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GENERAL SERVICES ADMINISTRATION

FEDERAL SUPPLY SERVICE

AUTHORIZED FEDERAL SUPPLY SCHEDULE PRICE LIST
Advertising & Integrated Marketing Solutions (AIMS)

Special Item Numbers:

Special Item No. 541-2 Public Relations Services

Special Item No. 541-4A Market Research and Analysis Services

Special Item No. 541-4C Exhibit Design and Implementation Services

Special Item No. 541-5 Integrated Marketing Services

MPRI, Inc.

1320 Braddock Place

Alexandria, VA 22314-1694

(703) 664-2786 (Phone)

(703) 664-2699 (Fax)

http://www.mpri.com

Contract Number:
GS-23F-0157M
Period Covered by Contract:
March 31, 2007 – March 30, 2012
Business Size:


Large

FSC Group:


541 Part I

NAICS:



541820; 541910
Pricelist current through Modification AS06, dated October 4, 2007

 On-line access to contract ordering information, terms and conditions, up-to-date pricing, and the option to create an electronic delivery order are available through GSAAdvantage!TM, a menu-driven database system.  The INTERNET address for GSAAdvantage!TM is:  GSAAdvantage.gov.  For more information on ordering from Federal Supply Schedules, click on the FSS Schedules button at fss.gsa.gov.
Table of Contents

1Price List Cover Page


2Table of Contents


3Customer Information


6Our Products and Our services


8Corporate Resources


9GSA Pricing


11Labor Categories





Customer Information

1a.  Awarded SINs:
SIN 541-2 Public Relations Services

SIN 541 4A – Market Research and Analysis Services

SIN 541 4C – Exhibit Design and Implementation Services

SIN 541-5 – Integrated Marketing Services

1b.  Lowest priced model and lowest unit prices

Prices shown in pricelist are net. 

1c.  For labor category descriptions see Page 11.
2.  Maximum Order

$1 million.  Orders exceeding the maximum order threshold may be placed in accordance with clause I-FSS-125, “Requirements Exceeding the Maximum Order (SEP 1999)”. 
3.  Minimum Order

$ 100.

4.  Geographic Coverage

Worldwide.  Services provided outside of the continental United States shall be provided on an as-needed basis and shall include any additional expenses required such as travel and living expenses. 
5.  Points of Production

Alexandria, Virginia

6.  Statement on Net Price

Prices shown in pricelist are net.  

7.  Quantity Discounts

None.  However, discounts for orders placed that exceed the maximum order threshold shall be negotiated on an order by order basis.   
8.  Prompt Payment Terms

None.

9a.  Acceptance of Government purchase cards below micro-purchase threshold

MPRI accepts Government Purchase Cards below the micro-purchase threshold.

9b.  Acceptance of Government purchase cards above micro-purchase threshold

MPRI accept Government Purchase Cards above the micro-purchase threshold.

10.  Foreign Items

N/A

11a.  Time of Delivery

To be negotiated per each delivery order.

11b.  Expedited Delivery

Contact MPRI for expedited delivery.

11c.  Overnight and Two-day Delivery

Contact MPRI for overnight & two-day delivery.

11d.  Urgent Requirements

Contact MPRI for urgent requirements.

12.  F.O.B Points
Destination
13a.  Ordering Address

MPRI, Inc.

1320 Braddock Place

Alexandria, VA 22314-1694

Phone: (703) 664-2786

13b.  For supplies and services, the ordering procedures, information on Blanket Purchase Agreements (BPA’s) are found in Federal Acquisition Regulation (FAR) 8.405-3.

14.  Payment Address

MPRI, Inc.

1320 Braddock Place

Alexandria, VA 22314-1694

Phone: (703) 664-2786

15.  Warranty Provision

N/A

16.  Export Packing Charges

N/A

17.  Terms and conditions of Government commercial credit card acceptance

N/A

18.  Terms and conditions of Government rental, maintenance, and repair.

N/A

19.  Terms and conditions of installation

N/A

20.  Terms and conditions of repair parts indicating date of parts price lists and any discounts from list prices


N/A

20a.  Terms and conditions for any other services

N/A

21.  List of service and distribution points

N/A

22.  List of participating dealers

N/A

23.  Preventive Maintenance

N/A

24.a  Special Attributes

N/A

24.b.  Section 508 Compliant

No

25.  Data Universal Number (DUNS) Number

18-303-2051

26.  Notification regarding registration in CCR database

MPRI is registered in the Central Contractor Registration (CCR) database.

Our Products and Our services
Market Research, Media Analysis and Related Services

We are proven experts in developing global marketing, media and communications strategies.

MPRI’s specialists are experts at developing global marketing, media and communications plans to strategically map out how to reach the right audience at the right time with the appropriate message.  We strive to give clients a solution that sells a product or service – one that responds to the real concern – increased sales, or a new posturing in the marketplace, or an introductory promotion.  MPRI’s professionals listen closely to the client’s vision of how to achieve his or her short and long-range goals, and use talent and experience to expand that vision.  With direction and purpose, we assist our clients in executing and implementing a plan that identifies the appropriate strategies and recommends tactics to meet our clients’ objectives.  
Our analysts identify the critical data necessary for targeting a specific audience.

Getting from point A to point B requires marketing experts who understand how to establish measurable objectives and can analyze market trends and conditions.  MPRI’s marketing analysts are experienced at researching and implementing marketing tools, techniques, and practices to gather information about a primary or secondary audience, including:

•Conducting Focus Groups
•  Telemarketing

•  Individual Interviews (Phone & Face-to-Face)

•  Preparing/Distributing Surveys

•  Compiling/Analyzing Results

•  Establishing Call Centers

MPRI’s analysts use quantitative and qualitative methodologies to analyze the data collected to develop marketing/media strategies and programs that are meaningful and compelling based on a deep understanding of our customers and their targeted audience. 
 
MPRI offers the perfect balance between strategic thinkers and creative minds.
We bring to the table a talented group of individuals who work within a set of proven quality control processes to deliver results-driven marketing/media strategies.  Our expertise spans across both hemispheres of the brain to provide not only breakthrough creative, but also the detail-oriented mindset required to aggressively manage our customers day-to-day needs throughout the duration of the project.  
MPRI is experienced in public affairs, media relations, and issues management programs. 
Our international and US public affairs relations are built on the solid groundwork of effective communications.  MPRI has a long-standing relationship with members of the media, and our communications specialists are experts in developing customized media messages and strategies worthy of media attention, broadcast airing and print.  
MPRI designs, develops, and implements a variety of information initiatives and strategic communications programs, including Internet and print publications, traveling and electronically transmitted speaker programs, and information resource services. We recommend media sources for placement of campaigns across many possible marketing channels.

We also prepare press kits, press releases, background materials, special event materials, brochures, fact sheets, articles, speeches and testimonials, public service announcements, media alerts, and scripts for news releases. These products reach--and are created for--key international audiences, such as the media, government officials, opinion leaders, and the general public around the world. We pride ourselves on using cutting-edge technology and strategic alliances uniquely designed to support our customers’ public relations initiatives.  MPRI’s team of writer-editors, information resource specialists, translators and interpreters are available to answer specialized information queries from abroad relative to public affairs. 
MPRI possesses a broad-based knowledge of the issues facing Federal agencies and a wealth of experience in managing those issues within the limelight of the media.
MPRI understands the often challenging and some times contentious issues that arise on a daily basis. We are experts in interpreting, and applying government-wide policies and procedures in support of public affairs activities within the areas of National Security, Environmental, Justice and State Departments.  Our creative solutions include researching and developing marketing tactics such as; media plans, and multimedia campaigns, networking opportunities and public relations calendars.  Most importantly, MPRI assists clients in executing and implementing a customized media plan designed to ensure success. 

Corporate Resources

Facilities

State-of-the art facilities at MPRI, Inc. increase the quality of our work. Headquartered in Alexandria, Virginia, with program offices in several states and foreign countries, MPRI has over 4,000 employees with a wide range of skills and experience in training, education, professional development, and analytical and business management services.  Our Alexandria office serves as the center for all MPRI operations and offers conference capabilities, as well as easy access to airports, the metro system, and hotel accommodations.  Our computer and other support services increase the efficiency or our organization and the amount of control we exercise over our operations.  
Equipment

MPRI has the latest advanced technology equipment including fully networked multimedia workstations, internet access and fiber optic T1 lines, high resolution laser printers, flatbed scanners, and high volume copiers.  Our staff possesses a variety of computer skills and has the expertise and flexibility to perform desktop publishing, graphic design, data analysis and execute various peripheral tasks.
MPRI is committed to acquiring new and emerging technologies to improve the quality of our products and our operations.  We lease or purchase equipment, if necessary, to serve our clients.

Staff Expertise
MPRI’s unique advantage is the depth of our experience and our database with over 32,000 personnel from which we draw highly qualified professionals including, former academicians, ambassadors, and former military professionals. Our ability to team these professionals with our communications experts allows us to exceed customers’ expectations of responsiveness, professional excellence, and quality across the spectrum of Federal agencies and programs.
GSA Pricing

SIN 541-4A ~ Market Research and Analysis Services                        A = MPRI Site

SIN 541-2 ~ Public Relations Services 
SIN 541-4C ~ Exhibit Design and Implementation Services
           B = Customer Site

SIN 541-5 ~ Integrated Marketing Services
	CONTRACT SERVICES - HOURLY LABOR RATES

	 
	April 1, 2007 - March 31, 2008
	April 1, 2008 - March 31, 2009
	April 1, 2009 - March 31, 2010
	April 1, 2010 - March 31, 2011
	April 1, 2011 - March 31, 2012

	LABOR CATEGORY
	YEAR 6
	YEAR 7
	YEAR 8
	YEAR 9
	YEAR 10

	 
	A
	B
	A
	B
	A
	B
	A
	B
	A
	B

	PR Program Director
	$216.47 
	$184.11 
	$225.13 
	$191.48 
	$234.13 
	$199.14 
	$243.50 
	$207.10 
	$253.24 
	$215.38 

	Creative Director
	$117.78 
	$100.18 
	$122.49 
	$104.19 
	$127.39 
	$108.36 
	$132.49 
	$112.69 
	$137.79 
	$117.20 

	Project Director III
	$147.24 
	$125.24 
	$153.13 
	$130.25 
	$159.26 
	$135.46 
	$165.63 
	$140.88 
	$172.25 
	$146.51 

	Project Director II
	$135.46 
	$115.21 
	$140.87 
	$119.81 
	$146.51 
	$124.61 
	$152.37 
	$129.59 
	$158.47 
	$134.77 

	Project Director I
	$111.91 
	$95.17 
	$116.38 
	$98.98 
	$121.04 
	$102.94 
	$125.88 
	$107.06 
	$130.92 
	$111.34 

	Marketing Researcher II
	$106.00 
	$90.16 
	$110.24 
	$93.77 
	$114.65 
	$97.52 
	$119.24 
	$101.42 
	$124.01 
	$105.48 

	Marketing Researcher I
	$88.33 
	$75.12 
	$91.86 
	$78.12 
	$95.53 
	$81.25 
	$99.36 
	$84.50 
	$103.33 
	$87.88 

	Telephone Interviewer
	$39.46 
	$33.56 
	$41.04 
	$34.90 
	$42.68 
	$36.30 
	$44.38 
	$37.75 
	$46.16 
	$39.26 

	Surveying II
	$48.29 
	$41.08 
	$50.22 
	$42.72 
	$52.23 
	$44.43 
	$54.32 
	$46.21 
	$56.49 
	$48.06 

	Surveying I 
	$44.74 
	$38.06 
	$46.53 
	$39.59 
	$48.39 
	$41.17 
	$50.33 
	$42.82 
	$52.34 
	$44.53 

	Training/Facilitator II
	$95.41 
	$81.16 
	$99.23 
	$84.41 
	$103.20 
	$87.78 
	$107.32 
	$91.30 
	$111.62 
	$94.95 

	Training/Facilitator I 
	$81.29 
	$69.14 
	$84.54 
	$71.90 
	$87.92 
	$74.78 
	$91.44 
	$77.77 
	$95.09 
	$80.88 

	PR/Media Relations Specialist II
	$97.77 
	$83.16 
	$101.68 
	$86.49 
	$105.74 
	$89.95 
	$109.97 
	$93.54 
	$114.37 
	$97.29 

	PR/Media Relations Specialist I
	$82.45 
	$70.12 
	$85.75 
	$72.92 
	$89.18 
	$75.84 
	$92.75 
	$78.88 
	$96.46 
	$82.03 

	Media Buying Specialist
	$81.28 
	$69.13 
	$84.53 
	$71.90 
	$87.91 
	$74.78 
	$91.43 
	$77.77 
	$95.09 
	$80.88 

	Media Production Specialist
	$65.96 
	$56.10 
	$68.60 
	$58.35 
	$71.34 
	$60.68 
	$74.20 
	$63.11 
	$77.16 
	$65.63 

	Copywriter/Scripting II
	$75.37 
	$64.10 
	$78.38 
	$66.67 
	$81.52 
	$69.33 
	$84.78 
	$72.11 
	$88.17 
	$74.99 

	 
	April 1, 2007 - March 31, 2008
	April 1, 2008 - March 31, 2009
	April 1, 2009 - March 31, 2010
	April 1, 2010 - March 31, 2011
	April 1, 2011 - March 31, 2012

	LABOR CATEGORY
	LABOR CATEGORY
	LABOR CATEGORY
	LABOR CATEGORY
	LABOR CATEGORY
	LABOR CATEGORY

	
	A
	B
	A
	B
	A
	B
	A
	B
	A
	B

	Copywriter/Scripting I
	$63.60 
	$54.10 
	$66.15 
	$56.27 
	$68.79 
	$58.52 
	$71.55 
	$60.86 
	$74.41 
	$63.29 

	Graphic Designer II
	$70.08 
	$59.60 
	$72.88 
	$61.98 
	$75.80 
	$64.46 
	$78.83 
	$67.04 
	$81.98 
	$69.72 

	Graphic Designer I
	$63.02 
	$53.60 
	$65.54 
	$55.75 
	$68.17 
	$57.98 
	$70.89 
	$60.30 
	$73.73 
	$62.71 

	Marketing Support Specialist
	$44.74 
	$38.06 
	$46.53 
	$39.59 
	$48.40 
	$41.17 
	$50.33 
	$42.82 
	$52.34 
	$44.53 

	Artist 
	$41.15 
	$35.00 
	$42.59 
	$36.23 
	$44.08 
	$37.50 
	$45.62 
	$38.81 
	$47.22 
	$40.17 

	Audio Visual Technican 
	$52.66 
	$44.79 
	$54.50 
	$46.36 
	$56.41 
	$47.98 
	$58.38 
	$49.66 
	$60.42 
	$51.40 

	Database Analyst II 
	$79.00 
	$67.17 
	$81.77 
	$69.52 
	$84.63 
	$71.95 
	$87.59 
	$74.47 
	$90.66 
	$77.08 

	Database Analyst I 
	$78.42 
	$66.70 
	$81.16 
	$69.03 
	$84.00 
	$71.45 
	$86.94 
	$73.95 
	$89.98 
	$76.54 

	Designer II-Web 
	$70.47 
	$59.93 
	$72.94 
	$62.03 
	$75.49 
	$64.20 
	$78.13 
	$66.45 
	$80.86 
	$68.78 

	Designer I-Web 
	$48.90 
	$41.59 
	$50.61 
	$43.05 
	$52.38 
	$44.56 
	$54.21 
	$46.12 
	$56.11 
	$47.73 

	Trade Show/Exhibit Display Coordinator II
	$104.51 
	$88.88 
	$108.17 
	$91.99 
	$111.96 
	$95.21 
	$115.88 
	$98.54 
	$119.94 
	$101.99 

	Trade Show/Exhibit Display Coordinator I
	$88.89 
	$75.61 
	$92.00 
	$78.26 
	$95.22 
	$81.00 
	$98.55 
	$83.84 
	$102.00 
	$86.77 

	Photographer II
	$104.53 
	$88.89 
	$108.19 
	$92.00 
	$111.98 
	$95.22 
	$115.90 
	$98.55 
	$119.96 
	$102.00 

	Photographer I
	$78.42 
	$66.70 
	$81.16 
	$69.03 
	$84.00 
	$71.45 
	$86.94 
	$73.95 
	$89.98 
	$76.54 

	Producer II
	$126.55 
	$107.64 
	$130.98 
	$111.41 
	$135.56 
	$115.31 
	$140.30 
	$119.35 
	$145.21 
	$123.53 

	Producer I
	$88.89 
	$75.61 
	$92.00 
	$78.26 
	$95.22 
	$81.00 
	$98.55 
	$83.84 
	$102.00 
	$86.77 

	Production Artist 
	$52.66 
	$44.79 
	$54.50 
	$46.36 
	$56.41 
	$47.98 
	$58.38 
	$49.66 
	$60.42 
	$51.40 

	Production Assistant 
	$42.07 
	$35.78 
	$43.54 
	$37.03 
	$45.06 
	$38.33 
	$46.64 
	$39.67 
	$48.27 
	$41.06 

	Production Manager 
	$126.55 
	$107.64 
	$130.98 
	$111.41 
	$135.56 
	$115.31 
	$140.30 
	$119.35 
	$145.21 
	$123.53 

	Tape Editor 
	$36.18 
	$30.78 
	$37.44 
	$31.86 
	$38.75 
	$32.98 
	$40.11 
	$34.13 
	$41.51 
	$35.32 

	Trade Show/Exhibit Manager
	$124.72 
	$106.07 
	$129.09 
	$109.78 
	$133.61 
	$113.62 
	$138.29 
	$117.60 
	$143.13 
	$121.72 

	Videographer 
	$67.15 
	$57.11 
	$69.50 
	$59.11 
	$71.93 
	$61.18 
	$74.45 
	$63.32 
	$77.06 
	$65.54 


Labor Categories

SIN 541-4A Market Research and Analysis Services
 
Marketing Program Director
Position Description
Responsible for the review, revision and development of strategic marketing plans.  Works closely with assigned Program Managers, Analysts and other staff in ensuring that focus is maintained on increasing public awareness of products, services and issues.  Participates in program/in-process reviews with the Consumer and the Team; serves as the strategic point of contact with the Customer.  Provides expert guidance at the highest expert/intellectual levels in the fields of marketing and public relations.

 

Typical Position Qualifications
Master’s Degree in Marketing or Communications or equivalent and 10 years of general experience

 

Creative Director
Position Description
Responsible for the review, revision and development of creative brand campaigns, including direct-mail, television, radio, press, e-mail and other channels to effectively communicate brand message.  Works closely with assigned Program Directors, Analysts and other staff in ensuring that focus is maintained on creating an effective strategy to communicate a particular message or brand.  

 

Typical Position Qualifications
Master’s Degree in Marketing or Communications or equivalent and 8 years of general experience

Project Director I - III
Position Description
Manages project operations. Ensures project schedules are met. Ensures system resources are used effectively.  Responsible for overall management of the specific task order(s).  Responsible for the effective management of funds and personnel; accountable for the quality and timely delivery of contractual items. Ensures that all required resources including manpower, service standards, computer time, supplies and facilities are available for program implementation.  Manages program including task identification, project design, development and execution; maintains close liaison with the Customer.

 

Typical Position Qualifications
Project Director I -

Bachelor's degree or equivalent and 6 years of general experience 

Project Director II -

Bachelor's degree or equivalent and 8 years of general experience 

Project Director III -

Bachelor's degree or equivalent and 10 years of general experience 

Marketing Researcher I-II
Position Description
Conducts marketing research studies focused in the areas of advertising research, business economics and organizational research, product research, and sales/marketing research.  Systematically designs, collects, analyzes and reports on data and findings relevant to specific marketing situations.  Retains overall task responsibility for performance including: cost, schedule, deliverables and contractual compliance.  Identifies, acquires and utilizes marketing resources to analyze long-range trends and developments.  May operate within a multi-task program and report to a program manager or perform on a single task effort while reporting to corporate staff; may participate in demographic and target audience analysis. 

 

Typical Position Qualifications
Marketing Researcher I -

Bachelor's degree in marketing or statistical analysis or equivalent and 6 years of general experience 

Marketing Researcher II -

Bachelor's degree in marketing or statistical analysis or equivalent and 8 years of general experience 

 

Telephone Interviewer
Position Description
Conducts telephone surveys with target audience to collect qualitative and quantitative data for client.  Experienced in collection methodologies and effective communication techniques to perform required contractual task(s) and requirements.

 

Typical Position Qualifications
High school diploma or equivalent and 4 years of general experience

 

Surveying I - II
Position Description
Responsible for conducting a situational analysis using various tools to collect data in response to research objectives.  Determines most appropriate format (structured, non-structured, disguised, non-disguised) and methods of communication (personal interviews, telephone interviews, and mail surveys). Approach is based on cost, control, flexibility, validity/reliability and ease of interpretation requirements.  

 

Typical Position Qualifications
Surveying I -

Bachelor's degree or equivalent and 2 years of general experience 

Surveying II -

Bachelor's degree or equivalent and 3 years of general experience 

Training/Facilitator I - II
Position Description
Provide senior level expertise to develop, implement and facilitate multidisciplinary training programs in the area of public and media relations.  Provide training for interagency/interdepartmental groups and for customer agency leaders and department heads.  Recognized by client as a high-level subject matter expert on project-related matters as related to services performed under this SIN.

 

Typical Position Qualifications
Training/Facilitator I -

Bachelor’s degree or equivalent in relevant field of study and 6 years of experience, of which 3 are project related 

Training/Facilitator II -

Graduate degree or equivalent in relevant field of study and 8 years of experience, of which 4 are project related
 
Copywriter/Scripting I - II
Position Description
Provide editorial and writing expertise to design and develop structure, format and source of marketing communications.  Experienced in both content structure (rational, emotional, moral, etc.) and format (headlines, copy, color, and illustrations to use with a print ad, or the script, sound, and camera angles with electronic media).   

 

Typical Position Qualifications
Copywriter/Scripting I -

Bachelor’s degree or equivalent in relevant field of study and 5 years of experience

Copywriter/Scripting II -

Bachelor’s degree or equivalent in relevant field of study and 7 years of experience
 
Graphic Designer I - II
Position Description
Knowledge in applying the principles of effective visual design to the problems of data and information display, including report design for tabular data.  Versed in converting graphical files from one format or system to another.  Prepares graphics presentations and briefings.  Advise users and clients on the most effective ways to present graphical descriptions that compliment textual descriptions.  Use industry-standard publishing and graphics software packages in developing concepts and designing illustrations.

 

Typical Position Qualifications
Graphic Designer I -

High school diploma or equivalent and 3 years of experience

Graphic Designer II -

High school diploma or equivalent and 5 years of experience

 

 

Marketing Support Specialist
Position Description
Provides marketing support to technical and management-level personnel. This includes, but is not limited to, graphical/documentation planning and support, project management support, marketing database and brand development.  Works closely with assigned managers, analysts and other staff to create an effective marketing strategy appropriate for each client’s needs.

Typical Position Qualifications
Bachelor's degree in marketing or related field or equivalent of 4 years of general experience 

SIN 541-2 – Public Relations Services

Public Relations (PR) Program Director
Position Description
Responsible for the review, revision, and development of public relations’ strategies.  Works closely with assigned Program Managers, Analysts and other staff in ensuring that focus is maintained on increasing public awareness of products, services and issues.  Participates in program/in-process reviews with the Consumer and the Team; serves as the strategic point of contact with the Customer.  Provides expert guidance at the highest expert/intellectual levels in the fields of public relations and communications.

 

Typical Position Qualifications
Master’s Degree in Marketing or Communications or equivalent and 10 years of general experience

Project Director I - III
Position Description
Manages project operations. Ensures project schedules are met. Ensures system resources are used effectively.  Responsible for overall management of the specific task order(s).  Responsible for the effective management of funds and personnel; accountable for the quality and timely delivery of contractual items. Ensures that all required resources including manpower, service standards, computer time, supplies and facilities are available for program implementation.  Manages program including task identification, project design, development and execution; maintains close liaison with the Customer.

 

Typical Position Qualifications
Project Director I - Bachelor's degree or equivalent and 6 years of general experience 

Project Director II - Bachelor's degree or equivalent and 8 years of general experience 

Media Researcher I-II
Position Description
Conducts media research and retains overall task responsibility for selecting appropriate media channels to enhance overall performance including: cost, schedule, deliverables and contractual compliance.  Identifies, acquires and utilizes media resources to analyze trends and conditions.  May operate within a multi-task program and report to a program manager or perform on a single task effort while reporting to corporate staff; may participate in demographic and target audience analysis. 

 

Typical Position Qualifications
Media Researcher I -

Bachelor's degree or equivalent and 6 years of general experience 

Media Researcher II -

Bachelor's degree or equivalent and 8 years of general experience 

 

PR/Media Relations Specialist I - II
Position Description
Plan and coordinate public relations campaigns to assist clients with an effective communication process with the public including employees, organized labor, suppliers, financial and other institutions, and all levels of government.  Interacts with media at all levels.  Defines communication objectives, designs the message, selects appropriate media channels, develops total PR budget, measures the results of PR efforts and manages and coordinates the total PR/Media Relations program. 

 

Typical Position Qualifications
PR/Media Relations Specialist I -

Bachelor's degree or equivalent and 5 years of general experience 

PR/Media Relations Specialist II –

Bachelor's degree or equivalent and 8 years of general experience 

Media Buying Specialist
Position Description
Works closely with PR/Media Relations contact to identify market segment and communication objectives.  Media buying specialist assembles the appropriate promotional mix (specific advertising, sales promotion, and other publicity related activities) and the total promotional budget to support it.  

 

Typical Position Qualifications
Bachelor's degree or equivalent and 5 years of general experience 

Media Production Specialist
Position Description
Coordinates and designs marketing/media products including workbooks, training manuals, slides, audio cassette tapes, videotapes, overhead transparencies, CD ROM’s, advanced presentation media, publications and promotional materials, and assessment/survey instruments to support tasks within this SIN.
 
Typical Position Qualifications
Bachelor's degree or equivalent and 5 years of general experience 

Copywriter/Scripting I - II
Position Description
Provide editorial and writing expertise to design and develop structure, format and source of marketing communications.  Experienced in both content structure (rational, emotional, moral, etc.) and format (headlines, copy, color, and illustrations to use with a print ad, or the script, sound, and camera angles with electronic media).   

  
Typical Position Qualifications
Copywriter/Scripting I -

Bachelor’s degree or equivalent in relevant field of study and 4 years of experience

Copywriter/Scripting II -

Bachelor’s degree or equivalent in relevant field of study and 6 years of experience
 
Graphic Designer I - II
Position Description
Knowledge in applying the principles of effective visual design to the problems of data and information display, including report design for tabular data.  Versed in converting graphical files from one format or system to another.  Prepares graphics presentations and briefings.  Advise users and clients on the most effective ways to present graphical descriptions that compliment textual descriptions.  Use industry-standard publishing and graphics software packages in developing concepts and designing illustrations.

 

Typical Position Qualifications
Graphic Designer I -

High school diploma or equivalent and 3 years of experience

Graphic Designer II -

High school diploma or equivalent and 5 years of experience

 

Marketing Support Specialist
Position Description
Provides marketing support to technical and management-level personnel. This includes, but is not limited to, graphical/documentation planning and support, project management support, marketing database and brand development.  Works closely with assigned managers, analysts and other staff to create an effective marketing strategy appropriate for each client’s needs.

Typical Position Qualifications
Bachelor's degree in marketing or related field or equivalent of 4 years of general experience 

SIN 541-4C – Exhibit Design and Implementation Services

Artist
Position Description
Develops, sketches, and/or prints creative ideas for a variety of mediums. Provides support for company advertising and/or promotional efforts. Familiar with standard concepts, practices, and procedures within a particular field. Relies on limited experience and judgment to plan and accomplish goals. Performs a variety of tasks. Works under general supervision; typically reports to a supervisor or manager. A great deal of creativity and latitude is expected. 

Typical Position Qualifications
No formal training required; 2-4 years of experience in the field or in a related area.
Audio Visual Technician
Position Description
Responsibilities include setting up and adjusting audio-visual equipment, performing routine maintenance, and assisting in editing tapes. Familiar with standard concepts, practices, and procedures within a particular field. Relies on limited experience and judgment to plan and accomplish goals. Performs a variety of tasks. Works under general supervision; typically reports to a supervisor or manager. A certain degree of creativity and latitude is expected.
Typical Position Qualifications
Associate's degree or equivalent, and 2-4 years of experience in the field or in a related area
Database Analyst I - II
Position Description
Analyzes business procedures and problems to refine data for database management. Analyzes, designs and implements accurate, secure, efficient, logical and physical data bases and coordinates database development applying knowledge of database design standards and database management system.  Familiar with standard concepts, practices, and procedures within a particular field. Relies on limited experience and judgment to plan and accomplish goals. Performs a variety of tasks. Works under general supervision; typically reports to a supervisor or manager. A certain degree of creativity and latitude is expected.
Typical Position Qualifications
Database Analyst I – 

Bachelor’s degree or equivalent, and 2 years of experience in the field or in a related area
Database Analyst II – 

Bachelor’s degree or equivalent, and 4 years of experience in the field or in a related area
Designer I – II - Web
Position Description
Produces graphic sketches, designs, and copy layouts for online content. Determines size and arrangement of illustrative material and copy, selects style and size of type, and arranges layout based upon available space, knowledge of layout principles, and aesthetic design concepts. Familiar with standard concepts, practices, and procedures within a particular field. Relies on limited experience and judgment to plan and accomplish goals. Performs a variety of tasks. Works under general supervision; typically reports to a manager. A certain degree of creativity and latitude is required.

Typical Position Qualifications
Designer I – Web – 

Associate's degree or equivalent, and 2 years of experience in the field or in a related area
Designer II – Web – 

Associate's degree or equivalent, and 3 years of experience in the field or in a related area
Exhibit Display Coordinator I - II (Trade Show)
Position Description
Responsible for design, layout, cost estimates, and construction of exhibits and displays. Evaluates displays to determine effectiveness and identifies potential areas for improvement to ensure display objectives are met. Familiar with standard concepts, practices, and procedures within a particular field. Relies on limited experience and judgment to plan and accomplish goals. Performs a variety of tasks. Works under general supervision; typically reports to a supervisor or manager. A certain degree of creativity and latitude required.

Typical Position Qualifications
Exhibit Display Coordinator I -

Associate's degree or equivalent, and 2 years of experience in the field or in a related area
Exhibit Display Coordinator I -

Associate's degree or equivalent, and 4 years of experience in the field or in a related area
Photographer I - II 
Position Description
Creates and prepares photographic images to display in a variety of published mediums. Selects and assembles equipment according to subject material, anticipated conditions, and knowledge of function of various types of cameras, lenses, films, and accessories. Views subject and setting and plans composition, camera position, and camera angle to produce desired effect. May mix chemicals, and process film and photographic paper. Also may spot and retouch prints and negatives. Familiar with standard concepts, practices, and procedures within a particular field. Relies on experience and judgment to plan and accomplish goals. Performs a variety of tasks. Works under general supervision; typically reports to a supervisor or manager. A wide degree of creativity and latitude is expected.

Typical Position Qualifications
Photographer I -

Associate’s degree or equivalent, and 2 years of experience in the field or in a related area
Photographer II -

Associate’s degree or equivalent, and 3-4 years of experience in the field or in a related area
Producer I - II
Position Description
Coordinates various aspects of production such as script writing, audio, camera work, music, etc. Responsibilities also include overseeing the work of support staff and ensuring program scripts meet intentions and requirements expressed by management. Familiar with a variety of the field's concepts, practices, and procedures. Relies on experience and judgment to plan and accomplish goals. Performs a variety of tasks. A wide degree of creativity and latitude is expected. Typically reports to department head.

Typical Position Qualifications
Producer I -

Bachelor’s degree or equivalent, and 2 years of experience in the field or in a related area
Producer II –

Bachelor’s degree or equivalent, and 4 years of experience in the field or in a related area
Production Artist
Position Description
Produces basic graphic sketches, designs, and copy layouts for online content. Processes images and graphics and creates background. Also produces HTML pages. Relies on instructions and pre-established guidelines to perform the functions of the job. Works under immediate supervision. Typically reports to a manager.

Typical Position Qualifications
Associate’s degree or equivalent and 0-1 years of experience in the field or in a related area
Production Assistant
Position Description
Responsible for ensuring the production quality of all promotionals, commercials, and public service announcements. Has knowledge of commonly-used concepts, practices, and procedures within a particular field. Relies on instructions and pre-established guidelines to perform the functions of the job. Works under immediate supervision. Typically reports to a supervisor or manager.

Typical Position Qualifications
Associate’s degree or equivalent and 2-4 years of experience

Production Manager
Position Description
Schedules and ensures proper utilization of organization's facilities and personnel for production. Must perform work within strict media deadlines. Consults with directors to determine most efficient execution of production design including staging and lighting environment. Familiar with a variety of the field's concepts, practices, and procedures. Relies on extensive experience and judgment to plan and accomplish goals. Performs a variety of tasks. May lead and direct the work of others. A wide degree of creativity and latitude is expected. Typically reports to a manager or head of a unit/department.
Typical Position Qualifications
Bachelor’s degree or equivalent and 8 years of experience in the field or in a related area
Tape Editor
Position Description
Responsible for editing film to meet length constraints and ensuring compliance to established censorship laws. Familiar with standard concepts, practices, and procedures within a particular field. Relies on limited experience and judgment to plan and accomplish goals. Performs a variety of tasks. Works under general supervision. A certain degree of creativity and latitude is required. Typically reports to a supervisor or manager.

Typical Position Qualifications
Associate’s degree or equivalent and 2-4 years of experience in the field or in a related area
Trade Show/Exhibit Manager
Position Description
Manages trade shows and exhibitions to achieve profit goals. Develops new prospects and interacts with existing customers to increase sales. Approves design, layout, cost estimates, and construction of exhibits and trade show displays. Familiar with a variety of the field's concepts, practices, and procedures. Relies on extensive experience and judgment to plan and accomplish goals. Performs a variety of tasks. May lead and direct the work of others. A wide degree of creativity and latitude is expected. Typically reports to a manager or head of a unit/department.
Typical Position Qualifications
Bachelor’s degree or equivalent and 7 years of experience in the field or in a related area
Videographer
Position Description
Integrates video and audio capability to the e-Commerce site. Maintains and operates video equipment, edits select footage, and stays up-to-date with all new technological advances.  Familiar with a variety of the field's concepts, practices, and procedures. Relies on extensive experience and judgment to plan and accomplish goals. Performs a variety of tasks. May lead and direct the work of others. A wide degree of creativity and latitude is expected. Typically reports to a manager or head of a unit/department.
Typical Position Qualifications
Bachelor’s degree or equivalent and 2-4 years of experience in the field or in a related area
SIN 541-5 – Integrated Marketing Services

Public Relations (PR) Program Director
Position Description
Responsible for the review, revision, and development of public relations’ strategies.  Works closely with assigned Program Managers, Analysts and other staff in ensuring that focus is maintained on increasing public awareness of products, services and issues.  Participates in program/in-process reviews with the Consumer and the Team; serves as the strategic point of contact with the Customer.  Provides expert guidance at the highest expert/intellectual levels in the fields of public relations and communications.

 

Typical Position Qualifications
Master’s Degree in Marketing or Communications or equivalent and 10 years of general experience

Project Director I - III
Position Description
Manages project operations. Ensures project schedules are met. Ensures system resources are used effectively.  Responsible for overall management of the specific task order(s).  Responsible for the effective management of funds and personnel; accountable for the quality and timely delivery of contractual items. Ensures that all required resources including manpower, service standards, computer time, supplies and facilities are available for program implementation.  Manages program including task identification, project design, development and execution; maintains close liaison with the Customer.

 

Typical Position Qualifications
Project Director I - Bachelor's degree or equivalent and 6 years of general experience 

Project Director II - Bachelor's degree or equivalent and 8 years of general experience 

Media Researcher I-II
Position Description
Conducts media research and retains overall task responsibility for selecting appropriate media channels to enhance overall performance including: cost, schedule, deliverables and contractual compliance.  Identifies, acquires and utilizes media resources to analyze trends and conditions.  May operate within a multi-task program and report to a program manager or perform on a single task effort while reporting to corporate staff; may participate in demographic and target audience analysis. 

 

Typical Position Qualifications
Media Researcher I -

Bachelor's degree or equivalent and 6 years of general experience 

Media Researcher II -

Bachelor's degree or equivalent and 8 years of general experience 

 

PR/Media Relations Specialist I - II
Position Description
Plan and coordinate public relations campaigns to assist clients with an effective communication process with the public including employees, organized labor, suppliers, financial and other institutions, and all levels of government.  Interacts with media at all levels.  Defines communication objectives, designs the message, selects appropriate media channels, develops total PR budget, measures the results of PR efforts and manages and coordinates the total PR/Media Relations program. 

 

Typical Position Qualifications
PR/Media Relations Specialist I -

Bachelor's degree or equivalent and 5 years of general experience 

PR/Media Relations Specialist II –

Bachelor's degree or equivalent and 8 years of general experience 

Media Buying Specialist
Position Description
Works closely with PR/Media Relations contact to identify market segment and communication objectives.  Media buying specialist assembles the appropriate promotional mix (specific advertising, sales promotion, and other publicity related activities) and the total promotional budget to support it.  

 

Typical Position Qualifications
Bachelor's degree or equivalent and 5 years of general experience 

Media Production Specialist
Position Description
Coordinates and designs marketing/media products including workbooks, training manuals, slides, audio cassette tapes, videotapes, overhead transparencies, CD ROM’s, advanced presentation media, publications and promotional materials, and assessment/survey instruments to support tasks within this SIN.
 
Typical Position Qualifications
Bachelor's degree or equivalent and 5 years of general experience 

Copywriter/Scripting I - II
Position Description
Provide editorial and writing expertise to design and develop structure, format and source of marketing communications.  Experienced in both content structure (rational, emotional, moral, etc.) and format (headlines, copy, color, and illustrations to use with a print ad, or the script, sound, and camera angles with electronic media).   

  
Typical Position Qualifications
Copywriter/Scripting I -

Bachelor’s degree or equivalent in relevant field of study and 4 years of experience

Copywriter/Scripting II -

Bachelor’s degree or equivalent in relevant field of study and 6 years of experience
 
Graphic Designer I - II
Position Description
Knowledge in applying the principles of effective visual design to the problems of data and information display, including report design for tabular data.  Versed in converting graphical files from one format or system to another.  Prepares graphics presentations and briefings.  Advise users and clients on the most effective ways to present graphical descriptions that compliment textual descriptions.  Use industry-standard publishing and graphics software packages in developing concepts and designing illustrations.

 

Typical Position Qualifications
Graphic Designer I -

High school diploma or equivalent and 3 years of experience

Graphic Designer II -

High school diploma or equivalent and 5 years of experience

 

Marketing Support Specialist
Position Description
Provides marketing support to technical and management-level personnel. This includes, but is not limited to, graphical/documentation planning and support, project management support, marketing database and brand development.  Works closely with assigned managers, analysts and other staff to create an effective marketing strategy appropriate for each client’s needs.

Typical Position Qualifications
Bachelor's degree in marketing or related field or equivalent of 4 years of general experience

Marketing Program Director
Position Description
Responsible for the review, revision and development of strategic marketing plans.  Works closely with assigned Program Managers, Analysts and other staff in ensuring that focus is maintained on increasing public awareness of products, services and issues.  Participates in program/in-process reviews with the Consumer and the Team; serves as the strategic point of contact with the Customer.  Provides expert guidance at the highest expert/intellectual levels in the fields of marketing and public relations.

 

Typical Position Qualifications
Master’s Degree in Marketing or Communications or equivalent and 10 years of general experience

 

Creative Director
Position Description
Responsible for the review, revision and development of creative brand campaigns, including direct-mail, television, radio, press, e-mail and other channels to effectively communicate brand message.  Works closely with assigned Program Directors, Analysts and other staff in ensuring that focus is maintained on creating an effective strategy to communicate a particular message or brand.  

 

Typical Position Qualifications
Master’s Degree in Marketing or Communications or equivalent and 8 years of general experience

Project Director I - III
Position Description
Manages project operations. Ensures project schedules are met. Ensures system resources are used effectively.  Responsible for overall management of the specific task order(s).  Responsible for the effective management of funds and personnel; accountable for the quality and timely delivery of contractual items. Ensures that all required resources including manpower, service standards, computer time, supplies and facilities are available for program implementation.  Manages program including task identification, project design, development and execution; maintains close liaison with the Customer.

 

Typical Position Qualifications
Project Director I -

Bachelor's degree or equivalent and 6 years of general experience 

Project Director II -

Bachelor's degree or equivalent and 8 years of general experience 

Project Director III -

Bachelor's degree or equivalent and 10 years of general experience 

Marketing Researcher I-II
Position Description
Conducts marketing research studies focused in the areas of advertising research, business economics and organizational research, product research, and sales/marketing research.  Systematically designs, collects, analyzes and reports on data and findings relevant to specific marketing situations.  Retains overall task responsibility for performance including: cost, schedule, deliverables and contractual compliance.  Identifies, acquires and utilizes marketing resources to analyze long-range trends and developments.  May operate within a multi-task program and report to a program manager or perform on a single task effort while reporting to corporate staff; may participate in demographic and target audience analysis. 

 

Typical Position Qualifications
Marketing Researcher I -

Bachelor's degree in marketing or statistical analysis or equivalent and 6 years of general experience 

Marketing Researcher II -

Bachelor's degree in marketing or statistical analysis or equivalent and 8 years of general experience 

 

Telephone Interviewer
Position Description
Conducts telephone surveys with target audience to collect qualitative and quantitative data for client.  Experienced in collection methodologies and effective communication techniques to perform required contractual task(s) and requirements.

 

Typical Position Qualifications
High school diploma or equivalent and 4 years of general experience

 

Surveying I - II
Position Description
Responsible for conducting a situational analysis using various tools to collect data in response to research objectives.  Determines most appropriate format (structured, non-structured, disguised, non-disguised) and methods of communication (personal interviews, telephone interviews, and mail surveys). Approach is based on cost, control, flexibility, validity/reliability and ease of interpretation requirements.  

 

Typical Position Qualifications
Surveying I -

Bachelor's degree or equivalent and 2 years of general experience 

Surveying II -

Bachelor's degree or equivalent and 3 years of general experience 

Training/Facilitator I - II
Position Description
Provide senior level expertise to develop, implement and facilitate multidisciplinary training programs in the area of public and media relations.  Provide training for interagency/interdepartmental groups and for customer agency leaders and department heads.  Recognized by client as a high-level subject matter expert on project-related matters as related to services performed under this SIN.

 

Typical Position Qualifications
Training/Facilitator I -

Bachelor’s degree or equivalent in relevant field of study and 6 years of experience, of which 3 are project related 

Training/Facilitator II -

Graduate degree or equivalent in relevant field of study and 8 years of experience, of which 4 are project related
 
Copywriter/Scripting I - II
Position Description
Provide editorial and writing expertise to design and develop structure, format and source of marketing communications.  Experienced in both content structure (rational, emotional, moral, etc.) and format (headlines, copy, color, and illustrations to use with a print ad, or the script, sound, and camera angles with electronic media).   

 

Typical Position Qualifications
Copywriter/Scripting I -

Bachelor’s degree or equivalent in relevant field of study and 5 years of experience

Copywriter/Scripting II -

Bachelor’s degree or equivalent in relevant field of study and 7 years of experience
 
Graphic Designer I - II
Position Description
Knowledge in applying the principles of effective visual design to the problems of data and information display, including report design for tabular data.  Versed in converting graphical files from one format or system to another.  Prepares graphics presentations and briefings.  Advise users and clients on the most effective ways to present graphical descriptions that compliment textual descriptions.  Use industry-standard publishing and graphics software packages in developing concepts and designing illustrations.

 

Typical Position Qualifications
Graphic Designer I -

High school diploma or equivalent and 3 years of experience

Graphic Designer II -

High school diploma or equivalent and 5 years of experience

 

 

Marketing Support Specialist
Position Description
Provides marketing support to technical and management-level personnel. This includes, but is not limited to, graphical/documentation planning and support, project management support, marketing database and brand development.  Works closely with assigned managers, analysts and other staff to create an effective marketing strategy appropriate for each client’s needs.

Typical Position Qualifications
Bachelor's degree in marketing or related field or equivalent of 4 years of general experience

Artist
Position Description
Develops, sketches, and/or prints creative ideas for a variety of mediums. Provides support for company advertising and/or promotional efforts. Familiar with standard concepts, practices, and procedures within a particular field. Relies on limited experience and judgment to plan and accomplish goals. Performs a variety of tasks. Works under general supervision; typically reports to a supervisor or manager. A great deal of creativity and latitude is expected. 

Typical Position Qualifications
No formal training required; 2-4 years of experience in the field or in a related area.
Audio Visual Technician
Position Description
Responsibilities include setting up and adjusting audio-visual equipment, performing routine maintenance, and assisting in editing tapes. Familiar with standard concepts, practices, and procedures within a particular field. Relies on limited experience and judgment to plan and accomplish goals. Performs a variety of tasks. Works under general supervision; typically reports to a supervisor or manager. A certain degree of creativity and latitude is expected.
Typical Position Qualifications
Associate's degree or equivalent, and 2-4 years of experience in the field or in a related area
Database Analyst I - II
Position Description
Analyzes business procedures and problems to refine data for database management. Analyzes, designs and implements accurate, secure, efficient, logical and physical data bases and coordinates database development applying knowledge of database design standards and database management system.  Familiar with standard concepts, practices, and procedures within a particular field. Relies on limited experience and judgment to plan and accomplish goals. Performs a variety of tasks. Works under general supervision; typically reports to a supervisor or manager. A certain degree of creativity and latitude is expected.
Typical Position Qualifications
Database Analyst I – 

Bachelor’s degree or equivalent, and 2 years of experience in the field or in a related area
Database Analyst II – 

Bachelor’s degree or equivalent, and 4 years of experience in the field or in a related area
Designer I – II - Web
Position Description
Produces graphic sketches, designs, and copy layouts for online content. Determines size and arrangement of illustrative material and copy, selects style and size of type, and arranges layout based upon available space, knowledge of layout principles, and aesthetic design concepts. Familiar with standard concepts, practices, and procedures within a particular field. Relies on limited experience and judgment to plan and accomplish goals. Performs a variety of tasks. Works under general supervision; typically reports to a manager. A certain degree of creativity and latitude is required.

Typical Position Qualifications
Designer I – Web – 

Associate's degree or equivalent, and 2 years of experience in the field or in a related area
Designer II – Web – 

Associate's degree or equivalent, and 3 years of experience in the field or in a related area
Exhibit Display Coordinator I - II (Trade Show)
Position Description
Responsible for design, layout, cost estimates, and construction of exhibits and displays. Evaluates displays to determine effectiveness and identifies potential areas for improvement to ensure display objectives are met. Familiar with standard concepts, practices, and procedures within a particular field. Relies on limited experience and judgment to plan and accomplish goals. Performs a variety of tasks. Works under general supervision; typically reports to a supervisor or manager. A certain degree of creativity and latitude required.

Typical Position Qualifications
Exhibit Display Coordinator I -

Associate's degree or equivalent, and 2 years of experience in the field or in a related area
Exhibit Display Coordinator I -

Associate's degree or equivalent, and 4 years of experience in the field or in a related area
Photographer I - II 
Position Description
Creates and prepares photographic images to display in a variety of published mediums. Selects and assembles equipment according to subject material, anticipated conditions, and knowledge of function of various types of cameras, lenses, films, and accessories. Views subject and setting and plans composition, camera position, and camera angle to produce desired effect. May mix chemicals, and process film and photographic paper. Also may spot and retouch prints and negatives. Familiar with standard concepts, practices, and procedures within a particular field. Relies on experience and judgment to plan and accomplish goals. Performs a variety of tasks. Works under general supervision; typically reports to a supervisor or manager. A wide degree of creativity and latitude is expected.

Typical Position Qualifications
Photographer I -

Associate’s degree or equivalent, and 2 years of experience in the field or in a related area
Photographer II -

Associate’s degree or equivalent, and 3-4 years of experience in the field or in a related area
Producer I - II
Position Description
Coordinates various aspects of production such as script writing, audio, camera work, music, etc. Responsibilities also include overseeing the work of support staff and ensuring program scripts meet intentions and requirements expressed by management. Familiar with a variety of the field's concepts, practices, and procedures. Relies on experience and judgment to plan and accomplish goals. Performs a variety of tasks. A wide degree of creativity and latitude is expected. Typically reports to department head.

Typical Position Qualifications
Producer I -

Bachelor’s degree or equivalent, and 2 years of experience in the field or in a related area
Producer II –

Bachelor’s degree or equivalent, and 4 years of experience in the field or in a related area
Production Artist
Position Description
Produces basic graphic sketches, designs, and copy layouts for online content. Processes images and graphics and creates background. Also produces HTML pages. Relies on instructions and pre-established guidelines to perform the functions of the job. Works under immediate supervision. Typically reports to a manager.

Typical Position Qualifications
Associate’s degree or equivalent and 0-1 years of experience in the field or in a related area
Production Assistant
Position Description
Responsible for ensuring the production quality of all promotionals, commercials, and public service announcements. Has knowledge of commonly-used concepts, practices, and procedures within a particular field. Relies on instructions and pre-established guidelines to perform the functions of the job. Works under immediate supervision. Typically reports to a supervisor or manager.

Typical Position Qualifications
Associate’s degree or equivalent and 2-4 years of experience

Production Manager
Position Description
Schedules and ensures proper utilization of organization's facilities and personnel for production. Must perform work within strict media deadlines. Consults with directors to determine most efficient execution of production design including staging and lighting environment. Familiar with a variety of the field's concepts, practices, and procedures. Relies on extensive experience and judgment to plan and accomplish goals. Performs a variety of tasks. May lead and direct the work of others. A wide degree of creativity and latitude is expected. Typically reports to a manager or head of a unit/department.
Typical Position Qualifications
Bachelor’s degree or equivalent and 8 years of experience in the field or in a related area
Tape Editor
Position Description
Responsible for editing film to meet length constraints and ensuring compliance to established censorship laws. Familiar with standard concepts, practices, and procedures within a particular field. Relies on limited experience and judgment to plan and accomplish goals. Performs a variety of tasks. Works under general supervision. A certain degree of creativity and latitude is required. Typically reports to a supervisor or manager.

Typical Position Qualifications
Associate’s degree or equivalent and 2-4 years of experience in the field or in a related area
Trade Show/Exhibit Manager
Position Description
Manages trade shows and exhibitions to achieve profit goals. Develops new prospects and interacts with existing customers to increase sales. Approves design, layout, cost estimates, and construction of exhibits and trade show displays. Familiar with a variety of the field's concepts, practices, and procedures. Relies on extensive experience and judgment to plan and accomplish goals. Performs a variety of tasks. May lead and direct the work of others. A wide degree of creativity and latitude is expected. Typically reports to a manager or head of a unit/department.
Typical Position Qualifications
Bachelor’s degree or equivalent and 7 years of experience in the field or in a related area
Videographer
Position Description
Integrates video and audio capability to the e-Commerce site. Maintains and operates video equipment, edits select footage, and stays up-to-date with all new technological advances.  Familiar with a variety of the field's concepts, practices, and procedures. Relies on extensive experience and judgment to plan and accomplish goals. Performs a variety of tasks. May lead and direct the work of others. A wide degree of creativity and latitude is expected. Typically reports to a manager or head of a unit/department.
Typical Position Qualifications
Bachelor’s degree or equivalent and 2-4 years of experience in the field or in a related area
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