The Generational Imperative, Inc.
GSA Contract #:  GS – 10F – 0091W
SINs Awarded:  874-3, 874-4, 874-3RC, 874-4RC
Point Of Contact:  Chuck Underwood – founder/president

PH:  937-247-1123

EM:  chuck@genimperative.com
WEB:  www.genimperative.com
Chuck Underwood, a pioneering scholar of generational study and leading generational consultant, provides training programs, proprietary research, strategic consulting, and keynote speeches to all government agencies on Generational Workplace Strategy, Generational Marketplace Strategy, and Generational Family And Citizenship Dynamics.
Baby Boomers.  Generation X.  Millennials, or “Generation Y”.  The Silent Generation.  G. I. Generation.  Five living generations of Americans.  Each with their own unique core values and beliefs.  And those core values influence their behavior, attitude, and preferences as employees, consumers, citizens, and family members.

Chuck Underwood’s training programs, research, and consulting cover such generational topics as:

· Generational Workforce Diversity And Leadership Strategy;

· Generational Recruitment, Retention, And Management Strategy;

· Generational Marketing, Advertising, And Communication Strategy;

· Generational Selling, Customer Service, And Patient Care Strategy;

· Fundraising And Development Strategy;

· Generational Political And Campaign Strategy;

· Generational Family Dynamics;

· … and many additional generational topics.

Among Mr. Underwood’s federal-government clients: U. S. Army; U. S. Navy; U. S. Air Force; European Command; Veterans Health Care Administration; U. S. Department Of Labor; and, U. S. Department Of Transportation.

His state-government clients include departments of economic development, travel and tourism, and transportation, along with state-chartered universities.

Among his private-sector clients:  Hewlett-Packard; Macy’s Department Stores; Coca Cola; Procter & Gamble; Time Warner Cable; American Council On Education; American Logistics Association; Chief Executive Network; and, hundreds more.

Here is a fee schedule for SOME of the generational services provided by Mr. Underwood and The Generational Imperative, Inc.  In addition to the fee itself, buyers must also reimburse customary travel expenses and pay an additional charge for overseas travel.  Please contact Chuck Underwood directly – see his contact information above - for detailed pricing on your specific project:
	
	
	
	
	
	
	
	
	
	
	
	


	
	
	
	
	

	SIN(s) PROPOSED
	SERVICE PROPOSED (e.g. Job Title/Task)
	MINIMUM EDUCATION/ CERTIFICATION LEVEL
	MINIMUM YEARS OF EXPERIENCE
	PRICE OFFERED TO GSA, INCLUDING IFF

	
	
	
	
	

	874-3
	Survey Service
	Bachelor’s degree
	22 years
	$2516..88  to moderate one focus group

	874-3
	Survey Service
	Bachelor’s degree
	22 years
	$6347.25 to design, manage, and write the Final Report of a limited study

	
	
	
	
	

	SIN(s) PROPOSED
	COURSE TITLE
	COURSE LENGTH
	MINIMUM PARTICIPANTS
	PRICE OFFERED TO GSA, INCLUDING IFF

	874-4
	Generational Customer Service Strategy
	Up to 1 Hour Same Day
	1
	$5440.50

	874-4
	Generational Customer Service Strategy
	1 to 2 hours Same Day
	1
	$ 6347.25

	874-4
	Generational Customer Service Strategy
	2 to 4 hours Same Day
	1
	$ 7254.00


	874-4
	Generational Customer Service Strategy
	4 to 6 hours Same Day
	1
	$ 8160.75

	
	
	
	
	

	874-4
	Generational Team Building Strategy
	1 to 2 hours Same Day
	1
	$ 6347.25

	874-4
	Generational Team Building Strategy
	2 to 4 hours Same Day
	1
	$ 7254.00


	
	
	
	
	

	874-4
	Generational Management & Leadership Development

Strategy
	Up to 1 hour  Same Day
	1
	$5440.50



	874-4
	Generational Management & Leadership Development

Strategy
	1 to 2 hours Same Day
	1
	$6347.25

	874-4
	Generational Management & Leadership Development Strategy
	2 to 4 hours Same Day
	1
	$ 7254.00


	874-4
	Generational Management & Leadership Development Strategy
	4 to 6 hours Same Day
	1
	$ 8160.75

	874-4
	Generational Management & Leadership Development Strategy
	6 to 8 hours Same Day
	1
	$ 9067.50

	
	
	
	
	

	874-4
	Generational Change Management
	Up to 2 hours Same Day
	1
	$6347.25

	874-4
	Generational Change Management
	4 to 6 hours Same Day
	1
	$ 8160.75

	874-4
	Generational Change Management
	6 to 8 hours Same Day
	1
	$ 9067.50

	
	
	
	
	


Here is a representative sampling of formal, written evaluations of Mr. Underwood’s work by individual audience members and clients:

“The Best”

· The best distinction of the different generations I’ve learned and seen.

Stevenson, WA – U. S. Transportation Research Board National Rural Transit Conference

· Outstanding; the best I’ve heard - ever.

Washington, DC – United States Army/Better Opportunities For Single Soldiers

· The best I have ever heard on this topic.

Washington, DC – Dept. of Veteran Affairs National Healthcare Leadership Institute

· The most exciting, interesting, thought-provoking and enjoyable presentation that I have had the pleasure to experience. 

Louisville – United States Army/Morale, Welfare, And Recreation

· Brilliant; my first time exposure to this material.

Loma Linda, CA – Veterans Administration Medical Center
· Best session I’ve ever attended.








Columbus – Ohio Association Of Broadcasters

· Best session I’ve ever attended at ANY conference - awesome! Captivating!   

Chicago – Council For The Advancement And Support Of Higher Education

· Better than excellent.










Denver – Longmont Community Foundation

· Best speaker at any conference that I have seen to date.





Indianapolis – Edison Electric Institute

· This is the best, most fascinating presentation I have heard in years!



Dallas – Texas Society Of CPAs

· I have read much on generational behaviors and attended other sessions; this was truly the best.

New York – Healthcare Association Of New York State

· Chuck is the “best” I’ve heard on this topic.  

San Diego – National Association Of Consumer Shows

· I’ve seen several workshops like this.  Chuck’s is the best I’ve seen to date.

Seattle – Mental Health Corporations Of America

· Best presentation on generational marketing that I have ever heard. 



Sacramento – California Dental Association

· He is the best speaker on understanding and marketing to the five generations I've ever heard.  Funny, lively and knows his subject cold.



San Diego - National Association Of Consumer Shows

·  I think your presentation and your insights were the best I have ever heard and am very impressed with your knowledge on the subject.

Tucson – American Marketing Association/Tucson chapter

· Best sociological and historical insight I have experienced on this topic.

Seattle – Mental Health Corporations Of America

· Best presentation I’ve seen at any conference – I just wanted more!



St. Petersburg – Florida Public Relations Association

· You are definitely the front runner when it comes to the topic of generational studies.
    

Northwest Ohio Jobs Center

· The best seminar I have ever attended.







Cincinnati – Cincinnati Enquirer

· Best seminar ever attended.

Louisville – Kentucky Society Of CPAs

· Best speaker/presenter on any subject I have heard in several years. 
      


Amelia Island – Associated General Contractors’ Executive Leadership Conference

· Best speaker in 12 years of attending training sessions. 





Dayton – paid admission seminar

· By far the best presentation I've seen in years!






Washington, DC – Society For Marketing Professional Services

· Best of conference!









Chicago – Society For Healthcare Strategy And Market Development

· Best one I’ve seen!  Super speaker!  Interesting and useful!




Des Moines – Ad Pros Of Des Moines

· Out of all the speakers I’ve listened to, Chuck has been the best.



Davenport – Quad City Times

· I’ve attended several “generations” workshops in the past few years, and this is the best I’ve seen.  Excellent Presentation Skills.

Dayton – Miami Valley Human Resources Association

· The speaker and the content and handouts were EXCELLENT!  The best presentation on the generations I have heard.





New York – Healthcare Association Of New York State

· Your presentation was outstanding!  Everyone was talking about your                                   seminar all day! The only disappointment they expressed was the biggest                       compliment of all, which was we wanted more, we wanted the full 4 hours!                                          It doesn't get any better than that!  Thank you again. Your message will be                         invaluable to our organization!!








New York – Macy’s, Inc.

“Blown away.”     

“I could listen to him all day.”

· Everyone at the conference was blown away by Chuck Underwood.  
         


Stevenson, WA – National Rural Transit Conference

· I am blown away – I could have listened all day.  Excellent!  




St. Petersburg – Florida Public Relations Association

· Chuck Underwood was extremely well received. Very, very interesting and the Disney commercial blew the Baby Boomers at our table off our chairs...

Detroit – Beaumont Hospitals

· I could listen to him all day. 









Columbus – Ohio Cable Television Association

· I could have listened to him all day; saw so much of myself in his discussions.  Will purchase the book for more in-depth information.  This is something that everyone should attend with 4 generations in the workforce; his information could go a long way to improving working relationships.





New York – American Assn. Of Advertising Agencies

“Phenomenal”

· I thought Underwood’s presentation was phenomenal! He spoke to the professionals in the audience as well as us students. Everyone in the audience could relate to what he was speaking about. He spoke in layman’s terms instead of using heavy professional lingo.


Indianapolis – Hoosier Chapter, Public Relations Society Of America

· Your presentation was phenomenal.








Orlando - American Society Of Association Executives

· Chuck Underwood was a phenomenal presenter.  The topic is so interesting & relevant,

Denver – Longmont Community Foundation

 “Profound”.


“Thought-Provoking”.

· It is about as profound an impact as any four-hour seminar could have!       


Grand Rapids – Zondervan Publishing

· Profoundly important information - I’m 47 - a boomer.  Excellent presentation!  

Chicago – Council For The Advancement And Support Of Higher Education

· Profound perspective.  



Columbia – South Carolina Broadcasters Association

· A home run!  Enlightening, insightful, profoundly pertinent to both professional and personal life! Thank you!

Baltimore – Jewish Community Centers Of North America

· The most thought-provoking session ONA has ever had.

Columbus – Ohio Newspaper Association

 “Researched and Expert”
· It’s obvious that Underwood has taken a great deal of time doing research.  


Sacramento – California Dental Association

· Absolutely a great speaker with a deep and well-researched insight and knowledge in strategies of generational marketing.






Cincinnati – paid-admission seminar 

· The instructor is obviously an expert on his topic.  



      


Palm Springs – California Professional Firefighters

“Awesome, super, totally outstanding, fannnnnnnnnnntastic!”

· Awesome speaker, awesome topic – very interesting and relevant!  



Tampa – Florida Public Relations Association

· Awesome.  Bring him back.  Longer!!!

Green Bay – Green Bay Advertising Federation

· Awesome, relevant, cutting-edge presentation.

Indianapolis – Compensation & Benefit Professionals Of Indianapolis

· Wow, he is awesome!

Memphis – National Association Of Consumer Shows

· Super speaker!  Best one I’ve seen!  Interesting and useful!  




Des Moines – Ad Pros Of Des Moines

· I attended your speech in Hollywood last night.  Fannnnnntastic!

       


West Hollywood – American Marketing Association/Southern California

· Mr. Underwood was fantastic. 






       


Palm Springs – California Professional Firefighters

· Underwood - totally outstanding!  








Anaheim – Operation Lifesaver, Inc.

· I have the attention span of a gnat.  However, this presentation was one of the best and most captivating I have ever attended.





Seaside, OR – Oregon Department Of Transportation

· I really appreciate how sensitively Chuck handled tricky topics like racism and female denigration.


Salt Lake City – paid-admission seminar

· Since I'm a GenXer, you know I have a low tolerance for hype and filler; your presentations had none.  You delivered excellent information in a fabulous presentation. Thank you!  I’m glad you were part of the conference.


Chicago

· He rocked my boat.
New York - Macy’s, Inc.

· Fantastic!  Chuck knows his subject firsthand.  He’s dedicated to what he does and it communicates to the audience.  

Saratoga Springs – New York Press Association

· Buzz of the conference.

San Francisco – American Society Of Foundation Engineers

· Like no other speaker, you created a “BUZZ” among the attendees discussing your remarks.  You have given all of us much to consider. 

Indianapolis – Edison Electric Institute

· The seminar wasn’t just a hit.    It was a home run, knocked clear out of the ball park!!

Denver – Longmont Community Foundation

· Make a film of this lecture and put it in every fire station!

California Professional Firefighters

· Fabulous visuals!  Well presented, handout easy to follow, Chuck is well-spoken, articulate, and possesses all the qualities of a well-versed public speaker.

Las Vegas – Credit Union National Association

· This session was great!  Although I've heard about generational differences before - including at last year's leadership conference - this session put it in a new light and was very helpful.

Orlando – Institute Of Internal Auditors 

· I learned more than I have at any other conference I remember.

Eugene, OR – paid-admission seminar

· Entertaining and informative.  Charismatic speaker.

Philadelphia – Professional Convention Management Association

· I heard this gentleman speak at the European Command 

Quality Of Life Conference - he was the star of the entire conference, 

and his presentation was truly the hit of the week.  His topic is broad

but beautifully presented.  He had everyone thinking and laughing, and 

really struck some interesting chords for the entire audience...


Bamberg, Germany - U.S. Army 

· Dear Chuck:  I have been conducting podcast interviews and writing The Real Story for KCBS Radio here in San Francisco for almost a year, and no single interview has sparked as much interest as yours.  I have received emails and phone calls from clients and friends who received our e-blast promoting the interview, and to a person, they have been interested - no, make that fascinated - by what you have to say.  Thanks so much for sharing your thoughts with my audience.  Of course, should any of them request any information about you or your programs/book, I will be passing along all of your information.  We make a heck of a good team!

Colleen Edwards, CEO - EMC Creative, Inc.
What business audiences have written about the impact of Chuck Underwood’s presentation on their personal lives…
· Wow!  What an eye opener.  I guess I had no idea what has contributed to                                Gen X core values…and I have a daughter Gen X-er.  



                

Columbus

· At 36, I am a Generation X baby.  Hands down, Vietnam and the 70’s and                                               divorce rate affected my life more than anything else.   If we are the                                    “divorce” generation, we are also the original “Deadbeat Dad” generation.                                    My dad still owes my mom money.  What is it like to wear a $150.00 pair                                       of shoes?  I have no idea.  







                     

Tampa

· It’s given me a much greater understanding of my GenX husband                                               and 2 millennial children! 






                    

Grand Rapids

· It is truly amazing the way you can broad-stroke 79-million people (GenX)                                      in a generation and get it so right.  I was fascinated….  



   
     

Cincinnati

· I was born in ’58. When you spoke of the 2nd wave of Boomers, it was like                             seeing my life pass before my eyes. Uncanny.  




   
     

Cincinnati

· To hear a young man speak so knowledgeably about times and occurrences                          during his ‘grandmother’s’ days was awesome.  I felt like I re-lived part of my                               life just listening to you.  






            
   

Providence

· You have even helped me understand something about my daughter                                                      that I may not have fathomed before.    





                   

Phoenix   

· Your discussion really hit a nerve.  Perhaps it is because I just attended my                               20th high school reunion.  






                    

St. Petersburg

· This hit home and brought back many memories. 




                     

Toledo

· What I learned at this conference will come in handy for my day-to-day life!                         

Eugene

· Excellent!  Very interesting and thought-provoking.  As an aside, this would                               make a great family seminar on family-of-origin issues.  



                       

Ohio

· Absolutely a treasure trove of useful information for work and life!  

                

Columbus

· Your passion for your subject is evident in every sentence and our                                             group loved it.  More importantly, they took home a different and very                                           useful context for their staffing issues and personal relationships.  

                

Savannah

· This presentation offers a great platform for those in such specific age                                      groups – such as elderly dealing with facing end of life (or late-in-life)                                              decisions & involving the families.  





                    

Salt Lake City

· Better understanding for peers and all people who surround your life. 

                  

St. Louis

· Excellent!  Fascinating!  I now understand myself better!!  


                   

Chicago

· Your presentation was a major personal A-Ha moment for me.  I've                                              always felt a bit confused about who I am and where I fit in.  After                                                listening to you I realized that it is because I am right on that cusp                                              between being a boomer and a gen Xer.  Understandably then, with                                                two such different generations pulling at me, I am bound to be a bit                                             confused.  The thing I want to thank you for is that after you went through                                   your info, I realized that I have the benefit of the best of the                                               characteristics of both of these generations.  So thank you for helping                                               me feel a little less confused, and very good about myself.                                         

Grand Rapids

· Excellent insight of where our country is going, and how to navigate in it.

· I wish my son and daughter could be here.

· I feel like I better understand my kids and my values.


     
       
· More than I ever expected.  Had the added value as a parent of GenerationX                              and Millennial kids.  Way cool; this was my first-time experience with this industry.

Stevenson, WA

· I learned about my children and my husband.  I learned about my boss.  But more importantly, I learned about myself.  Excellent presentation – thanks.
· Chuck helped to turn the light bulb on in understanding my kids’ generations.

Detroit – Beaumont Hospitals

For additional information, please contact Chuck Underwood directly:

PH:  937-247-1123 (Ohio)

EM: chuck@genimperative.com
