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    Awarded Contract Price List


     


    541-4B Film/Video Production (continued)


�
�
�
�
�
5. Audio Finish�
�
�
5-1 Audio record/mix�
143.50�
Hour�
�
�
5-2 Music�
74.62�
Cut�
�
�
5-3 VO announcer�
430.49�
Session�
�



541-1000 Other Direct Costs





6. Additional Support Costs�
�
�
6-1 Tape stock�
14.92�
Tape�
�
�
6-2 Shipping�
at cost�
�
�
�
6-3 Travel�
at cost�
�
�
�
6-4 Production dubs and stock�
55.10�
Tape�
�



7. Packaging and Distribution�
�
�
7-1 Duplication - see attached duplication cost schedule�
�
�
�
�
7-2 Package Design�
74.62�
Hour�
�
�
7-3 Packaging Production - negotiated at task order level�
�
�
�
�
7-4 Shipping�
at cost�
�
�















General Services Administration





Federal Supply Service


Authorized Federal Supply Schedule Price List











On-line access to contract ordering information, terms and conditions, up-to-date pricing, and the opinion to create an electronic delivery order are available through GSA Advantage!, a menu-driven database system.  The Internet address for GSA Advantage is: gsaadvantage.gov.











Schedule Title: Advertising & Integrated Marketing Solutions


FSC Group: 541


Contract Number: GS-23F-0088M


For more information on ordering from Federal Supply Schedules click on FSS Schedules at fss.gsa.gov





Contract Period:  January 1, 2001 – December 31, 2006





Booth Production Services, Inc.


5768 Remington Drive


Winston-Salem, NC  27104


Telephone: 336.766.1961


Fax: 336.766.1969


www.boothproductionservices.com





Contract Administrator


Mr. Dan Booth


5768 Remington Drive


Winston-Salem, NC 27104


Telephone: 336.766.1961


Fax: 336.766.1969


Email: dan@boothpro.com





Business Size: Small
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    Awarded Contract Price List


     


    541-1000 Other Direct Costs (continued)





VHS Dubs�
�
�
�
�
�
�
Price�
�
�
�
�
�
�
�
1-9�
10-49�
50-99�
100-499�
500+�
�
15 min�
7.78�
6.29�
5.66�
5.26�
4.12�
�
30 min�
8.07�
6.58�
5.95�
5.54�
4.41�
�
45 min�
8.27�
6.77�
6.14�
5.74�
4.60�
�
60 min�
8.55�
7.06�
6.43�
6.03�
4.89�
�
75 min�
9.07�
7.58�
6.95�
6.54�
5.41�
�
90 min�
9.37�
7.88�
7.24�
6.84�
5.71�
�
120 min�
9.70�
8.21�
7.58�
7.17�
6.04�
�
�
�
�
�
�
�
�
Prices include�
�
tape stock


generic laser face label


full-sleeve plastic clamshell case





�
�






Customer Information Page





1a.  SIN 541-4B Video/Film Production


       SIN 541-5 Integrated Marketing Services


1b. See attachment 1 for pricing of Tasks


1c. See attachment 1


2. Maximum order: $1,000,000


3. Minimum order: $100


4. Geographic coverage (delivery area): Worldwide


5. Point(s) of production (city, county, and state, or foreign country): Winston-Salem, NC  27104


6. Discount from list prices or statement of net prices: Prices listed are net prices inclusive of discounts from commercial prices.


7. Quantity discounts: Booth Production Services, Inc., extends a discount of an additional 1% on qualified items contracted for in a single large-volume project costing between $50,000.00 and $99,999.00.  Further, when the contract price of a single project is $100,000.00 or greater, the volume discount is 2%.





The volume discount of 1% also applies to qualified items contracted for by a single Agency with a total expenditure with Booth Production Services, Inc., of between $50,000.00 and $99,999.00 in the government’s fiscal year (October to September).  If a single Agency’s expenditure exceeds $100,000.00 in a fiscal year, the volume discount is 2%.





Volume discounts based on aggregated expenditures apply only to contracts issued after the threshold amount ($50,000.00 for the 1% discount, $100.000.00 for the 2% discount) has been reached, not to contracts or elements of contracts awarded prior to the threshold amount being reached.





Volume discounts are in addition to the standard discount and prompt payment discount for those contracts which qualify.  Items which do not receive the standard discount (Producer/Director’s fees, Creative and Production Supervision fees, travel and shipping) are also not eligible for the volume discount.





8. Prompt Payment terms: 1%- 20 days, net 30 on amounts over $5000.00 (discount does not apply to credit card sales).
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    Awarded Contract Price List


     


    541-5 Integrated Marketing Services (continued)


  


 


4.  Training Materials Development�
�
�
4-1  Program Development �
�
74.43�
Hour�
�
�
4-2  Industry/Sector Specialist Consulting Fees


Negotiated at task order level - subject to government discount�
�
�
�
5.  Multi-Media�
�
�
5-1  Program Design�
�
74.43�
Hour�
�
�
5-2  Software Development�
�
114.51�
Hour�
�
�
5-3  Authoring�
143.14�
Hour�
�
�
5-4  Verification�
�
143.14�
Hour�
�
�
5-5  Package Design�
�
74.43�
Hour�
�
�
5-6  Duplication�
�
�
�
�
�
Negotiated at task order level - subject to government discount�
�
�
�
�
�
�
6.  Exhibit Development and Construction�
�
�
�
�
�
�
6-1  Exhibit Design�
�
74.43�
Hour�
�
�
6-2  Construction�
�
�
�
�
Construction costs are estimated on a project basis based on design requirements.  Negotiated at task order level - subject to government discount�
�












Customer Information (continued)





9a. Notification whether Government purchase cards are accepted at or below the micro-purchase threshold. Yes


9b. Notification whether Government purchase cards are accepted or not accepted above the micro-purchase threshold. Yes


10. Foreign items: Not Applicable


11a. Time of Delivery. To be negotiated at the task order level.


11b. Expedited delivery: Items available for expedited delivery are noted in this price list.


11c. Overnight and 2-day delivery: Overnight delivery is available.


11d. Urgent Requirements: See contract clause I-FSS-14-B.  Agencies can contact the contact for Contract Administration to obtain faster delivery


12. F.O.B point(s): Destination


13a. Ordering address(es): 


	5768 Remington Drive


	Winston-Salem, NC 27104


13b. Ordering Procedures: For supplies and services, the ordering procedures, information on blanket purchase agreements (BPA’s), and a sample BPA can be found at the GSA/FSS schedule homepage (fss.gsa.gov/schedules).


14. Payment address(es):


	5768 Remington Drive


	Winston-Salem, NC 27104


15. Warranty provision: Not applicable


16. Export packing charges: Not applicable


17. Terms and conditions of Government purchase card acceptance (any thresholds above the micro purchase level): Yes.  See 8 above, prompt payment discount proviso.


18. Terms and conditions of rental, maintenance, and repair: Not applicable


19. Terms and conditions of installation: Not applicable


20. Terms and conditions of repair parts: Not applicable


20a. Terms and conditions for any other services: Not applicable


21. List of services and distribution points: Not applicable


22. List of participating dealers: Not applicable


23. Preventative maintenance- Not applicable


24a. Special attributes such as environmental attributes: Not applicable


24b. If applicable, indicate that Section 508 compliance information is available on Electronic and Information Technology (EIT) supplies and services and show where full details and be found: Not Applicable


25. Data Universal Number System (DUNS) number: 960312684


26. Notification regarding registration in Central Contract Registration (CCR) database: Registered, 05/01/02
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    Awarded Contract Price List


     


    541-5 Integrated Marketing Services


  


 


Labor Category�
Price�
Unit/


Issue�
�
1. Creative Development�
�
�
1-1  Copy writing�
�
57.25�
Hour�
�
�
1-2  Research�
57.25�
Hour�
�
�
1-3  Creative and Production Supervision�
�
65.66�
Hour�
�
�
�
�
�
�
�
2.  Design and Development�
�
�
2-1  Design�
74.43�
Hour�
�
�
2-2  Art Direction�
�
91.61�
Hour�
�
�
2-3  Original Art  - Negotiated at task order level. Subject to government discount.�
�
�
�
�
�
2-4  Stock Photography�
�
572.54�
Shot�
�
�
Prices for stock photography may vary based on design specifications or subject matter requirements.�
�
�
�
�
�
All stock photography prices subject to government discount�
�
�
�
�
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    Awarded Contract Price List


     


    541-4B Film/Video Production





Labor Category�
�
Price�
Unit/         Issue�
�
1. Creative Development�
�
�
�
�
�
1-1 Script writing�
57.40�
Hour�
�
�
1-2 Script consultation�
57.40�
Hour�
�
�
1-3 Translation Services�
74.62�
Hour�
�
�
1-4 Creative and Production Supervision�
65.66�
Hour�
�
�
�
�
�
�
2. Shoot crew �
�
�
2-1/2-2 Producer/Director�
606.06�
Day�
�
�
2-3/2-4 Cameraman/Lighting Director�
459.19�
Day�
�
�
2-5 Audio engineer�
373.09�
Day�
�
�
2-6 Grip�
344.39�
Day�
�
�
�
�
�
�
3. Equipment�
�
�
3-1 Camera package�
631.39�
Day�
�
�
3-2 Lighting package�
401.79�
Day�
�
�
3-3 Audio package�
143.50�
Day�
�
�
3-4 Dolly/Boom�
�
�
�
�
3-5 Steadicam�
860.98�
Day�
�
�
�
�
�
�
4. Video Finish�
�
�
4-1 Off-line editorial�
143.50�
Hour�
�
�
4-2 On-line video finish�
401.79�
Hour�
�
�
4-3 Graphics�
172.20�
Hour�
�
�
4-4 Stock Cinematography�
45.92�
Second�
�
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    Awarded Contract Price List – 


    Booth Production Services, Inc.  Description and Capabilities (continued)





To further clarify the various services offered through Booth Production Services, Inc., a brief description of each labor category and ODC item follows:





Creative Development Costs





Copy writing is the hourly rate associated with developing and writing the copy to be used in printed matter, such as brochures, posters, training materials, and multi-media programs.





1-2	Research fees apply when the creative team needs to gather background material needed for creative development, design and copy writing.  





Creative and production supervision is an hourly fee to cover both creative development and production management.  Creative activities may include, but are not limited to, concept, design, supervision of outside suppliers, and client meetings.  Production management involves rate negotiations, scheduling, equipment acquisition, and personnel coordination with outside vendors.





Concept and Design


	


Design fees cover the conceptual development of a print project, including gathering client input, generating creative strategies, and overseeing all aspects of copy writing, art direction and print production. 





Art Direction is the function of determining the nature and placement of all design elements, selecting or creating the components, providing a layout of the design, and rendering a final output in either mechanical or digital format which meet the printer’s technical specifications.





Stock Photography is existing photography provided by a stock house.  Pricing for stock photography may vary based on specific design specifications, subject matter requirements, or usage.  Prices  are negotiated at task order level and are subject to government discount.








Attachment 1


 





�		 � HYPERLINK "http://www.gsa.gov/Portal/gsa/ep/home.do?tabId=0" �� INCLUDEPICTURE "http://www.gsa.gov/gsa/images/gsa_logo.gif" \* MERGEFORMATINET �� EMBED Word.Picture.8  �����





    Awarded Contract Price List – 


    Booth Production Services, Inc.  Description and Capabilities (continued)





In keeping with technological developments in the field of video post-production, Booth Production Services, Inc., uses computer-based non-linear editorial capabilities to create off-line and near-on-line rough cuts.  The off-line system is interfaced with on-line facilities to auto-conform the finished video, saving both time and money in this cost-intensive production environment.  





Additional post-production elements we have employed involve extensive use of computer graphics and music.  With our background in television and commercial production, we can identify and utilize high production value techniques that add significantly to the overall impression of quality without unduly increasing the costs.  The key to applying these components in a cost-effective manner is incorporating appropriate techniques into the production design from the initial stages of creative development, and not “adding in” elements at the post-production phase just to embellish a piece that is otherwise weak in production value.





Dan Booth, Director and Producer for Booth Production Services, Inc., directly supervises all creative  “in-house” and outsource production concerns with regards to theme, scripting, editorial, audio, and graphic design. Quality control measures, as they pertain to in-house and subcontracted project elements, are insured through diligent use of pre-production planning formats and cross-coordination with the client through our Rough-cut review program.   In addition, Dee Jones, Marketing Supervisor and Production Manager directly oversees concept and strategy review, production schedule, budget, and vendor selection.





All subcontracted concerns have pre-established quality control measures within their industry. In utilizing various subcontractors, we carefully review their procedures and make known to the client all precautions taken by the subcontractor and again by Booth Production Services, Inc.  This system of checks and balances through the client, the subcontractor and Booth Production Services, Inc. facilitates excellence through management and assures the highest standard of quality.
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    Awarded Contract Price List – 


Booth Production Services, Inc.  Description and Capabilities 


     


Principal:


Founder and president Dan Booth is a graduate of the prestigious University of Missouri School of Journalism, and holder of a Masters Degree in Radio-Television and Film from the same institution.  As a highly-skilled journalist and writer, Mr. Booth is keenly aware of the importance of clarity and accuracy in creating effective communications solutions.  On the other hand, his depth of experience in production design and execution ensures that each project meets and exceeds client expectations for high-quality, high-value productions.





History:


Booth Production Services was founded in 1990 by Dan Booth, former head of broadcast production for a major advertising agency in the Southeast.  Mr. Booth brought with him a wide range of production experience in radio and television, including work in New York and Hollywood, in advertising and marketing, and in broadcasting.





Corporate Experience:


For over a decade, Booth Production Services, Inc, has provided a variety of creative and production-related services to corporations, government agencies and charitable organizations.  Projects have involved a broad range of subject matter, including highly technical fields like computer program development, complex business concepts such as yield management, anti-narcotics interdiction programs, and large capital campaigns for historic preservation.





In the course of these productions, we have interviewed the CEO’s of Fortune 500 companies and the heads of government agencies, worked with celebrity presenters and trained animals, both on sound stages and on location, using a wide variety of production techniques, such as aerial photography, Steadicam, black-and-white scenes, news footage and stock cinematography.





Our work has included video production in Europe and South America, Mexico, Canada and across the United States.  Through our network of production professionals around the world, we have access to the appropriate specialists in each area of expertise, allowing us much greater flexibility and cost savings in scheduling crews wherever the client may require, without sacrificing quality.
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    Awarded Contract Price List


     


    541-5 Integrated Marketing Services (continued)


  


3.  Print Production�
�
�
3-1  Printing�
�
�
Flat Sheet, single side, four-color


  Size:  8.5 x 11


  Prints 4 color process one side only


  Composite color proof


  100# gloss text stock


  Trim to size and carton pack�
�
Printing costs�
372.15�
500 units�
�
add one spot color �
257.64�
�
�
�
Tri-fold brochure


 Flat size:  8.5 x 11


 Finish size:  8.5 x 3.75


 Prints 4 color process both sides


 Composite color proof


 80# gloss cover stock


  Trim to size, score, fold and carton pack�
�
�
�
�
�
�
�
�
�
�
�
�
�
�
�
�
�
�
�
�
Printing Costs�
1958.10�
5000 units�
�
add one spot color �
257.64�
�
�
�
Poster


  Size:  19 x 27


  Prints 4 color process one side only


  Composite color proof


  100# gloss cover stock


  Trim to size and carton pack�
�
�
�
�
�
�
�
�
�
�
�
�
�
�
�
�
Printing Costs�
2445.91�
2500 units�
�
add one spot color �
257.64�
�
�
�
Print pricing based on typical design requirements and quantities as specified at task order level.


Does not include special processes (e.g. embossing, die-cut) or special paper stock.


Estimates based on specific design requirements and quantities will be done upon request.


Negotiated at task order level - subject to government discount�
�
�
�
�
�
�
�
�
�
�
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     Awarded Contract Price List – 


    Booth Production Services, Inc.  Description and Capabilities (continued)





Print Production


	


Printing is the process of reproducing final artwork in mass quantities. 


This may be achieved mechanically, through traditional printing methods, or on digital equipment.  The factors that will determine how printed material is reproduced are quality requirements and price.  Quantity plays a significant role in pricing print services, with larger volume runs being more efficient and therefore less costly per unit than small runs.


  


Four-color is the industry standard term for the process of reproducing full-color photography and graphics in printed media.  Spot color refers to the process of adding a single solid-color ink to overlay a typical four-color layout to provide a purer or more intense color where required.





The print pricing included in this proposal is based on typical design requirements and quantities, and does not include special processes, such as embossing or die-cutting, or special paper stock.  Projects with unusual technical requirements, special factors, large quantities and/or compressed delivery schedules will be estimated separately.





Print production prices are negotiated at task order level and are subject to government discount.


 


Training Materials Development	


	


Program Development fees cover the costs of creating training materials, including gathering client input, generating communications strategies, developing lesson plans and setting instructional goals, and overseeing all aspects of writing and producing the finished materials. 





Multi-Media


	


 Program Design is the process of creating multi-media interactive programs for distribution in either DVD or CD-ROM.  The process includes gathering client input, developing communications strategies,  creating the root structure of the program , and overseeing all aspects of writing and authoring the finished product. 
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    Awarded Contract Price List – 


    Booth Production Services, Inc.  Description and Capabilities (continued)





 Multi-Media (continued)


	


 Software Development fees are paid to outside computer programming consultants to modify existing software or create new programs to achieve certain interactive functions as determined by the communications strategy.





  Authoring is the process of assembling the graphic, video, audio and software components of a multi-media program into a seamless functional application. 





  Verification takes place once the authoring process is completed.  A verification copy of the program is reviewed to insure that all elements of the multi-media application work smoothly.





  Package Design is the development and execution of all packaging 


elements.  It includes acquisition of photography and artwork, creation of layout and copy, and development of all ancillary materials, such as related boxes or brochures, fall into this category.





 Exhibit Development and Construction		





 Exhibit Design fees cover the conceptual development of trade show exhibits, information kiosks, portable displays, and other live presentation venues, incorporating video presentations, display areas for printed materials, and interactive computer or multi-media programs.  The exhibit design reflects the overall communications strategy, and so develops out of the same client input, art direction and production concept. 





  Construction costs of exhibits, kiosks, and displays is determined by the


	size, the specific design, the availability of components, and the delivery schedule.  Each design job is estimated separately and negotiated at the task order level, based on design requirements.   All costs subject to government discount.








Attachment 1





 


�		 � HYPERLINK "http://www.gsa.gov/Portal/gsa/ep/home.do?tabId=0" �� INCLUDEPICTURE "http://www.gsa.gov/gsa/images/gsa_logo.gif" \* MERGEFORMATINET �� EMBED Word.Picture.8  �����


    


    Awarded Contract Price List – 


    Booth Production Services, Inc.  Award-Winning Video Productions


�
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    Awarded Contract Price List – 


    Booth Production Services, Inc.   Compelling Trade Show Exhibits


�
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    Awarded Contract Price List – 


    Booth Production Services, Inc.   Effective Print and Total Training Development


�
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ter industry participation to counter the
threat of terrorism on America’s borders.

- You can
‘make a
difference.

Customs needed a strong, coordinated
communications package to support its
the Customs-Trade Partnership Against
Terrorism. The campaign incorporated
video, print, and interactive materials to
educate participants and to energize a
broad coalition of industry support.

Production Notes:

The first phase of the C-T PAT communications
package included creating a program logo, de-
signing a 10X10 trade show exhibit complete
with high-impact video presentation, developing
an interactive computer game and creating a
full-color brochure.

BUILEISG FARTNERSUITS « PROTICTSC FALIDOM

Budget Code: A




[image: image26.jpg](7 = JE—
| |
|
I’ / o
/ P
/ / | /
y | b
/
|| ;,
| /’
| | ;
|
/ | |
A
| / /

PRODUCTION SERVICES, INC.




[image: image27.png]U.S. General Services Administration



[image: image28.jpg]T Presentat

rhatlves

Clien CBP Office of Modernization
Proje Automated Commercial Environment

g ! Presentation Factors
- o Ay = = Cpeity
ace - Customs 1 e In global trade, fast, accu-
rate information is critical to
success. To help achieve
that goal, U.S. Customs and
Border Protection is deploy-
ing a sophisticated, web-
based information system
known as the Automated
Commercial Environment,
or ACE.

Toincrease the profile of
ACE and to communicate
directly with the program’s
end users, the CBP Mod-
ernization Office requested
Booth Production Services
to design a high-tech, high-
touch 10X10 exhibit to be
used at industry trade
shows and conferences.

The large-screen plasma
display is used for live inter-
active group demonstra-
tions of the ACE system.
When not in use by the pre-
senters, the screen reverts
to an animated presentation
of the ACE program. The
adjacent tower has laptop
workstations that give indi-
viduals hands-on experi-
ence with the software.
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[image: image31.jpg]Meeting-in-a-Box: This all-in-one kit
provides leaders all the components
they need to guide groups through the
entire instructional process. In this
context, video is not just an “add-on,”
but an integral part of the package.

Muiti-tape Sets: Often, different au di-
ences require different interpretations of
the core message. Packaging the tapes as
aset provides greater presentation flexi-
bility and a higher profile for the project.

Video Newsietters: Capitalizing on production economies, videos can
be produced on aregular schedule to constantly reinforce and update
the core message of the organization.

Video and Brochure: Shared graphic
design ties the video to brochures and
other print material. In this way, each
component reinforces the message in
a multifaceted campaign approach.

Full-Sieeve Cover: Packaging elements,
such as wideo-cassette covers, are an in-
expensive, but impressive, way to convey
the essence of the message, even when
the tape is just sitting on the desk
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