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1a. TABLE OF AWARD SPECIAL ITEM NUMBERS (SINS):

SIN 541-4A 

Market Research and Analysis Services

SIN 541-5

Integrated Marketing Services

SIN 541-1000
Other Direct Costs

 

1b. Prices shown in the attached price list are net, all discounts deducted, and valid for all areas including worldwide.

 

2. MAXIMUM ORDER: $1,000,000 per SIN
 

3. MINIMUM ORDER: $100
 

4. GEOGRAPHIC COVERAGE: Worldwide

 

5. POINT OF PRODUCTION: Rockville, Maryland

 

6. PRICING: Prices awarded under this contract and shown in the attached price list are net and all discounts deducted, and valid for all areas including worldwide.

 

7. QUANTITY/DOLLAR DISCOUNT: None
 

8. PROMPT PAYMENT DISCOUNT: Net 30 Days

 

9a. GOVERNMENT PURCHASE CARDS AT OR BELOW THE MICRO-PURCHASE THRESHOLD: MMG will accept Government purchase cards at or below the micro-purchase threshold.

9b. GOVERNEMNT PURCHASE CARDS ABOVE THE MICRO-THRESHOLD: MMG will accept Government purchase cards above the micro-purchase threshold. 

 

10. FOREIGN ITEMS: Not applicable.

 

11a. TIME OF DELIVERY: Will adhere to the delivery schedule as specified by the agencies purchase order.

 

11b. EXPEDITED DELIVERY: Contact the contractor for expedited delivery.

 

11c. OVERNIGHT AND 2-DAY DELIVERY: Contact the contractor for overnight and 2-day delivery.

 

11d. URGENT REQUIREMENTS: Contact the contractor for faster delivery or rush requirements.

 

12.  FOB POINT: Destination 

 

13a. ORDERING ADDRESS:
Matthews Media Group, Inc.

700 King Farm Blvd., 5th Floor
Rockville, MD  20850
Attn: Catherine Clarke
kclarke@mmgct.com
 

13b. ORDERING PROCEDURES: For supplies and services, the ordering procedures, information on Blanket Purchase Agreements (BPAs) and a sample BPA can be found at the GSA/FSS Schedule homepage at fss.gsa.gov/schedules.

 

14. PAYMENT ADDRESS:
Matthews Media Group, Inc.

700 King Farm Blvd., 5th Floor
Rockville, MD  20850
Attn: Accounting Department

 

15. WARRANTY PROVISION: Standard Commercial Warranty
 

16. EXPORT PACKING CHARGES: Not applicable

 

17. TERMS AND CONDITIONS OF GOVERNMENT PURCHASE CARD ACCEPTANCE: Not applicable.

 

18. TERMS AND CONDITIONS OF RENTAL, MAINTENANCE AND REPAIR: Not applicable.

 

19. TERMS AND CONDITIONS OF INSTALLATION: Not applicable.

 

20. TERMS AND CONDITIONS OF REPAIR PARTS, ETC: Not applicable.

 

20a. TERMS AND CONDITIONS FOR ANY OTHER SERVICES: Not applicable.

 

21. LIST OF SERVICE AND DISTRIBUTION POINTS: Not applicable.

 

22. LIST OF PARTICIPATING DEALERS: Not applicable.

 

23. PREVENTIVE MAINTENANCE: Not applicable.

 

24. ENVIRONMENTAL ATTRIBUTES: Not applicable.

24a. SPECIAL ATTRIBUTES SUCH AS ENVIRONMENTAL ATTRIBUTES (e.g. recycled content, energy efficiency, and/or reduced pollutants):    N/A 

 

24b. SECTION 508 COMPLIANCE FOR EIT: Available on Electronic and Information Technology (EIT) supplies and services, full details can be found www.Section508.gov/

25. DATA UNIVERSAL NUMBER SYSTEM (DUNS) NUMBER: 62-090-8780

 

26. NOTIFICATION REGARDING REGISTRATION IN CENTRAL CONTRACTOR REGISTRATION (CCR DATABASE): MMG is registered in the CCR Database. 

 

 

Matthews Media Group, Inc.

GSA Labor Rates for SINs 541-4A and 541-5

Labor Rate Prices Updated  January 1, 2012
 

	LABOR CATEGORY
	HOURLY RATES

	Vice President
	$221.66

	Vice President/Executive Creative Director
	$221.66

	Director
	$171.28

	Vice President, New Media
	$221.66

	Sr. Art Director
	$156.17

	Traffic Manager
	$115.87

	Sr. Research Analyst
	$156.17

	Sr. Multimedia Designer
	$156.17

	Sr. Writer
	$156.17

	Database Administrator
	$141.06

	Manager, Web Projects
	$156.17

	Web Developer
	$156.17

	Account Manager
	$141.06

	Art Director
	$141.06

	Production Manger
	$141.06

	Writer
	$141.06

	Senior Account Executive
	$125.94

	Manager, Information Center
	$125.94

	Production Artist
	$115.87

	Associate Web Developer
	$115.87

	Associate Manager, Web Projects
	$115.87

	Research Analyst
	$115.87

	Account Executive
	$90.68

	Manager, Fulfillment Center
	$65.49

	Web Editor
	$115.87

	Fulfillment Clerk, Sr.
	$60.45

	Information Specialist
	$50.00

	Fulfillment Clerk
	$55.42

	Account Coordinator
	$70.53

	Administrative Assistant/Other
	$60.45

	IT Director
	$141.06

	Sr. Database Administrator
	$156.17

	Editor
	$141.06

	Quality Assurance Analyst
	$156.17


 

Matthews Media Group, Inc.

Other Direct Costs for SIN 541-1000

Other Direct Cost Prices Updated  January 1, 2012
 
	ITEM
	TOTAL COST

	Black and white photocopy
	$0.08 per copy (not to exceed)

	Color photocopy
	$0.50 per copy (not to exceed)

	
	
	

	
	
	


 

 

MMG CORPORATE CAPABILITIES

 

About MMG

MMG is a full-service patient enrollment firm. Drawing on their experience in healthcare, communications and public relations, MMG’s employees provide clients with strategic project management of their clinical programs, from protocol analysis to targeted enrollment assistance to retention. 

Founded in 1987 with contracts from the National Cancer Institute to assist in clinical study enrollment, MMG has emerged as a leader in the field of strategic clinical trial support, demonstrating its ability to attract diverse populations of patients – in sufficient numbers and within designated timelines – to meet critical clinical trial requirements. 

In 2000, MMG joined Omnicom's DAS (Diversified Agency Services). As a member of DAS, MMG’s global reach extends to 71 countries in 700 locations. Omnicom’s members include the top public relations, advertising, and marketing communications agencies in the world. As part of Omnicom Group, MMG’s ability to provide effective global health communications is strengthened.

We successfully support hundreds of trials and have expertise in a range of therapeutic areas, populations, and types of studies. Our core therapeutic area knowledge includes oncology, rheumatology, mental health and central nervous system, endocrinology, cardiology, infectious disease, and general medicine – including gastroenterology, women’s health, and rheumatology. 

MMG has worked with both adult and pediatric audiences, minority groups, relatives of patient groups, and low-income groups in varied clinical trial conditions and has recruited for:

· Global clinical studies of devices and therapeutic agents for major pharmaceutical and biotech companies 

· Small, controlled drug studies in tightly defined populations

· Clinical studies for the National Institutes of Health and other government agencies

MMG’s services address clinical study enrollment needs, thus ensuring successful and cost-effective study outcomes. These in-house services include:

· Protocol analysis

· Formative research

· Creative development

· Contact center

· Site assistance and referral management
· New media (Web solutions)
· Community outreach
· Media relations
· Advertising 
· Meetings and events 
· Retention 
· Protocol analysis

Protocol feasibility

MMG provides analysis of design of protocols for planned patient enrollment activities. This analysis includes assessing special organizational and study needs, utilizing demographic and psychographic data to develop strategic plans, and ascertaining the resources required to achieve study goals. 

Site selection

Successful patient recruitment begins with strong and strategic site selection.  Incorporating objective, verified access to the patient population would significantly improve sites’ enrollment performance.  In the United States, MMG is leading a new approach to improving patient recruitment through site selection informed by electronic healthcare claims data.  These data are more reliable than traditional site enrollment projections, because they are derived from healthcare claims directly from the medical office and pharmacy sources – not from site-reported estimates. 

Using healthcare claims data, we work with our clients to design the database query to identify the strongest potential sites for the sponsor’s and/or the project CRO’s consideration.  This search is based on near real-time data and can also be designed to exclude patients with exclusionary co-morbidities, as well as specific concomitant medications.  The physicians identified through the database searches are also cross referenced to a FDA 1572 database to verify prior clinical research experience. 


Upon receipt of the dataset, MMG filters and sorts the data based on weighting criteria established with the client to arrive at a top tier of potential sites.  We then cross reference these sites for known competing studies and evaluate their locations in the context of prevalence and demographic data. Conversely, we also identify areas that have not been tapped and, therefore, present opportunities. MMG then contacts the top potential sites to assess interest and recruitment potential. We then transition appropriate sites to the client and/or CRO.

Research and evaluation

MMG’s research team uncovers demographic, geographic, behavioral, and psychographic information on target audiences. We sculpt and test key messages and materials to ensure that they are appropriate and effective in recruiting potential study participants. Formative research helps ensure that study messages are culturally sensitive, language-appropriate, easy to read, and that they convey complex and sensitive information simply and effectively.

Creative 

MMG’s award-winning creative staff and team of writers and editors produce an array of print, audiovisual, and electronic materials – print, radio and Web banner ads, public service announcements, Web sites, brochures, newsletters, fact sheets and more – to emphasize site awareness, educational information, drug promotion, patient recruitment, public awareness and corporate capabilities.

Web and development services

MMG’s new media department creates, designs, develops, hosts and administers Web sites for numerous government, non-profit, and commercial clients. MMG’s development capabilities include full-service site architecture, multilingual collaborative sites, database development, secure database-backed Web applications and streaming video, audio and multimedia. Our competencies include full-service creative Web design and animation, and HTML, Perl, ASP and ColdFusion development. 

In addition to the creation of study-specific Web sites and online recruitment tools, MMG’s Web services extend to banner advertising and key word links – tools that allow people exploring specific health issues on the Web to come face-to-face with important information about sponsors’ trials. 

Advertising

Each year, MMG negotiates and places millions of dollars of paid advertising on behalf of our clients at marked discounts to commercial rates. MMG’s media buying specialists use a variety of tools that enable them to arrange the cost-effective placements targeted to well defined audiences – which translates into more patients and expedited patient accrual at a lower cost to the client. The media buying department also closely tracks media efforts and strategically alters them, switching mediums if necessary, to ensure that the most effective, least costly method is used to reach the largest possible audience.

Outreach

MMG specializes in recruiting patients from distinct and diverse audiences, including older Americans, children and adolescents, and various racial and ethnic populations. MMG also has experience creating targeted campaigns (such as gender and age-specific campaigns) for educational outreach, awareness and clinical trial recruitment.

· Special populations – Within patient enrollment, the advancement of professional expertise to address issues of multiculturalism is crucial to developing creative and effective health messages. MMG has built special expertise in recruiting patients from many distinct and diverse audiences, including geriatrics, children and adolescents, and various racial and ethnic populations. Our team is composed of individuals who are multicultural in perspective and sensitive to the values, beliefs, and ex​pectations of a broad range of cultures.

· Partnerships – Partnerships, especially with patient advocacy groups, are an integral part of MMG’s enrollment services. Not only can these groups provide critical access to the target population, they also enable the study sponsor to educate potential participants through trusted, credible sources. MMG also partners with professional groups, local physicians and organizations whose mission relates to particular study objectives.

MMG works under the principle that project goals are best met by working within an established network of partners and collaborators that share mutual goals.  We work closely with the study sponsor to identify selection criteria for partnering groups, specifically taking into consideration:

· Access to communication channels that will reach the target population

· Level of influence the organization has with the target population

· Desire to make study objectives a priority by dedicating staff, including communications personnel, specifically for this purpose

MMG then works to recruit groups who share the sponsor’s goals and enthusiasm for the study.

· Field Recruitment Program – MMG’s Field Recruitment Program features grassroots outreach efforts that help identify potential study participants. This program has proven to be an extremely effective means of strengthening recruitment among groups that may be hesitant to participate in clinical research. To serve as its field recruitment managers, MMG finds individuals or groups who are well connected within the community and can reach out as trusted emissaries to consumers, families, advocates, and health care professionals. Field recruitment managers also assist sites with implementing their recruitment plan and following up on leads presented by the site. 

Media relations

Effective use of media can raise public awareness of a health condition, establish a corporation’s identity, and introduce new products and services. MMG is experienced in working with the media to achieve all of these objectives. Our media relations team consists of seasoned media professionals with expertise in:

· Using their outstanding news judgment and writing skills to craft stories that are more likely to be published or aired 

· Developing credibility with the press, ensuring that reporters will be receptive to our news pitches

· Finding and defining the interesting, the novel, and the significant in any subject that arises

· Knowing the resources necessary to do the job – directories, media lists, access to sources and services, telephone and blast fax service

Call center

MMG is one of the few firms of its kind with an in-house call center staffed with educated, multilingual health information specialists trained in the specifics of each protocol they serve. We are recognized leaders in contact center support services for clinical study patient enrollment, first-line customer service, health information inquiries, information retrieval, and materials disbursement. Our call center features: 

· Information specialists who are trained in communicating with potential study participants and handling sensitive health privacy issues

· Secure technological infrastructure 

· Sophisticated reporting capability that allows real-time tracking and evaluation of recruitment strategies

· Hours to support incoming and outgoing evening calls

Utilizing toll-free phone services, MMG responds to inquiries and pre-screens callers for eligibility. Also available are enhanced services such as direct scheduling of patients for initial visits, appointment reminder calls and transportation arrangements. Analysis of call center data allows MMG to effectively assess each of the different recruitment outreach and advertising mediums. Using this data, MMG determines: 1) the number of callers and resulting referrals, 2) the quality of the referrals, and 3) randomizations rates resulting from each method of inquiry. Conveyed to clients in weekly reports, this immediate and ongoing collection of information allows MMG to, as needed, quickly direct outreach efforts and resources to reflect local conditions. 

Site coaching and motivation

MMG’s site support program provides site recruitment managers (SRMs) who act as a driving force for recruitment and retention activities at study sites. Rather than calling periodically to track progress and answer questions, MMG’s SRMs serve as an extension of the work force, collaborating to ensure that strategies are accepted and implemented, alleviating burdens on site staff and keeping them focused on enrolling and retaining patients.

Our site assistance starts with a customized enrollment strategy for each site that includes site’s previous enrollment performance, both challenges and successes. MMG assists study sites with campaign implementation, provides recruitment tracking and support, organizes and manages principal investigator meetings to share best practices, and follows up on contact center referrals. The teams work closely with site coordinators and investigators to identify outreach opportunities, maximize effective use of promotional materials, and track and enhance site performance over the course of the recruitment period. 

To keep sites engaged in the study and show appreciation for their efforts, we implement customized appreciation and motivation programs that may include study newsletter, enrollment updates, enrollment challenges, and appreciation/awareness items.

Retention programs

MMG’s innovative enrollment efforts are mirrored by our equally creative and proven retention campaigns ensuring that each study reaches its end goal. A retention program may include the following components: study branding, adherence support and appreciation items.

· Branding – Creating an identity for a clinical trial helps foster a sense of connection on the part of study participants and builds an identity that gives the participants in the study a sense of unity. A study brand also suggests the unique opportunity the trial presents and the importance of the patient’s and his or her family’s participation in the collective effort. It also builds a foundation for product loyalty that can extend beyond the trial.

· Adherence support – Clinical study participants benefit from reminders of when to take a medication, make a journal entry, and/or visit a clinic. MMG uses a variety of reminder mechanisms – postcards, magnets, phone calls, text messages, and products with timely messages (e.g., a toothbrush with a study logo to help a patient remember to take medications at bedtime), notepads, diaries, and other items to help patients adhere to trial requirements. Study volunteers may be facing life-threatening illness along with other life difficulties, so appointment reminder calls from study staff – or help arranging transportation and child care – can make the difference between continued participation in the trial and not participating. 

· Appreciation items – Appreciation items are given to participants to mark significant milestones in study participation, particularly attending scheduled appointments and completing the trial. These items go a long way in developing the relationships and sense of identification with the trial that will bolster retention and product loyalty. Such appreciation often needs to be extended not only to the trial enrollee, but to family members, referral sources who have helped sustain enrollment, and to study research staff. MMG works with sponsors to develop items that extend thanks, while still considering budget, IRB/EC and conflict of interest concerns.
Global support

MMG implements effective patient recruitment and retention programs globally, taking into consideration cultural differences and ethics committee requirements. Managing patient recruitment and retention for sites in North America, Latin America, Europe and Asia requires a specialized approach involving close contact with in-country teams and CRAs as well as careful management of ethics committee reviews. MMG knows which strategies work globally and will be accepted by ethics committees, and we will educate sites and CRAs to ensure that they implement the global recruitment campaign effectively.

The critical components we consider when conducting recruitment campaigns for global studies include:

· Acceptable tactics – MMG keeps abreast of current permissible tactics and uses alternative means to achieve outcomes when necessary. 

· Leveraged technology – MMG’s extranet portal, MMG ConneCT, ensures that all study partners in all countries have real-time access to information and tools for recruitment and retention activities.

· Work styles – Site staff in certain countries prefer personal contact over e-mail or telephone communications for certain activities. MMG can work through the CRA by advising them how to best manage this (as the most cost effective model) or can direct its own personnel to support on this front. 

· Consensus building – Collaboration between CROs, CRAs and MMG require delicate relationship building. MMG conducts face-to-face meetings prior to study kick-off with the CRO to get input and feedback on the recruitment strategy and tools. We provide rationale for recruitment materials, backed by facts and experience that are obtained through personnel who have undertaken these activities previously.

· Linguistic nuances – MMG has contracted with a number of translation companies to work with certified , native-speaking translators to ensure that regional distinctions are represented for all languages required for study materials. Realistic timelines – Our corporate monitors are experienced in developing strategic plans to allow sufficient time for clients’ clinical and legal approvals, all IRB and ethics committee approvals, and to meet all privacy concerns.
Translations

We coordinate translation and cultural adaptation of all study materials. MMG maintains a rigorous translation process that ensures accuracy and appropriateness. The source text for the materials is taken from the English version and translated by native-speaking translators working for an accredited translation firm. All of the language and tone takes into account the needs and beliefs of each country.
 
SELECTED MMG CLIENTS

	Association of State and Territorial Health Officials

	American Geriatrics Society Foundation for Health in Aging

	Centers for Disease Control and Prevention

	Children's Hospital Boston, Harvard Medical School

	Council of Chief State School Officers

	George Washington University Medical Center

	Georgetown University Lombardi Cancer Center

	Howard University Medical Center

	Juvenile Diabetes Research Foundation International

	Medlantic Healthcare Group

	National Association of Community Health Centers

	National Cancer Institute

	National Coalition for Cancer Survivorship

	National Health Service Corps, Health Resources and Services Administration

	National Institute of Allergy and Infectious Diseases

	National Institute of Diabetes and Digestive and Kidney Diseases

	National Institute of Mental Health

	National Institute on Drug Abuse

	National Institutes of Health, National Center on Minority Health and Health Disparities

	National Institutes of Health, Vaccine Research Center

	National Library of Medicine

	National Organization on Fetal Alcohol Syndrome

	National Science Foundation

	Office on Women's Health, U.S. Department of Health and Human Services

	Ovarian Cancer National Alliance

	Texas Children's Hospital

	University of Maryland Department of Health and Safety Education

	
	
	


