it via Sapient/BridgeTrack™ ad-markup, which is provided for any campaign Sapient is planning/executing/tracking

Intelligent Ad Serving
The act of delivering an image, html, or rich media on request for any Web-Property that has requested it via Sapient/BridgeTrack™ ad-markup, which is provided for any campaign Sapient is planning/executing/tracking. This request can be formatted in real-time, and thus deliver a personalized ad-unit, based upon any previous or current web usage data, past purchase history, customer/prospect demographic data, or other decision making system or data.

Email Delivery
The act of segmenting and transmitting an email, with all that this includes; delivery of said email, tracking of said email, bounce handling, response handling, ISP negotiations and white listing. SMTP handling from start to finish is included.

Email Segmentation
Building an email, including the HTML and Text email build and trafficking, list management—applying email addresses to the mailing for delivery, tracking planning, single and multi-variate testing setup, subject line and delivery alias decisioning.

BridgeTrack™ Services
24x7 daily support for the BridgeTrack™, including issue resolution, call-center support, interface support, and standard SLA language related to the BridgeTrack™ working environment.

Media Buy
The act of purchasing, planning, and executing promotional or advertising media in any of its formats (TV, Radio, Print, Outdoor, internet, paid search, natural search optimization).
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Labor Category Descriptions

	SIN
	GSA Labor Category
	Labor Category Descriptions

	541-1
	Creative Director III
	Oversees all creative projects and staff and is responsible for the overall quality of work produced by the creative department. Ensures that the creative team successfully translates marketing objectives for clients into creative strategies.

Possesses an MBA degree plus 3-5+ years of expertise as an Associate Creative Director; Advanced leadership, communication and project management skills is preferred.

	541-1
	Brand Strategist III
	Responsible for developing and managing a client's brand strategy through market research, advertising, brand management and creative services. Partners closely with Creative and Marketing teams to develop and execute brand strategy campaigns, actionable primary research and market/competitive analysis plans, and brand advertising that successfully fulfill client objectives.

Possesses a Bachelor's degree plus 10+ year's agency (traditional or interactive) or marketing consulting experience.

	541-1
	Media Director
	Develops, presents and implements media plans based on strategic research and demographic analysis. Oversees and directs media planners. Works closely with clients to define strategies for media solutions.

Possesses Bachelors degree; 5-8 years experience as a media buyer/planner.

	541-1
	Brand Strategist II
	Provides strategic planning and decision-making support to the Director of Brand Strategy and other multi-disciplinary teams. Leads or participates in select strategic projects. Performs focused modeling and analysis to support decisions on strategy based on competitive analysis. Conveys brand strategy, brand meaning and define brand attributes that will inspire and guide design work to the Marketing Strategy team. Meets with sales teams to outline, define and present proposals that meet client objectives and support the company philosophy. Interacts with clients to proactively manage expectations and deliver quality products.

Possesses an MBA degree plus 6+ years in brand/product and or marketing management at a top brand firm.

	541-1
	Media Manager
	Reports to Media Director. Manages a staff of media planning professionals. Oversees and monitors media budgets and client billing. Ensures that Media team successfully creates campaign strategies into final recommendations based on a client's campaign goals and objectives. Ensures that media team is involved in the client's long-range strategic planning process.

Possesses a Bachelor degree in related discipline plus 4-5 years of experience in account management with focus on interactive media, or areas in marketing, advertising management. Strong media planning and budgeting background preferred.

	541-1
	Creative Director II
	Reports to the Director of Creative Services. Drives the creative direction and conceptual design of projects from concept to completion. Leads multi-disciplinary teams to ensure the successful delivery of creative solutions of high quality that meet client business objectives and goals. Develops needs assessment, scope of project and cost models for creative services and contributes to managing

Possesses a Bachelor's degree in a design-related discipline plus 8-10 years of expertise of user-centric research design, interactive development, copywriting, brand and content strategy.

	541-1
	Brand Strategist I
	Reports to the Sr. Brand Strategist. Works with the Marketing team; assists with all aspects of the brand strategy development process from pitch presentation and research to final strategic recommendations and presentations for select projects.

Possesses an Bachelor's degree plus a minimum of 4 years in brand/product and or marketing management at a top brand firm.

	541-1
	Creative Director I
	Assists the Creative Director develop compelling and effective creative strategies and concepts through project execution. Participates in research, strategy briefings, and client meetings. Maintains communications with senior creative team on strategy development, projects and /or problems. Develops concepts supplied by senior creative personnel into strategies and creative advertising.

Possesses a Bachelor's degree in a design-related discipline 5-7+ years of agency/industry experience plus a deep understanding of user-centered research, design, front-end development, content strategy, and brand strategy.

	541-1
	Production Manager
	Manages production of a variety of interactive projects. Participates in all project status and production meetings with clients and outside vendors as well as with account services, creative, media, and production team members to ensure that client and end-to-end project requirements are being met.

Possesses a Bachelor's degree or the equivalent education and/or 3 years experience in all stages of print and production.

	541-1
	Program Manager II
	Counsel clients on strategy and project planning. Oversee accounts with at least two junior staff. Responsible for managing projects. Present to clients and lead training sessions. Develop and implement short-term programs and long-term campaigns. Must have strong verbal and written communications skills. Must be media savvy, creative, strategic and have the ability to juggle multiple tasks. Agency experience is required.

Possesses Bachelor's degree plus 12 years relevant experience.

	541-1
	Marketing Strategist II
	Provides interactive/relationship marketing strategies for client accounts based on campaign analysis, media analytics, syndicated and primary research, as well as an understanding of clients' brands, customer segments, industry/consumer trends, and competitive landscape. Develops insights, recommendations, and innovative marketing ideas working with the account, media, and creative teams as well as providing direction to reporting, analytics, and research analysts. Maintaining knowledge of interactive marketing best practices, and maintaining a deep understanding of digital marketing and media.

Possesses a Bachelor's degree plus 4-5 years experience in strategy, marketing, interactive, and business modeling.

	541-1
	Marketing Strategist I
	Works closely with the Senior Marketing Strategist to help conceptualize interactive/relationship marketing strategies for client accounts, as needed. Gathers and analyzes online data. Monitors media performance across different channels. Using both secondary and occasional primary research, presents insight of how online marketing effects a client's business, relating to category, competition and customers/consumers.

Possesses a Bachelor's degree plus 4 years experience as either a Senior Manager in a marketing or creative agency, a branding strategist, or a packaged goods product manager.

	541-1
	Media Planner III
	Responsible for day-to-day deliverables and maintenance of media campaigns. Works closely with Media Manager and/or Media Director on coordinating media strategy, planning and buying across the account. Ensures account coordination and effective communications with clients and media team. Participates in client meetings and aids in managing client expectations and deliverables.

Possesses a Bachelor's degree plus 4-10 years of media planning expertise.

	541-1
	Print Production Manager
	Works directly with printing vendors to obtain printing, handling, postage and design cost estimates for print productions. Researches print material and postal regulations to obtain maximum discounts. Analyzes art specifications and paper requirements; schedules printing, mailing and delivery with print vendors. Troubleshoots print production problems as needed, such as color corrections. Press checks to ensure quality. Reviews all printed pieces prior to mailing. Coaches and mentors the production team on file setup and internal workflow. Confers with printing vendors to discuss and implement potential process improvements.

Possesses a Bachelor's degree plus 5+ years print production expertise.

	541-1
	Art Director II
	Develops and executes the initial visual concepts for all client communication media including, but not limited to, banner ad, email, newsletter, web, and print solutions. Works with the creative team to visualize, design and conceptualize a user experience. Applies brand identity systems, typography, photography, color and other ingredients appropriately to create innovative visual solutions that meet business and user needs.

Possesses a Bachelor's degree plus a minimum of 5 years of industry expertise.

	541-1
	Copywriter II
	Researches, conceptualizes, writes, proofreads and edits original content and digital experiences. Determines overall tone, structure, messaging, and voice of editorial content. Develop content based on available space, knowledge of editorial principles, and brand considerations. Interacts directly with Art Directors, Interactive and Front-end Developers, Information Architecture, And Content Specialists & Designers.

Possesses a Bachelor's degree plus 2-3 years of copywriting or editorial experience in an advertising or marketing environment.

	541-1
	Media Planner II
	Assists the Media Team develop and maintain media plans for clients by ensuring that campaign plan deliverables are met and aligned with client's goals and objectives. Maintains appropriate and responsive working relationships with media sales representatives and partners to identify potential opportunities, and also negotiate best ad rates and added value. Compiles and coordinates research data and media/marketing information. Monitors client billing and resolves any related issues. Ensures the proper launch of the campaign by working closely with operations, account management and creative teams. Participates in client status calls; provides any media updates and the overall status of running campaigns.

Possesses a Bachelor's degree in marketing, advertising, communications, or a related field and up to 4 years of industry experience.

	541-1
	Proofreader
	Proofreads, reviews, and edits creative copy for accurate use of grammar, editorial style and content. Ensures that communications in collaterals produced are accurate, clear, and complete and that they maintain a consistent tone and voice. 

Possesses an Associate's degree and/or a minimum of 2 years of experience in this field or in a related area.

	541-1
	Account Planner
	Manages client relationships and meets regularly with the marketing, production, creative, and media team. Monitors efforts to ensure adherence to strategic plans and business objectives for the client. Ensures that deliverables add value and meet strategic requirements of the client.

Possesses a Bachelor's degree and a minimum of 5 years experience in account management in an agency environment.

	541-1
	Media Billing Manager
	Reports to Media Director. Oversees and monitors media budgets and client billing. Ensures that Media team successfully creates campaign strategies into final recommendations based on a client's campaign goals and objectives with regards to budgetary goals.

Monitors client billing, invoicing and resolves any related issues.

Possesses a Bachelor's degree in marketing, advertising, communications, or a related field and up to 2 years of industry experience.

	541-1
	Designer II
	Manages the design, development and production design assignments for major creative projects. Collaborates with the members of the Creative and Marketing Strategy teams to develop and create innovative visual solutions that meet client business and user needs.

Possesses a Bachelor's degree plus 3 years of industry experience.

	541-1
	Program Manager I
	Supports the Senior Program Manager counsel clients on strategy and project planning. Responsible for overseeing some facets of one or several projects. May assist with the conduct of clients and lead training sessions. Helps to develop and implement short-term programs and long-term campaigns. Must have strong verbal and written communications skills. Must be media savvy, creative, strategic and have the ability to juggle multiple tasks. Agency experience is required.

Possesses Bachelor's degree plus 6-8 years relevant experience.

	541-1
	Production Designer II
	Manages the production of a variety of projects. Conducts project planning, workflow management, vendor negotiations, print buying, cost control, quality control, logistical coordination and press checks. Participates in all project status and production meetings to ensure that client and project requirements are met.

Possesses a Bachelor's degree plus 4+ years of agency (Consumer and Business to Business) experience.

	541-1
	Art Director I
	Supports and assists the Art Director develop and execute the initial visual concepts for all client communication media including, but not limited to, banner ad, email, newsletter, web, and print solutions. Works with the creative team to visualize, design and conceptualize a user experience. Applies brand identity systems, typography, photography, color and other ingredients appropriately to create innovative visual solutions that meet business and user needs of clients.

Possesses a Bachelor's degree plus 1-3 years of graphic design expertise.

	541-1
	Designer I
	Works with Senior Designer to creative products based on the creative direction, conceptual design and image branding decisions provided through collaboration with the client, Creative Director, Art Director and Marketing team. Ensures that the quality of design work produced is of the highest standards.

Possesses a Bachelors degree plus a minimum of 1 year of industry experience.

	541-1
	Copywriter I
	Researches, conceptualizes, writes, proofreads and edits original content and digital experiences on select projects. Works with Creative team to determine the overall tone, structure, messaging, and voice of editorial content. Develops content based on available space, knowledge of editorial principles, and brand considerations. Interacts directly with Art Directors, Interactive and Front-end Developers, IA, And Content Specialists & Designers.

Possesses a Bachelor's degree plus 1 year of copywriting or editorial experience in an advertising or marketing environment, preferred.

	541-1
	Production Designer I
	Manages and prepares production files with discipline and extreme attention to detail. Deeply knowledgeable of the print production and proofing processes in their many guises: flat, three dimensional and multi-page forms, large format booth graphics, screen printing, etc.

Possesses a Bachelor's degree plus 2 years of agency (Consumer and Business to Business) experience.

	541-1
	Media Planner I
	Assists the Media team by conducting media research and statistical analysis for specific media campaigns. Helps team develop and execute market strategies. Extracts and interprets marketing data derived from research tools/software such as Adrelevance, @plan, Nielsen Net Ratings, MRI, Strategy and Comscore.

Possesses a Bachelor's degree and advanced expertise in MS Excel and MS Access.
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1515 North Courthouse Road, 4th Floor
Arlington, VA 22201
Phone: 703-908-2400
Fax: 703-908-2401
http://www.sapient.com/
Contract Administration:
Gail Gordon Donegan, Contracts Manager
1515 N. Courthouse, 4th Floor, Arlington VA 22201
Phone: 703-908-2541 Fax: 703-908-2401
Email: ggordondonegan@sapient.com
 

