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GENERAL SERVICES ADMINISTRATION

Federal Supply Service

Authorized Federal Supply Schedule Price List

On-line access to contract ordering information, terms and conditions, up-to-date pricing,

and the option to create an electronic delivery order are available through GSA Advantage!™,

a menu-driven database system. The Internet address for GSA-Advantage!™ is: http://www.gsaadvantage.gov
Schedule Title:
Advertising & Integrated Marketing Solutions 


FSC Class: 541-4A/RC and 541-1000/RC
Contract Number:
GS-23F-0049N
For more information on ordering from Federal Supply Schedules, click on the FSS

Schedules button at fss.gsa.gov.
Contract Period:
November 6, 2012 through November 5, 2017
Contractor Name:
Russell Marketing Research, Inc.
Address:
One Meadowlands Plaza

Suite 1001

East Rutherford, NJ 07073-2150
Phone Number:
(201) 528-0400
Fax Number:
(201) 528-0210
Web Site:
http://www.russellresearch.com
Point Of Contact:
Lawrence (Larry) Hooper

Email:
larry.hooper@russellresearch.com
Business Size:

Small
September, 2015
CUSTOMER INFORMATION

1a.
Awarded SINs:  541-4A/RC Market Research and Analysis Services and 541-1000/RC Other Direct Costs
1b.
Labor Category Descriptions & Cost Per Category: Please see Pages 4 and 5.
2.
Maximum Order:  $1,000,000.
3.
Minimum Order:  $100.
4.
Geographic Coverage (delivery area):  Worldwide.
5.
Points(s) of production (city, county, and State or foreign country):  Same as Contractor.
6.
Discount from list prices or statement of net price:  All prices herein are net.

7.
Quantity discounts: 2% over $100,000.  Contractor may offer volume discounts on large dollar orders.  Exact discount and terms may be negotiated on individual issued task orders.

8.
Prompt payment terms:  None.

9a.
Government Purchase Card:  Accepted at or below the micro-purchase threshold.

9b.
Government Purchase Card:  Accepted above the micro-purchase threshold.

10.
Foreign items:  Not Applicable.
11a.
Time of delivery:  To be negotiated with ordering agency on each task order.

11b.
Expedited delivery:  Contact Contractor for rates for expedited delivery.

11c.
Overnight and 2-day delivery:  Contact Contractor for rates for overnight and 2-day delivery.

11d.
Urgent requirements:  Contact Contractor for faster delivery of rush requirements.

12.
F.O.B. point(s):  Destination.
13.
Ordering Address:  Same as Contractor Address…




One Meadowlands Plaza, Suite 1001




East Rutherford, NJ 07073-2150




(201) 528-0400

14.
Payment Address:  Same as Ordering Address above.
15.
Warranty Provision:  None.
16.
Export Packing Charges:  Not applicable.
17.
Terms and conditions of Government purchase card acceptance (any thresholds above the micro-purchase level):  See #9b above.
18.
Terms and conditions of rental, maintenance, and repair:  Not Applicable.
19.
Terms and conditions of installation:  Not Applicable.
20. 
Terms and conditions of repair parts indicating date of parts price lists and any discounts from list prices:  Not Applicable.
20.
Terms and conditions for any other services: Not Applicable.
21.
List of service and distribution points: Not Applicable.
22.
List of participating dealers: Not Applicable.
23.
Preventative maintenance:  Not Applicable.
24a.
Special attributes such as environmental attributes (e.g., recycled content, energy efficiency, and/or reduced pollutants).  Not Applicable.
24b.
If applicable, indicate that Section 508 compliance information is available on Electronic and Information Technology (EIT) supplies and services and show where full details can be found (e.g. contractor’s website or other location.) The EIT standards can be found at: www.Section508.gov/.  Not applicable.

25.
Data Universal Number System (DUNS) number: 07-992-2928.
26.
Contractor is registered in System For Award Management (SAM) database: valid until June 8, 2016.
OVERVIEW

Founded in 1946, Russell Marketing Research, Inc. (typically referred to simply as “Russell Research”) is one of the pioneer firms in the market research industry. Over the years, that pioneering spirit has kept Russell at the forefront of development and use of new research techniques and technologies.
Today, Russell is among the industry's top custom research firms, with a seasoned staff of 79 strategy-driven research professionals providing expertise to public sector clients such as the Internal Revenue Service and to private sector clients that include Fortune 1000 companies as well as mid-size and smaller enterprises, advertising agencies and public relations firms.
Russell’s approach to the research process is to partner with clients to select the most appropriate and cost-efficient research techniques. Russell’s integration of information with other available data and quick research turnaround provide actionable, strategic guidance that's vital in today's fast-paced professional environment. Examples of the types of market research studies conducted by Russell include:
Strategic Research – market structure and opportunities, customer attitudes and usage, brand equity, and customer satisfaction research. 

Product Development & Product Life Cycle Research – including new product development, concept testing, name/packaging/logo testing, and product testing. 

Brand & Advertising Evaluation – including brand/brand vitality tracking, advertising tracking, and advertising effectiveness research.

For all types of market research objectives, Russell provides both quantitative and qualitative research, with in-house telephone and focus group facilities. Russell is a quality-driven organization, and among the very few U.S. market research companies with ISO certification in research industry best practices and standards of operations under ISO 20252:2012.
DESCRIPTION OF SERVICES

SIN 541-4A – Market Research and Analysis Services

Russell provides the following services under SIN 541-4A: strategic research design; measuring public awareness of products, services, and issues; target market identification and analysis; determining market trends and conditions; and conducting all forms of market research – including both quantitative research (telephone, in-person, mail, and Internet/web-based surveys) and qualitative research (focus groups, one-one-ones, ethnographies, etc.).
LABOR CATEGORY DESCRIPTIONS

Partner – provides overall expertise and vision for Research Design, Questionnaire Development, Sampling, and Analysis & Reporting and is typically the primary point of contact for a Government client.  Currently, there are two Partners in the firm, each with 30+ years of experience in market research and with each taking the lead role in any Government account.

Account Executive – participates in Research Design and provides overall management of Questionnaire Development, Sampling, Fieldwork Monitoring, and Analysis & Reporting. Account Executives always have a BA/BS degree and typically at least 10 years of experience in client service as well as experience and expertise in multiple areas of market research.

Project Director – provides day-to-day assistance and direction during Questionnaire Development, Sampling, Fieldwork Monitoring & Direction, Data Processing & Tabulation Monitoring & Direction, and Analysis & Reporting. Project Directors must have a BA/BS degree and generally at least 5 years of Junior Project Director experience before becoming a Project Director or Senior Project Director.

Director Of Field Services – provides overall management of survey Fieldwork. Must have a BA/BS degree and 3-5 years of prior experience in all aspects of market research Fieldwork.

Field Manager – provides day-to-day management of Fieldwork and training of new Survey Interviewers.  Must have a BA/BS degree and 1-3 years of previous experience as a Survey Interviewer and Shift Supervisor.

Shift Supervisor – supervises Survey Interviewers.  Must have some College experience as well as prior experience as a Survey Interviewer.  Must also prove adept at training and supervision of large groups of Survey Interviewers.

Survey Interviewer – interviews survey respondents. Must have at least some College experience and be trained in Survey Interviewing, with an ability to follow pre-set procedures and controls which are applied to Fieldwork.

Focus Group Moderator & Qualitative Interviewer – moderates focus group discussions and conducts in-depth one-on-ones and provides de-briefs for clients and analysts.  Minimum requirements are a BA/BS degree, 5-10 years of experience in qualitative research, internal or external course training and a talent for understanding client objectives/qualitative issues and for respondent interaction, group direction and discussion nuance.

Tabulation Director – Consults with project team during the development of each survey, providing expertise in all possible tabulation outcomes from different treatment of questions.  Also provides overall direction of Data Processing & Tabulation and Programming and the tabulation and coding personnel within that group.  BA/BS degree required, as well as in-depth experience in computer technology and software programs.

Tabulation Manager – provides spec and table writing for Tabulation.  BA/BS degree required, as well as prior experience and detailed training in computer technology and Tabulation software.

Keypuncher – programs written surveys into an electronic format.  BA/BS degree required, along with training and experience in computer technology and market research software.

Coder – transcribes recorded responses into conceptual Tabulation code points.  No degree required, but the position demands a professional who has been trained to understand survey responses and how they fit into a client’s research issues.

Editor – edits completed questionnaires for logic and control.  No degree required, but must undergo extensive training in survey design, rules of response, and Tabulation usage of response questionnaires.

Statistician – provides consulting on all statistical issues, runs statistical analyses, and consults in Analysis & Reporting.  Minimum BA/BS degree required and PhD in mathematics and/or statistics preferred.  Typically has 10-20 years of experience in market research statistics and multivariate analysis.
GSA PRICE LIST
	541-4A – Market Research & Analysis, Labor/Task Category
	Employees Involved In Task
	Government Rate

	Research Design
	Partner
	$184.73

	
	Account Executive
	$101.60

	Survey Development
	Partner
	$184.73

	
	Account Executive
	$101.60

	
	Project Director
	$66.51

	
	Tabulation Director
	$77.59

	Sampling
	Partner
	$184.73

	
	Account Executive
	$101.60

	
	Project Director
	$66.51

	Fieldwork
	Account Executive
	$101.60

	
	Director Of Field Services
	$77.59

	
	Field Manager
	$62.81

	
	Project Director
	$66.51

	
	Shift Supervisor
	$49.88

	
	Survey Interviewer
	$44.33

	
	FG Moderator & Qualitative Interviewer
	$97.90

	Programming & Tabulation
	Tabulation Director
	$77.59

	
	Project Director
	$66.51

	
	Tabulation Manager
	$48.03

	
	Coder
	$35.09

	
	Editor
	$31.40

	
	Keypuncher
	$40.64

	Analysis & Reporting
	Partner
	$184.73

	
	Account Executive
	$101.60

	
	Project Director
	$66.51

	
	Statistician
	$110.84


541-1000, Other Direct Costs
Focus Group (“FG”) Facility Rental: $705.25 per group, maximum.
FG Videotaping: $201.50 per focus group, maximum.
FG Participant Stipend: $100.75 per Non-Professional: $125.94 per Professional, maximum.
FG Client Food: $42.32 per person, maximum.
FG Participant Food: $18.14 per Participant, maximum.
FG Long-Distance Video Observation Of Groups: $856.38 per group, maximum.
Online Bulletin Board 3-Day Website Hosting (“OBB”): $1,450.25 per Bulletin Board group, maximum.
OBB Participant Stipends: $75.75 Non-Professional: $125.94 Professional, maximum.
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