



GENERAL SERVICES ADMINISTRATION

FEDERAL SUPPLY SERVICE

AUTHORIZED FEDERAL SUPPLY SCHEDULE CATALOG/PRICE LIST

Online access to contract ordering information, terms and conditions, up-to-date pricing, and the option to create an electronic delivery order is available through GSA Advantage!, a menu-driven database system. The Internet address for GSA Advantage! Is http://www.gsaadvantage.gov.

Contractor: 
Draftfcb




100 West 33rd Street




New York, NY 10001




P 212-885-3000




F 212-885-3300

Email:  calease.gibson@draftfcb.com
Website:  www.draftfcb.com 
Multiple Award Schedule: 541 – Advertising & Integrated Marketing Solutions (AIMS)

GSA Contract Numbers:  GS-07F-0037K

For more information on ordering from GSA Schedules (also known as Multiple Award Schedules and Federal Supply Schedules), click on the GSA Schedules button under “Most Requested Links” at http://www.gsa.gov.

Contract Period: November 10, 1999 – April 29, 2010
.

Business Size: Large Business

1a. Table of Awarded Special Item Numbers (SINs)

SIN 



DESCRIPTION

541-5                                 Integrated Marketing Services
541-1000


Other Direct Costs (ODCs)
1b. Lowest Priced Model Number and Price for Each SIN:

	SIN
	Labor/Task Category
	Government 

Labor Rates 

	541-5
541-1000
	See Item 1c
	See Item 1c


1c. Personnel Descriptions of all Commercial Job Titles, Experience, Functional Responsibility and Education 
	Labor  Category
	Job Description

	Account Management I
	Top-level account management position responsible for overseeing mutiple LOBs for mutiple clients.  GMD function as a CEO for their account(s) being fully accountable for the quality of agency's work and service and is responsible for establising strong relationship with CMO level clients.  This positon reports to President or GM of the NY office.  GSA Rate:$266.46 hourly

	Account Management II
	This position leads one or several lines of a client's business and is the primary contact to senior level clients.  Partners with counterparts across agency departments to ensure the clients marketing needs/objectives are achieved.  Also guides thier team to deliver flawless execution.  GSA Rate:$161.28 hourly

	Account Management III
	This position is responsible for overall management of their account or line of business.  They represent the agency on a day-to-day basis with the Client to ensure flawless execution of deliverables while overseeing and providing strategic guidance for the business to ensure effective and efficient process and commuincations.   Develops strong relationships with clients to proactively anticipate day-to-day needs/issues. 

GSA Rate:$133.13 hourly

	Account Management IV
	This position manages and coordinates all day-to-day Agency efforts on behalf of the assigned account.  Acts as the point-of-contact for project management and must build/maintain solid internal and client realtionships. GSA Rate:$ 72.55 hourly

	Account Management V
	This position provides day-to-day project management client service support to ensure that all assignments are executed timely and accurately.  GSA Rate:$ 55.30 hourly

	
	

	Broadcast Production I
	This position oversees all functions of the Broadcast (commercial) Production Department.  This position would require 10 plus years of experience as an Executive Broadcast Producer and 1-2 years of experience in post graduate film school.
GSA Rate:$273.48 hourly

	Broadcast Production II
	The Senior Broadcast Producer is responsible for translating the creative idea to film including all elements of production from creative to technical to financial to organizational.  1-2 years experience in a post graduate film school is desired and 3-5 years experience as a Producer.  GSA Rate:$175.89 hourly

	Broadcast Production III
	This position is responsible for the management and production of television and radio and alternative/interactive media messages for major agency clients from concept through on-air.  Handles all business affairs and talent payments for assigned clients.  They work closely with TV Production and Account Management to manage assigned Broadcast related jobs from assigning job numbers to final client billing.  May also be responsible for coordination os talent.  Must have extensive knowledge of talent resources an union contracts.  This position would require 2-7 plus years experience in production and talent areas.  Production company experience a plus.  
GSA Rate:$108.12 hourly

	Broadcast Production IV
	This position is responsible for coordinating all copy and billboard rotations for the agency’s products.  They issue copy instructions and all changes notices to AOR agencies as well as spot stations carrying our products.  May also supervise Broadcast Traffic operations and junior employees.  This position requires a minimum of 3-5 years experience in the advertising field.  GSA Rate:$ 82.46 hourly

	Broadcast Production V
	This position provides support to the producers and senior producers throughout all aspects of the production process.  Under guidance of senior staff, will produce test commercials.  A college degree and 1-2 years experience as a production assistant is preferred.  GSA Rate:$ 45.58 hourly

	
	

	Creative I
	Overall responsibility for the creative development and execution for a group of clients and/or brands.  Defines the creative standards for the brand and ensures that creative executions maintain integrity and meet such standards.  Very senior level contact.  Coordinates with appropriate department heads on budgets, timelines and marketing objectives. Mentors staff.  GSA Rate:$365.69 hourly

	Creative II
	Day to day management of creative teams, maintaining creative quality and brand standards for multiple pieces of business or brands.  Builds and maintains client relationships, motivates teams and delivers on expectations.  

GSA Rate:$213.77 hourly

	Creative III
	Conceptualize strategic design solutions for each project, while understanding a client’s marketing strategy and keeping within those guidelines.  Helps to maintain brand tone and design integrity.  Supervises production and helps to manage staff, scheduling and quality of work.  Trusted to create and produce finished work with relative independence.  Involved in client presentations.  GSA Rate:$141.56 hourly

	Creative IV
	Conceptualize strategic design solutions for each project, while understanding a client’s marketing strategy and keeping within those guidelines.  Helps to maintain brand tone and design integrity.  Supervises production, scheduling and quality of work. Involved in client presentations. GSA Rate:$ 74.26 hourly

	Creative V
	Works directly with experienced creative staff to write advertising and site content. Researches copy information when necessary.  Can be responsible for proofreading client work to ensure that all outgoing work is within the standards set by the business unit.  GSA Rate:$ 53.82 hourly

	
	

	Data Services I
	Oversee strategic direction and management of business intelligence, database marketing, data mining.  GSA Rate:$420.73 hourly

	Data Services II
	This positon leads the staff to provide Direct Response Data Services deliverables that meet and exceed client and department standards for timeliness, quality and cost-effectiveness in support of strategic business and revenue goals.  The Manager is the primary data representative to the client and the Agency providing account team leadership and expertise.  Additionally, the Manager partners with the data team members to provide career path development and guidance, and to facilitate opportunities for growth through learning.Also leads the designated consulting staff to provide Direct Response Services (DiRS) deliverables that meet and exceed client and department standards for timeliness, quality and cost-effectiveness in support of strategic business and revenue goals.  GSA Rate:$219.72 hourly

	Data Services III
	This position primary responsibility is for managing daily projects operations and ensuring the quality of all project deliverables based on performance standards and Quality Assurance checkpoints established by the project team.
GSA Rate:$150.59 hourly

	Data Services IV
	This postion coordinate all teams involved in program execution, including agencies, production and direct mail, develop project plan and master schedule, oversee execution teams to manage project delivery on time and within budget.  Also, oversee QA processes for overall program or facilitate internal and external workstreams.  May also research and evaluate new techniques and tolls, making recommendations to purchase and/or implement when appropriate.  GSA Rate:$118.90 hourly

	
	

	Business Management I
	This position leads their group in all areas, including payables, estimates, overages, receivables, approvals and process.  Partners with senior Account Managers and their clients, across the agency to provide strategic counseling and leadership in all financial aspects.  Seven plus years of advertising managerial experience is required.  In addition require previous accounting or finance experience, including general ledger, knowledge of Sarbanes Oxley requirements and client and internal audit experience. 
GSA Rate:$177.06 hourly

	Business Management II
	This position assists Business Management I in making important decisions in the area of billing, payables, estimates, overages, receivables, approvals and processes.  Supports senior Account Management by overseeing all financial aspects of a given client including tracking/reconciliation and monitoring of profitability.  College degree or equivlent managerial experience as well as previous accounting experience and knowledge of Sarbanes Oxley are requirements.  GSA Rate:$108.69 hourly

	Business Management III
	This position provides the bridge between Account Services and Accounting.  They are responsible for coordinating client financial matters at senior levels.  This position requires two plus years of industry experience and previous accounting experience. 
GSA Rate:$ 68.47 hourly

	
	

	Media I
	This position is the strategic decision maker for the entire media department and is responsible for overseeing the media planning function. Reports directly to the President and has budgeting & P&L responsibilities.  GSA Rate:$413.72 hourly

	Media II
	This position is responsible for overseeing Draftfcb's entire search team’s infrastructure.  Collaborates to define corporate strategies, creates business intelligence solutions that resolve both the objectives of clients and fulfill the company's vision, and directs development of protocols for managing agency's search offering. This experienced professional will advise GMD’s, AMD’s and the Search Team that oversees three key functional areas (Client Services, Media & Operations), in the creation of methodologies, processes, deliverables and quality standards relating to search marketing and will also provide overall visionary leadership for the development of the media group.  Serves as the integrated media liaison and owner of brand strategy and ensures there is flawless implementation of the planning and buying process.  GSA Rate:$224.10 hourly

	Media III
	This position functions as the principal media representative for the Agency & ensures that media department resources & staff are managed effectively.  Ensures that not only are clients' day-to-day media needs met, but that long term needs are met to ensure the growth of a clients' business.  Primary responsibility is to anticipate clients' media needs, develop strategy, manage department staff & resources to meet these marketing challenges.  He/she will also participate in new business and backstop more junior staff.  Additionally they represent media's senior management on a day-to-day basis.  GSA Rate:$109.24 hourly

	Media IV
	This position plays a crucial role in ensuring that all media plans are developed and executed on-time and on-budget. Primary responsibility is to initiate and execute all aspects of a client's media plan in accordance with the marketing/advertising objectives and strategies developed on assigned account(s). Responsible for implementing and analyzing all media buys (except broadcast).  May be responsible for developing and implementing paid search strategy for client.  GSA Rate:$ 74.06 hourly

	Media V
	This position's primary responsibility is to assist with the development, implementation, and monitoring of media plans in accordance with the objectives and strategies determined for his/her assigned account(s).  Working closely with the Media IV, ensures that all media plans are developed and executed on-time and on-budget.  Also implements and analyzes media buys (except broadcast).  responsible for troubleshooting and reporting on issues ranging from search media to display media across all brands and their publishers. Serves as an intermediary between the Media Team and the Traffic Team.  GSA Rate:$ 49.17 hourly

	
	

	Print Production I
	This position is responsible for managing and supervising the Print Production Department.  Develops and maintains internal workflow procedures and adherence to all internal policies as well as monitoring all time spent against contracted fees.  This position requires 10 plus years experience in print production, predominantly in an Agency environment in addition to managerial experience.  Complete knowledge of pre-media functions, print production, data processing, lettershop.  

GSA Rate:$199.85 hourly

	Print Production II
	This position manages or supervises a team.  They provide hands-on management of key accounts, including obtaining bids, preparing estimates, securing appropriate approvals and managing timely delivery of the printed materials, film and mail drops.  This position requires 6-10 years in production and complete knowledge of pre-media functions, printing, binding, lettershop and data processing. 
GSA Rate:$118.04 hourly

	Print Production III
	This position is responsible for scheduling, estimating, and moving the assigned projects through the agency while maintaining standards and gathering signature approvals.  They follow all internal and external systems and procedures (triple-bidding, written documentation, purchase orders).  May also be responsible for proofreading all agency materials and ensuring projects adhere to client standards.  This position requires 0-5 years experience. GSA Rate:$ 70.80 hourly

	
	

	Project Management I
	This position works closely with all senior members of Account Management as the operational counterpart to their strategic leadership and business building efforts.  This position requires 10 plus years experience in the management of complex programs with cross-functional staff, large budgets and third-party vendor relationships.  Experience with MS Project and Visio a must, MBA a plus.
GSA Rate:$350.61 hourly

	Project Management II
	This position is responsible for the implementation and control of all processes and quality throughout the account.  This position works closely with Account Management and Department Heads to ensure projects are aligned with the client’s overall strategic vision.  Also responsible for managing the project plan, resources and overall quality of deliverables for their assigned projects.  This position requires a BA/BS with four to eight years of experience in management of complex programs with cross-functional staff, large budgets and third party vendor relationships and/or high tech environment.  MS Project and Visio a must.  GSA Rate:$124.82 hourly

	Project Management III
	This position will support Project Management II in managing the project plan, resources and overall quality of deliverables for their assigned projects.  Also responsible for estimating and moving assigned projects through the agency while maintaining standards and gathering signature approvals.  This position requires 1 – 2 years of prior experience in various project management roles and proficiency in the application of project management principles.  Proficiency in MS Project and Visio, in addition to MS Office Suite.  GSA Rate:$ 70.82 hourly

	
	

	Relationship Marketing I
	This position is responsible for  proactively identifying new business opportunities and plays an active role in leading strategic engagements. Is also responsible for managing dept staff allocations and financial performance of the department.  
GSA Rate:$334.25 hourly

	Relationship Marketing II
	This position acts as a strategic resource for assigned accounts.  They are responsible for managing the day-to-day client engagements from proposal to final presentations, ensuring projects move ahead on schedule and budget.
GSA Rate:$ 63.11 hourly

	
	

	Planning I
	This positon is responsible for ensuring DFCB is recongnized by Clients and prospects for outstanding strategic leadership and insights.  This person leads the integrated insights and strategic planning group consistent with the Agency's goal of bringing strong, analytical foundation to uncover fresh, innovative insights/business opportunities and inspiring creative ideas.  GSA Rate:$504.88 hourly

	Planning II
	This position generates creative solutions to business and marketing issues; to lead, champion and integrate SP&R on a number of businesses;  To visibly impact the creative product; manage and train subordinate growth and actively participate in construcxtion of new business pitches.  GSA Rate:$305.89 hourly

	Planning III
	This position identify key consumer issues and propose communication strategy; define core large group, role of commuincation barriers and bonds with the clients brand.  Also uncover and articulate deep understanding of target market to write the most compelling creative briefs.  GSA Rate:$219.94 hourly

	Planning IV
	This position has experience with copy testing, tracking studies, syndicated databases and managing campaign tracking studies; Monitoring and regular reporting of awareness, attitudinal, and behavioral data in tracking studies.  Also assist with development and implementation of research solutions/proposals/studies, Develop questionnaires and guides, conduct analysis and write conclusions and implication, Provide statistical analysis and pov’s for research projects   

GSA Rate:$100.27 hourly

	
	

	Interactive I
	This position is responsible for overseeing the entire digital team.  Plays a large roll in new business initiatives. Provides strategic insight to clients and develops plans that work within the clients budget and project guidelines.  Performs detailed evaluations od a client business environment including objectives, capabilities, consumer needs and competitive intelligence to identify relevant market opportunities and threats.  They transform strategic opportunities into digital approaches.  Oversees design technologists, developers and project managers to ensure that digital projects are delivered on time and on budget.  GSA Rate:$216.68 hourly

	Interactive II
	This position is responsible for the day to day operations and management of projects within the user experience department.  They develop strategic insights for large scale digital projects.  They partner with Account, Creative and User Experience to ensure client needs are being met and aligned with overall strategic goals.  They develop scopes, implement and manage project plans and create detailed work break-down structures.   GSA Rate:$165.02 hourly

	Interactive III
	This position develops insight driven digital strategies from opportunity identification through to experience definition.  Structure and present recommendations to senior client leadership for approval.  Develop, implement and manage effective client project plans.  Ensure work is delivered on time and on budget.  Responsible for assembling and programming flash interactive websites, web pages, micro sites, mobile and online campaigns.  Contribute to design and validate the functionality of design concepts, ensure site optimization, unit testing, proper referring and documentation, proofreading and review of all content.  GSA Rate:$101.96 hourly


The Labor Hours cited above do not include supplies, materials or other incidental cost. The following non-labor hour costs associated w i t h services provided are awarded:

SIN 541-1000 OTHER DIRECT COSTS:

Print Production Black and White 




Total: $18,398

Magazine Production
Components are as follows:

Photo Fee/Shoot

(1 Year Unlimited

National Consumer

Magazines & Newspapers,

Trade, Direct Mail,

Electronic & Sales

Material

Duplicate Material

(Dupe materials

for media list of

26 pubs)

Photoplatemaking/Eng

(Engrave B/W page

ad in 4 sizes.

Includes reprints)

Shipping

DS-Digital Studio

(Digital Mechanicals

for B/W Ad 4 Sizes -

includes digital

transfers)

Print Production Color






Total: $171,000

Magazine Production

Components are as follows:

Retouching-Electronic

Art

Talent Fee

Photography Expense

Photo Fee/Shoot

Duplicate Material

Photo plate making/Eng

Shipping

DS-Digital Studio

MS-Manual Studio

IS-Imaging Studio

Production & Printing Post Card




Total: $825,000
90,000,000 (matte stock)

5-1/8 /x 7 Bleed

Cards Printing

4 CLR 2 Sides

100 Pack in

Cartons of 6,000

4 Additional Versi,ons

(2 press forms)

Components are as follows:

Cost for Producing

film for Printing

Printing-Direct

Mail

Retouching-Electronic

(5 hours retouching)

Photo plate rnaking/Eng

(2 4CLR photos)

Lettershop (Packaging)

Shipping

DS-Digital Studio

(1 2-sided postcard

mechanical)

MS-Manual Studio

(Dumming Up Comps

6 sets 2 times)

IS-Imaging Studio

(Color Lasers)

NEWSPAPER







Total: $29,990
1/4 PAGE

NEWSPAPER







Total: $114,514
FULL PAGE

NEWSPAPER







Total: $208,728
SPREAD

MAGAZINE







Total: $81,207
FULL PAGE BLACK & WHITE

MAGAZINE







Total: $102,544
FULL PAGE COLOR

MAGAZINE







Total: $126,839
(COLOR SPREAD)

MEDIA PLACEMENT






Total: $273,360
:15 Network Television

MEDIA PLACEMENT






Total: $550,000
:30 Network Television

MEDIA PLACEMENT






Total: $584,375
:60 Network Television

MEDIA PLACEMENT






Total: $8,191
CABLE :15

MEDIA PLACEMENT






Total: $381,910
CABLE : 30

MEDIA PLACEMENT






Total: $405,779
CABLE : 60

MEDIA PLACEMENT






Total: $65,000
TV SYNDICATION :15

MEDIA PLACEMENT






Total: $80,000
TV SYNDICATION :30

MEDIA PLACEMENT






Total: $36,720
RADIO :30

MEDIA PLACEMENT






Total: $73,440
RADIO : 60

RADIO PRODUCTION 





Total : $16,820

Components are as follows:

Record/Mix

Stock Music

Voice over session fees

Sound effects

DVDs

Sales Tax

Shipping and Messanger

TELEVISION PRODUCTION  ( :60)




Total : $997,998

Components are as follows:

Production

Production Insurance

Editorial

Color Correct

DVDs

Casting

Musicologist

Music Demos

Music Original

Record/Mix

Sales Tax

On-Camera and voice over session fees

Talent Payroll Taxes

Agency Travel

Agency Airfare

Shipping/Messenger

TELEVISION PRODUCTION ( :30 / :15 Lift )



Total : $889,187

Components are as follows:

Production

Production Insurance

Editorial

Color Correct

DVDs

Casting

Musicologist

Music Demos

Music Original

Record/Mix

Sales Tax

On-Camera and voice over session fees

Talent Payroll Taxes

Agency Travel

Agency Airfare

Shipping/Messenger

Awarded non-labor hour costs (i.e., radio spot, television spot, etc ) are comprised of the components as described above and are directly applicable to the service as described.  Agency orders for services described may alter the type , quality , and timing of each component and thus result in a lower price for specific requirements. The Contractor is advised that based on the specific task identified at the task order level, it may use Clause 552.238 - 76, Price Reduction, to provide a proposed fixed price to the agency to more accurately reflect the actual work required. Orders may not exceed the awarded non-labor hour costs as specified above without a modification to this contract.
2. *Maximum Order: $1,000,000 per SIN/per order.

*If the best value selection places your order over the Maximum Order identified in this catalog/pricelist, you have an opportunity to obtain a better schedule contract price. Before placing your order, contact the aforementioned contractor for a better price. The contractor may (1) offer a new price for this requirement; (2) offer the lowest price available under this contract; or, (3) decline the order. A deliver order that exceeds the maximum order may be placed under the schedule contract in accordance with FAR 8.404.

3. Minimum Order: None
4. Geographic Coverage: Worldwide
5. Point production: New York, NY

6. Discount from list prices: Net Price (discount deducted) - See Item 1c.

7. Quantity discount: None 

8. Prompt payment terms: NET 30 

9a. Government Purchase Cards are accepted at or below the micro-purchase threshold: Yes.
9b. Government Purchase Card are accepted above the micro-purchase

threshold.  No
10. Foreign Items: None

11a. Time of Delivery: Negotiated at the task level.

11b. Expedited Delivery: Negotiated at the task level.

11c. Overnight and 2-Day Delivery: Negotiated at the task level.
11d. Urgent Requirements: Agencies can contact contractor to affect a faster

delivery.

12. FOB Point: Destination 
13a. Ordering Address: Same as contractor.

13b. Ordering Procedures: For supplies and services, the ordering procedures, information on Blanket Purchase Agreements (BPA’s) are found in Federal Acquisition Regulation (FAR) 8.405-3.
14. Payment Address: Same as contractor.

15. Warranty Provision: Standard Commercial Warranty. Customer should contact contractor for a copy of the warranty.

16. Export Packing Charges: N.A.

17. Terms and Conditions of Government Purchase Card Acceptance: Contact Contractor.

18. Terms and Conditions of Rental, Maintenance, and Repair: N.A.

19. Terms and Conditions of Installation: N.A.

20. Terms and Conditions of Repair Parts: N.A.

20a. Terms and Conditions for any Other Services: 

21. List of Service and Distribution Points: N.A.

22. List of Participating Dealers: N.A.

23. Preventive Maintenance: N.A.

24a. Special Attributes such as Environmental Attributes: N.A.

24b. Section 508 Compliance for EIT: N.A.

25. DUNS Number:   60245872
26. Notification Regarding Registration in Central Contractor Registration (CCR) Database: Registration valid until 9/02/2009
