Fulton Communications

2937 Josephine Dr

Henderson, NV 89044
Phone: (702) 834-5877  Fax: (702) 834-5878
Email: fulton@fultoncom.com 
Sandy Martinez – CEO
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GENERAL SERVICES ADMINISTRATION





FEDERAL SUPPLY SERVICE

AUTHORIZED FEDERAL SUPPLY SCHEDULE PRICE LIST

On-line access to contract ordering information, terms and conditions, up-to-date pricing, 

And the option create an electronic delivery order are available through GSA Advantage! TM,

A menu-driven database system. The INTERNET address for GSA Advantage!TM is: http://www.fss.gsa.gov
Schedule for – Management, Organizational and Business Improvement Services (MOBIS)



   FSC Group: 874



   FSC Class: R499



   Contract Number – GS-10F-0081N 
For more information on ordering from Federal Supply Schedules click on the FSS


Schedules button at http://www.fss.gsa.gov.


 Contract Period: November 13, 2007 through November 12, 2012


Contractor: 

Fulton Communications






2937 Josephine Dr





Henderson, NV 89044


Telephone No: 
702-834-5877


Fax:  


702-834-5878


Contract Administration Source: Sandy Martinez


Business Size: Small, Disadvantaged, Woman Owned Business

CUSTOMER INFORMATION FOR ORDERING ACTIVITIES

1. a. Table of Awarded Special Item Number (s) with Appropriate Cross reference to Page Number(s): 874-1, 2, 3, 4
FSC: 874 SIN(s) awarded: 874-1, 874-1RC, 874-2, 874-2, 874-3, 874-3RC, 874-4, 874-4RC  
b. Identification of the lowest priced model number and lowest unit price for that model for each special item number awarded in the contract.  This price is the Government price based on a unit of one, exclusive of any quantity/dollar volume, prompt payment, or any other concession affecting price.  Those contracts that have unit prices based on the geographical location of the customer, should show the range of the lowest price, and cite the areas to which the prices apply.

c. If the contractor is proposing hourly rates a description of all corresponding commercial job titles, experience, functional responsibility and education for those types of employees or subcontractors who will perform services shall be provided.  If hourly rates are not applicable, indicate “not applicable” for this item.

2. Maximum Order: $1,000,000.00.

3. Minimum Order: $100.00

4. Geographic Coverage (Delivery Area): Domestic
5. Point(s) of Production: Same as company address  
6. Discount from list prices or statement of net prices:  Government net prices (discount already deducted).  See the following.
7. Quantity Discounts: None Offered
8. Prompt Payment Terms: Net 30 days 
9a.
Notification that Government purchase cards are accepted up to the micro-purchase threshold. Yes

9b
Notification whether Government purchase cards are accepted or not accepted above the micro-purchase threshold. Yes
10. Foreign Items:  None

11a. Time of Delivery (Contractor insert number of days): Specified on the Task Order

11b. Expedited Delivery: Contact Contractor

11c. Overnight and 2-day Delivery: Contact Contractor

11d. Urgent Requirements: Contact Contractor

12. F.O.B Point(s): Destination

13. Ordering Address(es): 2937 Josephine Dr, Henderson, NV 89044
14. Payment address(es): 2937 Josephine Dr, Henderson, NV 89044
15. Warranty Provision: Contractor’s Standard Commercial Warranty

16. Export Packaging Charges, if applicable: N/A

17. Terms and conditions of Government purchase card acceptance: Contact Contractor

18. Terms and conditions of rental maintenance, and repair: N/A

19. Terms and conditions of installation: N/A

20. Terms and conditions of repair parts indicating date of parts lists and any discounts from list price: N/A

20a. Terms and conditions for any other services (if applicable): N/A

21. List of Service and Distribution: N/A

22. List of Participating Dealers: N/A

23. Preventive Maintenance: N/A

24. a.  Special attributes such as environmental attributes, (eg., recycled content, energy efficiency, and/or reduced pollutants): N/A

b.  If applicable, indicate that Section 508 compliance information is available on Electronic Information Technology (EIT) supplies and services and show where full detail can be found. 

25. Data Universal Number System(DUNS) number: 05-3451998

26. Notification regarding registration in Central Contractor Registration (CCR) database: Registered.
Contractor will accept LH and FFP
Government Awarded Prices

SIN NUMBERS: 874-1, 874-1RC, 874-2, 874-2RC, 874-3, 874-3RC  
Education Requirements/Experience Requirements

	LABOR CATEGORY
	EDUCATION REQUIREMENT
	MINIMUM EXPERIENCE IN FIELD
	GOVERNMENT HOURLY RATE
	GOVERNMENT DAILY RATE

	Executive Consultant/ Senior Engagement Manager
	University 4-year Degree
	10 years
	$299.24
	$2,393.92

	Senior Consultant/Senior Functional Specialist
	University 4-year Degree
	10 years
	$249.37
	$1,994.96

	Consultant/Functional Specialist
	University 4-year Degree
	2 years
	$154.61
	$1,236.90

	Consultant/ Engagement Analyst
	University 4-year Degree
	2 years
	$124.69
	$997.50

	Administrative Assistant
	High School Diploma
	1 year
	$39.90
	$319.20


SIN NUMBER: 874-4, 874-4RC
	LABOR CATEGORY
	GOVERNMENT HOURLY RATE
	GOVERNMENT DAILY RATE

	Executive Consultant/ Senior Engagement Manager
	$299.24
	$2,393.92

	Administrative Assistant
	$39.90
	$319.20


Training Courses:

	3-Day CONUS*
	3-Day OCONUS*
	2-Day CONUS*
	2-Day OCONUS*
	1-Day CONUS*
	1-Day OCONUS*
	½ Day Executive Sessions

	$12,000.00
	$16,000.00
	$8,000.00
	$12,000.00
	$4,000.00
	$8,000.00
	$2,970.00


* All courses are for a minimum of 1 and a maximum of 50 attendees.  The workshop prices include the course development, exercise sheets, information cards, brochures and pamphlets. 

AWARDED SPECIAL ITEM NUMBERS
SIN 874-1: Consulting Services

Fulton Communications provides expert advice, assistance, guidance or counseling in support of agencies’ management, organizational and business improvement efforts. This may also include studies, analyses and reports documenting any proposed developmental, consultative or implementation efforts. 

Examples of consultation include but are not limited to:

· strategic, business and action planning

· high performance work

· process and productivity improvement

· systems alignment

· leadership systems 

· organizational assessments

· cycle time

· performance measures and indicators

· program audits, and evaluations

SIN 874-2: Facilitation Services

Fulton Communications provides facilitation and related decision support services to agencies engaging in collaboration efforts, working groups, or integrated product, process, or self-directed teams. Fulton Communications can assist agencies bringing together diverse teams and/or groups with common and divergent interests in:

· the use of problem solving techniques

· defining and refining the agenda

· debriefing and overall meeting planning

· resolving disputes, disagreements, and divergent views

· logistical meeting/conference support when performing technical facilitation

· convening and leading large and small group briefings and discussions

· providing a draft for the permanent record

· recording discussion content and focusing decision-making

· preparing draft and final reports for dissemination

SIN 874-3: Survey Services

Fulton Communications provides expert consultation, assistance, and deliverables associated with all aspects of surveying within the context of MOBIS. 

Fulton Communications can assist with, and/or perform all phases of the survey process to include, but not limited to:

· planning survey design

· sampling; survey development

· pretest/pilot surveying

· defining and refining the agenda

· survey database administration

· assessing reliability and validity of data

· determining proper survey data collection methodology

· administering surveys using various types of data collection methods

· analyses of quantitative and qualitative survey data

Production of reports to include, but not limited to: description and summary of results with associated graphs, charts, and tables; description of data collection and survey administration methods; discussion of sample characteristics and the representative nature of data; analysis of non-response; and briefings of results to include discussion of recommendations and potential follow-up actions.
SIN 874-4 – Instructor-Led Training  
The mission of Fulton Communications training design and courses has been and will continue to be providing excellent hands-on training to participants.  This training enhances their risk communication planning and execution skills in dealing with stakeholders on challenging issues that potentially can or do impact the organization’s mission. 

Fulton Communications has provided over 400 Risk Communication training courses for the Department of Defense in the past 16 years.  Average quality has been 4.8 out of a possible 5.0 for course effectiveness and instructor effectiveness.  

Course issues have been varied and include over 50 specific issues.  Participant job specialization has been broad.  The courses have been held in over 50 locations in 8 countries.  There have been approximately 20 subject matters reviewed, discussed and covered under the umbrella of Risk Communication.

In May 2009, at the behest of the Head Quarters US Army Corps of Engineers, Fulton Communications primary Introductory Risk Communication course was peer-reviewed by other Risk Communication Subject Matter Experts from US Army, US Navy, US Air Force, CDC and academia.  The results were positive and supportive.  

Fulton Communications provides the following Instructor-Led Training/Workshops/ Courses:

Introductory Risk Communication

This course will provide “hands-on” communication skills training on Risk Communication.  The training provides skills to respond to any question or statement on any issue from any stakeholder or stakeholder group in any setting.  

This includes responding to the Three Arenas of Risk Communication:

· Emotions such as anger, fear, distrust, concern

· Agendas such as personal, economic, political, cultural and historical

· Perception of science, data and facts concerning risks

The instructors will demonstrate that risk communications is a unique form of communicating unlike public speaking and how anyone with the right training can be very effective with this type of training.  Some of the specific skills needed in risk communications will be demonstrated.  

A hands-on exercise on difficult questions in the most challenging situations the participants have received or could receive in their jobs.  The instructors will role play for the participants ways to respond to these situations. 

Additional communications skills covered in this course include:

· How and when to deliver “bad news”

· How to improve your non verbal observation and awareness skills, including listening 

Managing Conflict

This course will show the attendee how to turn conflict and negotiations into a “win-win”. 

Course includes:

· Exercise – How to think “out of the box”

· How conflict can be a process you manage

· What are your “conflict hooks”?

· Active listening and non verbal communication during negotiation

· Exercise – How to find common ground

· Review of your Conflict Style Profile and what that means for you in resolving conflict

· Emotions and negotiations

· Dealing with activists, hostiles and hostile audiences

· Principled versus Positional Negotiation

· Exercise – How to negotiate across different interests

Pandemic Crisis Risk Communication

The training provides skills to respond to any question or statement on any pandemic issue from any stakeholder or stakeholder group (internal or external) in any setting.  

The course will provide “hands-on” communication skills training with focus on communicating with different stakeholders such as other health care workers, family members, the sick, communities, other agencies and the media during a pandemic crisis.  This will include discussions on quarantine, isolation, stigmatization, lack of services and other issues.  

This includes responding to the Three Arenas of Risk Communication:

· Emotions such as anger, fear, distrust, concern

· Agendas such as personal, economic, political, cultural and historical

· Perception of science, data and facts concerning risks

The instructors will demonstrate that crisis risk communication is a unique form of communicating and how anyone with the right training can be effective with this type of training.  Some specific skills needed in crisis risk communication will be demonstrated.  

A hands-on exercise on difficult questions in the most challenging situations during a crisis both pre-pandemic and during pandemic.  The instructors will role play ways to respond to these situations. 

Additional communications skills covered in this course include:

· How and when to deliver “bad news”

· How to communicate what you do know versus what you don’t know in a crisis

· How to improve your non verbal observation and awareness skills, including listening 

The attendees will be able to:

· Recognize and demonstrate which crisis risk communication skills and tools to apply that will result in effective communication with stakeholders prior to, during and after a pandemic.  

· Identify the Three Arenas of Risk Communication during the phases of a pandemic crisis.  These arenas include 1) Emotions such as anger and fear, 2) Perception of risk concerning science, data and facts and 3) Agendas such as personal, economic, political, cultural and historical.

· Analyze data and prepare appropriate responses to difficult questions while interacting with stakeholders during the phases of a pandemic crisis.

Cross Cultural Community Relations

Course includes:

· Brief overview of Basic Risk Communication as applied to different cultures

· Discussions of how we mentally group people in various ways and how that impacts communications across these groupings

· Understanding of what culture is and an exercise of developing their own cultural outline

· Conducting Risk Communication in different community cultures

· Stereotyping and pre-judging – how it affects Risk Communication

· Exercise – A cross cultural simulation exercise

How to Conduct Public Meetings

This course provides skill building for conducting public meetings and how to recognize which Arena of Risk Communication is being expressed.  Participants develop tools and techniques for planning and conducting meetings under any circumstance.  

Course includes:

· Extensive checklist of items to consider when planning a meeting

· What to do in hostile situations including groups or individuals who try and keep you from speaking

· Pros and cons of “Town Hall” type meetings versus “Poster Station” meetings

· Survey community to determine concerns

· Presentation skills for public meetings

· Cross cultural considerations

· Simulation and exercise

Developing a Strategy for Effective Community Outreach Programs

Course includes:

· Defining your goals and objectives

· Methods to determine stakeholders

· Methods for determining concerns

· Developing strategies for conducting two-way dialogue

· Message development

· Training your primary and secondary communicators

· Cross cultural communication skills development

· Conducting public meetings

· Meeting planning and execution

· Evaluating effectiveness

Focus Group Design and Facilitation

Course includes:

· Development of objectives

· Assisting in determining the target group and demographics

· Process design and timeline development

· Development of discussion guide for use in focus group facilitation

· Facilitation and moderation of focus groups

· Analysis of data

· Report preparation and presentation

Team Building

Course includes:

· Definition of a team

· Work components

· Developmental stages and how to manage each stage

· Working with individual differences in a team environment

Valuing Difference

This course deals with group differences in the workplace that may be hindering progress.  The course is tailored to any group difference that is negatively impacting an organization.  Differences could include: age, hierarchy, race, ethnicity, gender style and competing functions.

Course includes:

· Dynamics of working across differences and why obstructions occur regardless of the differences

· Why we tend to see differences as negative rather than a strength

· Exercise and simulations

· Developing and implementing a plan

Media Communication

Course includes:
· Determining your key messages

· How to bridge to your messages

· Establishing a working relationship with the media

· Crisis Media Communication versus Non Crisis Media Communication

· The difference between communicating with the media versus with communicating with the public

· Non verbals

Improving Your Organizational Effectiveness

Course includes:
· Team Building

· How to work together as a team

· Managing conflict

· Understanding “differences”

· Recognizing low trust/high concern situations

· Celebrating the victories

DESCRIPTIONS OF LABOR CATEGORIES
Executive Consultant/ Senior Engagement Manager – The same skills as the Executive Consultant/Subject Matter Expert. Can provide support and back up to the primary principals. Conduct workshops; facilitate meetings and situations, and consults in the specified fields. Minimum Education and Experience: BA/BS and 20 years.   

Senior Consultant/Senior Functional Specialist – Provides specific expertise in specialized areas. Conduct workshops; facilitate meetings and situations, and consults in the specialized fields. Minimum Education and Experience: BA/BS and 15 years.     

Consultant/Functional Specialist – Demonstrates thorough expertise in specified field. Minimum Education and Experience: BA/BS and 4 years.    

Consultant/Engagement Analyst – Provides specific analysis on a targeted field, subject or situation. Minimum Education and Experience: BA/BS and 2 years.     

Administrative Assistant – Provides administrative support, proficient in Microsoft Office, fundamental accounting, and overall administrative management. Minimum Education and Experience: High School Diploma and 1 year.   

COMPANY AND PERSONNEL OVERVIEW

Fulton Communications:

· Is a Woman-owned Business

· Is a Minority-owned Business
· Is a Small Disadvantaged Business (as defined by 13DFR124.1002)

· Accepts the Government MPAC Credit Card

· Is trained in and operates in Wide Area Work Flow (WAWF).  

Fulton Communications, a woman-owned, small disadvantaged business, is a communications issues management firm in Henderson, Nevada that provides communications consulting, facilitation and training.  Our particular niche in this business is that Sandy Martinez and Keith Fulton both worked in the chemical industry for 10 and 34 years respectively.  

The training, facilitation, consulting and design work that Fulton Communications provides is very "hands-on."  Even the "lecture" portions of our training are two-way dialogues and sometimes include on the spot role-playing of situations that they could face with the public.  The whole objective of our courses, consulting and design work is to develop communications skills to communicate about any issue with any stakeholder (internal or external) in any setting.  
Both Sandy Martinez and Keith Fulton spent a combined 16 years out there on the firing line and know the value of good hands-on approach with clients since they faced the public and media, usually in conflict and negotiating situations. 

Sandy Martinez
Sandy Martinez is CEO of Fulton Communications, a communications issues management firm in Houston, Texas that provides communications consulting and training with particular emphasis on developing strategies and plans for challenging issues both crisis and non crisis.  Fulton Communications also specializes in “how to” training for communication skills in three areas: 1) perception of science, data and facts, 2) how to deal with emotions such as anger and fear, and 3) how to deal with agendas such as personal economic, political, social, historical or cultural. 

Ms. Martinez draws on her extensive experience in Public Risk Communications and Community Outreach.  During her 10 years as a Senior Public Affairs Coordinator for Exxon Chemical Company in Baytown Texas, she had area responsibilities for Emergency Response, Risk Communications, and Community Outreach Programs within the Baytown, Texas area.  She also conducted Crisis Communications training for several Exxon affiliates at all levels of the organization.

Ms. Martinez served on the Chemical Manufactures Associations’ Community Awareness Emergency Response Committee, the Texas Chemical Council Communications Committee, and the East Harris County Manufacturers’ Association Community Outreach Committee.

Ms. Martinez has represented the Chemical Manufacturers Association (CMA) in speaking engagements throughout the United States.  Ms. Martinez chaired the CMA’s Kids’ CAER Committee and developed a major children’s education program that is utilized throughout the chemical industry.  She also chaired the Texas Chemical Council’s (TCC) Development Committee that resulted in the TCC Science Teacher Institute that is considered by the Texas chemical industry to be one of the top programs for the education community. 

Some of Ms. Martinez’s other community outreach accomplishments include conducting and participating in numerous public meetings on safety, environmental, and heath concerns.  She also developed the community communications plan for Exxon Pipeline and the community communications plan for Union Pacific Railroad and Exxon Chemical Company that included public meeting facilitation.  She also developed the EPA Risk Management Program internal communications plan for the Exxon Mont Belvieu, Texas community.  Ms. Martinez is bi-lingual and has used this in both public meetings and radio communications.  Ms. Martinez was the recipient of the Exxon Chemical Company’s President’s Award for Community Outreach. 

Ms. Martinez has conducted more than 300 courses for corporate and governmental organizations in the files of risk communications, media relations, public outreach strategy, managing conflict, and organizational effectiveness.  Some of Ms. Martinez’ clients include the Joint Chiefs of Staff, Air Products, Alaska Department of Environmental Conservation, American Chemistry Council, Bureau of Land Management, Defense Contractors Management Agency, Entergy, EPA, Public Service Company of New Mexico, US Army, US Army National Guard, the Office of the US Army Surgeon General, the Office of the Inspector General, and the U.S. Navy.

Ms. Martinez received her B.S. in Education specializing in English and Mathematics from Pan American University, Edinburg, Texas.

Keith Fulton 
Keith Fulton is president of Fulton Communications, a communications issues management firm in Houston, Texas that provides communications consulting and training with particular emphasis on developing strategies and plans for challenging issues both crisis and non crisis.  Fulton Communications also specializes in “how to” training for communication skills in three areas: 1) perception of science, data and facts, 2) how to deal with emotions such as anger and fear, and 3) how to deal with agendas such as personal economic, political, social, historical or cultural. 

Mr. Fulton draws on his extensive experience in public risk communications, community relations, labor relations and media relations during his 34 years with the chemical industry.  He was in the forefront of progressive community relations work for the U.S. chemical industry with the program he established during his six years as a plant manager of an 1800 person site in Baytown, Texas from 1985 through 1991.  His community outreach program was seen by many as one of the best in the chemical industry in the nation.

Prior to retiring from Exxon Chemical Company in 1994, Mr. Fulton’s assignments included International Aromatics Marketing Manager, Baytown Plant Manager, Organizational Diversity Study and Implementation Leader, and Corporate Strategic Analysis Manager.  He received his degrees in Mechanical Engineering, and Liberal Arts from the University of Pittsburgh.

He has conducted more than 500 multi-day courses for corporate, governmental and academic organizations in the fields of risk communications, media relations, public outreach strategy, managing conflict, cross cultural communications and environmental justice.  He served on numerous business and civic organizations in the past and was a member of the National Speakers’ Association.  He has completed National Training Labs course work in four fields: Human Interaction, Group Intervention Skills, Training Design and Managing Conflict.

Keith brings a strong knowledge of the business world community and public interactions, environmental issues and an effective method to manage communication challenges.  Since his July 1994 retirement from Exxon, his clients include Air Products, AlliedSignal, BOC Gases, Carolina Power and Light, the Chemical Manufacturers Association, Clean Energy Group, Conoco, Corn Products International, Department of Homeland Security, Detroit Edison, Duquesne Light Company, The Edison Electric Institute, ElfAtochem, Entergy, Exxon Production Research, General Electric, Hampshire Chemical Company, Long Island Light Co., Lower Colorado River Authority, Mid American Power, New Century Energy Company, Noramco, Northern States Power, Potomac Electric Company, PP&L, PSE&G, Public Service Company of New Mexico, Reliant Energy, Southern Companies, Stanley Tools, TRI States Generation Company, TVA, U.S. Air and Army National Guard, the U.S. Army, the U.S. Army Surgeon General – Anthrax Vaccine Immunization Program, the U.S. Navy, the U.S. Air Force, the U.S. Postal Service, Virginia Power.

Feedback from Clients
 “I am happy to inform you that due to a series of facilitations and courses just completed, we have established an enhanced mutual understanding of each agency’s mission and organizational culture.

“As you well know, relationships among the Army and the regulatory agencies, especial

EPA Region 10, have been strained in recent years. With help from your Army Environmental

Center (AEC) and (Fulton Communications), we began an outreach facilitation last summer to improve this situation.

“There is a marked improvement in understanding among Army and regulatory leadership

to include our respective staffs…Please pass my appreciation along to AEC and Fulton Communications their support in our outreach initiative.”

General James Lovelace

U.S. Army – Alaska USARAK

“I have been ably supported by staff members of Fulton Communications for almost three years, in my role as an educator and spokesperson for MILVAX. From my personal experience, Sandy

Martinez and Keith Fulton are exceptionally knowledgeable, energetic, and talented. They have personally coached me in my risk-communication skills, greatly magnifying my ability to interact effectively with troops, leaders, and the public.  I have seen them give excellent interactive presentations to audiences of a wide variety of experiences and concerns. Our office benefited greatly from Ms. Martinez’ and Mr. Fulton’s contributions to our multi-faceted message-mapping effort.

“These risk communicators understand their subject matter exceptionally well and are unusually proficient at training military and civilian audiences. I have been delighted with their services.”

COL John D. Grabenstein, RPh, PhD

Director for Clinical Operations, MILVAX

U.S. Army Medical Command

 “Thank you so much for the two learning experiences in Risk Communication you provided me both at the Army Corps of Engineers Commander School in January and the course I attended in Seattle in February…What you teach is essential to effective communication throughout Seattle District and the Corps. I will continue to be your most vocal advocate for the kind of excellent training you provide.”

COL Debra M. Lewis

Colonel, Corps of Engineers

District Engineer – Seattle District

“Your recently completed Health and Environmental Risk Communication Workshop in San

Diego was, in a word, superb and clearly ranks at the top of those I’ve attended in my 26 years

of great Navy training!...Please accept my personal thanks for your efforts. The workshop was great fun and a wonderful learning experience.”

CAPT. R.J. Connelly

U.S. Navy

Commander, Amphibious Squadron THREE

“On behalf of everyone here at USARHAW (US Army Hawaii), I know I write for all when I say thank you for the outstanding presentations that were provided. The insights you provided were thought provoking and have helped us with our continued dialogue with the local communities. Makua is but one issue but the info you provided is a great foundation for all of our interactions for years to come.”

MAJ John Cornelio

Secretary of the General’s Staff, USARHAW

“The staff at AFRRI recently received ‘risk communication’ training from Sandy Martinez of Fulton Communications that we arranged through USACHPPM’s Health Risk Communication Program. I wanted to let you know that this training was excellent. Sandy came in with the intention of providing the standard 2 day course. But when she realized the particular needs of our staff, she shifted gears revamped the training and gave us just what we needed. She was incredibly sensitive to the personalities of the participants. She had introverted scientists participating in the exercises and enjoying them. She was able to make pointed comments to individuals about their personal limitations without hurting their feelings.  I believe that everyone came away from the class with greater skill in talking with the public, the media, and customers.

I can not emphasize enough just how worthwhile we found this course.”

Terry C. Pellmar, Ph. D

Scientific Director, AFRRI

Bethesda, MD

