Context Partners

2009 NE Alberta Street, Suite 201, Portland, OR 97211

GENERAL SERVICES ADMINISTRATION

FEDERAL ACQUISITION SERVICE 

AUTHORIZED FEDERAL SUPPLY SCHEDULE CATALOG/PRICE LIST
Online access to contract ordering information, terms and conditions, up-to-date pricing, and the option to create an electronic delivery order is available through GSA Advantage!, a menu-driven database system. The Internet address for GSA Advantage! is www.gsaadvantage.gov. 
SCHEDULE TITLE: Federal Supply Schedule Solicitation No. 7FCB-H2-070541-B, for Multiple Award Schedule 541, entitled Advertising & Integrated Marketing Solutions (AIMS)
CONTRACT NUMBER: GS07F0579Y
CONTRACT PERIOD: September 15, 2012, through September 14, 2017

For more information on ordering from Federal Supply Schedules, click on the GSA Schedules link at www.gsa.gov.   

CONTRACTOR:
Context Partners, Inc.

2009 NE Alberta Street, Suite 201
Portland, OR 97211-5847
Phone: (503) 575-4850 

Website: www.contextpartners.com      

CONTRACTOR’S ADMINISTRATION SOURCE: 
Ms. Delshan Hanks 
                  

           
2009 NE Alberta Street, Suite 201

Portland, OR 97211-5847
Phone: (443) 629-0236 

Email: delshan@contextpartners.com
BUSINESS SIZE: Small Business
CUSTOMER INFORMATION:

1a.  
TABLE OF AWARDED SPECIAL ITEM NUMBERS (SINs)

	Contract Number
	SIN
	Description

	GS07F0579Y
	541-4G
	Challenges and Competition Services

	GS07F0579Y
	541-2000
	Other Direct Costs  


1b.
LOWEST PRICED MODEL NUMBER AND PRICE FOR EACH SIN: N/A

1c.
HOURLY RATES: See price list below. 
2.
MAXIMUM ORDER*: $1,000,000 per SIN
*If the best value selection places your order over the Maximum Order identified in this catalog/pricelist, you have an opportunity to obtain a better schedule contract price. Before placing your order, contact the aforementioned Contractor for a better price. The Contractor may (1) offer a new price for this requirement; (2) offer the lowest price available under this contract; or (3) decline the order. A delivery order that exceeds the maximum order may be placed under the schedule contract in accordance with Federal Acquisition Regulation (FAR) 8.404.

3.
MINIMUM ORDER: $100 

4.
GEOGRAPHIC COVERAGE: Domestic; 50 states; Washington, D.C.; Puerto Rico; U.S. Territories; and to a CONUS port or consolidation point for orders received from overseas activities

5.
POINT(S) OF PRODUCTION: N/A
6.
DISCOUNT FROM LIST PRICES: Prices listed are GSA Net, Discount Deducted
For calculation of the GSA Schedule price (price paid by customers ordering from the GSA Schedule, and the price to be loaded into GSA Advantage!), the Contractor should deduct the appropriate basic discount from the list price and add the prevailing IFF rate to the negotiated discounted price (Net GSA price). Current IFF rate is 0.75%.

7.
QUANTITY DISCOUNT(S): 0%

8.
PROMPT PAYMENT TERMS: Net 30 Days 
9a.
Government Purchase Cards are accepted at or below the micro-purchase threshold.

9b.
Government Purchase Cards are accepted above the micro-purchase threshold.

10.
FOREIGN ITEMS: None

11a.
TIME OF DELIVERY: To be determined at time of task order.
11b.
EXPEDITED DELIVERY: Services are available for expedited delivery; however, this must be discussed at time of order placement and depends on size and nature of order. 
11c.
OVERNIGHT AND 2-DAY DELIVERY: Overnight and 2-day delivery are available. Contact the Contractor for rates.

11d.
URGENT REQUIREMENTS: Agencies can contact the Contractor’s representative to effect a faster delivery. Customers are encouraged to contact the Contractor for the purpose of requesting accelerated delivery.  

12.
FOB POINT: Destination
13a.
ORDERING ADDRESS:    

Context Partners, Inc. 


2009 NE Alberta Street, Suite 201


Portland, OR 97211-5847
13b.
ORDERING PROCEDURES: Supplies and services, ordering procedures, and information on Blanket Purchase Agreements (BPAs) are found in Federal Acquisition Regulation (FAR) 8.405-3.
14.
PAYMENT ADDRESS:  
Context Partners, Inc. 


2009 NE Alberta Street, Suite 201


Portland, OR 97211-5847
15.
WARRANTY PROVISION: Standard Commercial Warranty. Customer should contact Contractor for a copy of the warranty.

16.
EXPORT PACKING CHARGES: N/A
17.
TERMS AND CONDITIONS OF GOVERNMENT PURCHASE CARD ACCEPTANCE: Any thresholds above or below the micro-purchase level

18.
TERMS AND CONDITIONS OF RENTAL, MAINTENANCE, AND REPAIR (IF APPLICABLE): N/A

19.
TERMS AND CONDITIONS OF INSTALLATION (IF APPLICABLE): N/A

20a.
TERMS AND CONDITIONS OF REPAIR PARTS INDICATING DATE OF PARTS PRICE LISTS AND ANY DISCOUNTS FROM LIST PRICES (IF AVAILABLE): N/A

20b.
TERMS AND CONDITIONS FOR ANY OTHER SERVICES (IF APPLICABLE): N/A

21.
LIST OF SERVICE AND DISTRIBUTION POINTS (IF APPLICABLE): N/A
22. LIST OF PARTICIPATING DEALERS (IF APPLICABLE): N/A 

23.
PREVENTIVE MAINTENANCE (IF APPLICABLE):  N/A 

24a.
SPECIAL ATTRIBUTES SUCH AS ENVIRONMENTAL ATTRIBUTES (e.g., recycled content, energy efficiency, and/or reduced pollutants):   N/A  

24b.   
SECTION 508 COMPLIANCE INFORMATION IS AVAILABLE ON ELECTRONIC AND   INFORMATION TECHNOLOGY (EIT) SUPPLIES AND SERVICES, AND SHOW WHERE FULL DETAILS CAN BE FOUND. THE EIT STANDARDS CAN BE FOUND AT WWW.SECTION508.GOV: Contact Contract Administrator for more information.
25.
DUNS NUMBER: 967488276
26.
NOTIFICATION REGARDING REGISTRATION IN CENTRAL CONTRACTOR REGISTRATION (CCR) DATABASE: Currently Active 
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COMPANY OVERVIEW

Context Partners is a team of innovators and entrepreneurs who approach problems from a network-based viewpoint. We specialize in helping our clients cultivate their communities—online and on the ground—to solve problems.

The Context Partners team has deep expertise in challenge design and community management, network design, organizational strategy, and leadership development. Our core experience includes more than 20 years of open innovation program design and implementation. 

Our unique methodology, Community-Centered Design, ensures that our challenges attract the highest value participants, surface the precise insights, and instigate the desired action to address our client’s highly individualized need. Our challenges are tailored to the exact needs of our client and their community, never a one-size-serves-all solution.

A challenge gets you closer to your solution and community, faster, with measurable results and deep data gains.  
Challenges can achieve a myriad of goals. Some commonly addressed goals include: 
· Convening experts otherwise separated by silos, yielding an intelligence network

· Surfacing ideas from untapped sources

· Identifying and motivating innovators

· Establishing the host as an invested leader in the field

Context Partners has designed and run challenges across sectors around the globe. 
SERVICES
Context Partners specializes in challenge design and implementation services under SIN 541-4G. We also have additional specializations that may complement your broader goals. 

STRATEGY
Clear direction and vision ensure that your community will meet its goals and exceed yours.
This phase of work is core to Context Partners as it involves the research, design, communications, outreach, shortlisting, and judging processes required to implement a successful challenge.

CONSULTATION: Context Partners will review and advise on your goals of the challenge, your target audience, the available incentives, and the long-term vision for the community beyond the initial engagement. 

COMMUNITY RESEARCH: Context Partners will landscape your community to ensure proper challenge structure, incentives, and reward balance, yielding a robust and high-value participant group. 

PLATFORM RECOMMENDATIONS: One size doesn’t fit all. Context Partners understands the myriad of platform options available to you when launching and running a challenge. Context Partners will synthesize information gathered in the research phase and make challenge platform and complementary tool recommendations. 
CREATION
Insights from your community guide the challenge design, experience, and additional tools.

TECHNICAL SPECIFICATIONS: Selection of a platform to host your challenge can seem simple, but should not be an off-the-shelf exercise. Context Partners will draft the technical requirements necessary to customize an existing platform, or build one from the ground up that will meet your unique goals and the expectations of your community. 

BRAND AND VISUAL SITE DESIGN: Creating a brand that your target participants want to adopt is a critical and often overlooked step in a challenge design. Identity of your community must align with the identity of the on- and offline expression of your challenge. 

SITE AND MARKETING LANGUAGE: Our creative team will craft site language and promotional messages for the challenge that resonate clearly and easily with your target participants. We will also work with your legal team to prepare Official Rules, guidelines, and other documents necessary for your challenge.

MOBILIZATION
Rapidly engage your community of advocates, stakeholders, and enthusiasts.
MARKETING AND PR: Context Partners will capitalize on the connections made during our initial strategy phase to quickly seed your challenge with high quality entries, inspire action within the target audience, and create buzz. We coordinate with your communication team to get the word out through multiple channels around the globe. Activities may include traditional and digital media channels, in-person events, and/or targeted engagement of high-value stakeholders. 

ENTRANT SUPPORT AND COMMUNITY MANAGEMENT: Challenge entrants often have a few questions along the way, even with the most exhaustive FAQ documentation. Context Partners will help to manage the entrant community before and during the challenge entry period. We can also provide ongoing community management. 

EVALUATION: Context Partners recruits subject matter experts to serve as judges, further validating the prestige of the winners and the challenge overall. Shortlisting activities will also be supported by Context Partners, and likely by the technical aspects of the challenge platform itself. 

AWARD EVENTS: Context Partners can help to design award events that maximize the spread of awareness of the challenge, its judges, and winners. 

ONGOING COMMUNITY MANAGEMENT: Gathering a group of people and their ideas through a challenge is only the first step. Now that you’ve found your intelligence community, it’s time to ask, “What’s next?” They certainly will be. 
Challenge-Specific Services
· Partnership development and management

· Problem statement definition

· Rules and criteria design

· Prize and reward structures

· Technology design development and management

· Marketing strategy

· Marketing implementation 

· Visual strategy 

· Visual implementation

· Entrant and judge recruitment and management

· Entry shortlisting and vetting of winners

· Trend analysis

· Post-challenge community management

Additional Capabilities

· Innovation strategies

· Membership structures

· Loyalty programs

· Issue advocacy

· Technology identification and planning

· Online platform design

· Social media strategy and management

· Network research and mapping

· Crowdsourcing

· Community management 

· Knowledge management
· Strategic planning
PRICING
Context Partners has the following GSA-approved rates: 

	Labor/Task Pricing

	SIN(s) PROPOSED
	SERVICE PROPOSED (e.g., Job Title/Task)
	UNIT OF ISSUE (e.g., Hour, Task, Sq. Ft.)
	PRICE OFFERED TO GSA (including IFF)

	541-4G
	Challenge Executive
	Hourly
	 $245.59 

	541-4G
	Challenge Lead
	Hourly
	 $217.63 

	541-4G
	Technology Director
	Hourly
	 $189.42 

	541-4G
	Community Director
	Hourly
	 $189.42 

	541-4G
	Researcher
	Hourly
	 $158.69 

	541-4G
	Traffic Manager
	Hourly
	 $100.76 

	541-4G
	Brand Director
	Hourly
	 $171.28 

	541-4G
	Scheduler
	Hourly
	 $64.48 


	Other Direct Costs (ODCs)

	Products, Services, and Labor acquired from a third party.  

	SIN(s) PROPOSED
	SUPPORT PRODUCT/ LABOR (ODCs)
	UNIT OF ISSUE (e.g., Hour, Task, Sq. Ft.)
	CEILING PRICE/RATE OFFERED TO GSA (including IFF)

	541-1000
	Technology Provider
	Hourly
	 $136.02 

	541-1000
	Graphic/Web Designer
	Hourly
	 $100.76 

	541-1000
	Writer/Copy Editor
	Hourly
	 $100.76 

	541-1000
	Local Outreach Contractors
	Monthly 
	 $3,198.99 

	541-1000
	Video Production
	Daily
	 $14,437.28 

	541-1000
	Shortlisting/Judging 
	Task
	 $1,259.45 

	541-1000
	Signage, Billboards
	Task
	 $8,534.01 

	541-1000
	Printing
	Task
	 $3,985.89 

	541-1000
	Award/Prize
	Task 
	 $446,347.61 


LABOR CATEGORY DESCRIPTIONS
Challenge Executive 

The challenge executive manages the client relationship and ensures that the challenge vision is translated to the challenge design and implementation. She/he is responsible for proposal development, pricing, and contract negotiations. The executive lead works directly with the project team to ensure the challenge meets the client’s expectations.
Challenge Lead 

The challenge lead provides overall project and team leadership interfacing with the client, challenge team, and challenge executive. She/he designs the challenge, including eligibility, criteria, incentives, and method of implementation (e.g., off- or online). The project lead is responsible for the management of the challenge team and the quality, timeliness, and success of the challenge as a whole. 

Community Director 
The community director develops and manages the challenge promotion strategy, including entrant recruitment, communications, and messaging coordination with the client. She/he oversees the development of relationships with partners and community members aligning them with client goals. The community director serves as a bridge between the community, the challenge team, and the client.

Brand Director 

The brand director designs challenge marketing materials and provides visual direction for any off- or online presences called for by the challenge design. She/he acts as the liaison for any marketing material production between the client and challenge team. The brand director ensures that the development, production, and deployment of all brand assets are consistent, appropriate for the medium, and uniform for all communication channels.

Technology Director 

The technology director oversees the design or selection of online challenge elements (e.g., a challenge platform), and the selection and management of any technology development vendors. She/he is responsible for all digital architecture that supports the challenge with respect to its functionality. The technology director applies the challenge design, marketing messages, and branding to digital mediums, allowing the challenge host to connect with the challenge audience.
Researcher

The researcher conducts research, creating the foundation for the challenge team to design and implement a relevant and meaningful challenge.  She/he determines the research approach, authors interview questions, and performs both online and in-person research and evaluation activities. The researcher brings both quantitative and qualitative information to bear on the challenge design, marketing, branding, and implementation, ensuring a grounded and relevant challenge. 

Traffic Manager 

The traffic manager coordinates deliverables, internal challenge team communication, and provides additional support as needed. She/he brings together the operational elements of the challenge. The traffic manager ensures that logistics run smoothly and that any conflicting scheduling items are resolved quickly and efficiently.

Scheduler 

The scheduler provides scheduling and travel coordination for the challenge team on an as needed basis. She/he manages the schedules of the challenge executive and challenge team for meetings both on the phone and in person. The scheduler is the point person for all executive communication.

Other Labor 

Labor categories not listed but necessary to fulfill a task order (including but not limited to accounting or budgeting staff, administrative staff, legal staff, subject matter experts, and trainers/facilitators) may also be provided and assigned pricing at GSA-approved rates based on requiring equivalent levels of education, experience, knowledge, skills and/or abilities as staff in the labor categories above.
Other Direct Costs

Technology Providers (Software Developers, User Experience, Database Designers, Quality Assurance Managers)
Subcontractors will build, QA, deliver, and maintain the technical tools and/or platforms required to support challenges and competitions designed by Context Partners personnel. Context Partners has several preferred vendors who have a proven ability to deliver high-quality products built to our specifications and within our deadlines and budgets.

Web/Graphic Designers (Artists, Data Visualizers)
Subcontractors make the words and concepts of our challenges stand out amongst the noise and motivate entrants to participate.
Writers, Copy Editors
Subcontractors are engaged to connect content directly with the intended audience, speaking the language of those clients aim to reach.

Local Outreach Contractors
Subcontractors are engaged to implement marketing plans created by Context Partners personnel and provide access to their networks of contacts and associates. These networks lead to conversation about the prize and ultimately higher quality entrants. 

Other Direct Costs
Other direct cost categories not listed but necessary to fulfill a task order (including, but not limited to accounting or budgeting services, administrative support, legal services, subject matter experts, and trainers/facilitators) may also be provided and assigned pricing at GSA-approved rates based on requiring equivalent levels of education, experience, knowledge, skills and/or abilities as the third party providers above.
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