GENERAL SERVICES ADMINISTRATION

Federal Acquisition Services

Authorized Federal Supply Schedule Price List

Online access to ordering information, terms and conditions, up-to-date pricing, and the option to create an electronic delivery order are available through GSA Advantage!, a menu-driven database system. The Internet address to GSA Advantage! Is: GSAAdvantage.gov

1. Schedule Title: Advertising & Integrated Marketing Solutions      

(AIMS)  FCXA-M2-030001-B

Contract Number: GS-23F-0220N

For more information on ordering from Federal Supply Schedules click on the

FSS Schedule button at fss.gsa.gov
Contract Period: April 24, 2003 – April 22, 2008
Brogan & Partners Advertising Consultancy, Inc.

DBA: Brogan & Partners Convergence Marketing

325 S. Old Woodward

Birmingham, MI 48009

248-341-8200

248-341-8201

www.brogan.com

Deidre Bounds

248-341-8274

dbounds@brogan.com
Business Size: Small Business

Woman Owned Business

Customer Information

1a. Table of Special Awarded Item Numbers: 

SIN 541-2 Public Relations Services

SIN 541-1 Advertising Services

SIN 541-5 Integrated Marketing Services

	SIN 541-2 Press and Public Relations Services

	Account Director
	$167.50 per hour

	Media Partner
	$181.85 per hour

	PR Director
	$143.57 per hour

	PR Supervisor
	$129.21 per hour

	PR Specialist
	$105.28 per hour

	PR Manager
	$114.86 per hour

	Account Coordinator
	$81.36 per hour

	SIN 541-1 Advertising Services

	Account Director
	$167.50per hour

	Creative Director
	$191.43 per hour

	Associate Creative Director
	$143.57 per hour

	Print Production Manager
	$95.71 per hour

	Art Director
	$110.07 per hour

	Broadcast Producer
	$143.57 per hour

	Media Director
	$167.50 per hour

	Media Buyer
	$129.21 per hour

	Media Support (coordinator)
	$81.36 per hour

	Account Coordinator
	$81.36 per hour

	Account Manager
	$129.21 per hour


1b.  Identification of Lowest Priced Model Number and Unit Price

	SIN 541-5 Integrated Marketing Services

	Account Director
	$167.50 per hour

	Marketing Director
	$181.85 per hour

	Creative Director
	$191.43 per hour

	Art Director
	$110.07 per hour

	Print Production Manager
	$95.71 per hour

	PR Specialist
	$105.28 per hour

	Media Director
	$167.50 per hour

	Media Buyer
	$129.21 per hour

	Media Support (coordinator)
	$81.36 per hour

	Account Manager
	$86.14 per hour

	Account Coordinator
	$81.36 per hour

	Media Partner
	$181.85 per hour

	PR Director
	$143.57 per hour

	PR Supervisor
	$129.21 per hour

	Associate Creative Director
	$167.50 per hour

	Digital Director
	$167.50 per hour

	Web Art Director
	$119.64 per hour

	Web Content Director
	$90.93 per hour

	Web Developer
	$119.64 per hour

	Broadcast Producer
	$143.57 per hour


SIN 541-1000 OTHER DIRECT COSTS

SIN 541-2 Press and Public Relations Services

	Description
	Final Cost

	Costs for PR News Wire distribution of a national press release
	Up to $661.42

	Cost to produce 30 “How to Kits” at $90.00 each which contained 2 versions of press releases, 2 radio PSA’s, a local public relations effort check list, 2 sample letters to the editor and 2 sample follow up news releases (pre/post).
	Up to $2,747.45


Awarded ODCs are comprised of the description above and are directly applicable to the services provided.  Agency orders may alter the type, quality, and timing of each component and thus result in a lower price for specific requirements.  The Contract is advised that based on the specific task identified at the task order level. Clause 552.238.75 Price Reduction may be used to provide a proposed fixed price to the agency to more accurately reflect the actual work required.  Orders may not exceed the awarded ODCs as specified above without a modification to the contract.
SIN 541-1 Advertising Services

	Description
	Final cost

	Printing cost only for 15,000 four panel, four color brochures. 
	Up to $2,271.64

	Cost to print 15,000 each of three 8.5 x 11 four color posters.
	Up to $2,599.90

	Printing cost of 100,000 tri-fold four color brochures.
	Up to $25,660.06

	Cost for:

500 lightening bolt stress ball,

500 light pen, and 

500 paper cubes (with images on all sides) shipping costs also included.
	Up to $6,645.80

	Cost to produce 10,000 three sided highlighters with imprint on both sides.
	Up to $18,169.90

	Cost to order 2500 white snip snap tins with blue imprint, mint flavor.
	Up to $4,595.50

	Color outputs, posting on web/PDF; large format scan of trans with color corrections and digital proof; estimated ground shipping from Detroit to San Fran of all above mentioned items;  (50) 8’ x 19’ outputs on 3M scotch print Vinyl and (75) 46’ x 60’ posters.
	Up to $75,252.07

	Transit advertising placement costs for 2 markets, San Jose & San Francisco for one month with a total of 40 transit boards.
	Up to $102,762.45

	Costs for cable advertising in Grand Rapids, Indianapolis, Green Bay for 10 weeks
	Up to $469,115.71

	Costs include radio and TV duplication and distribution for 5 markets, 60 stations
	Up to $4,949.00

	Costs include television placement for Grand Rapids, Indianapolis, Green Bay for 10 weeks
	Up to $1,962,866.30

	Costs for placement in 17 publications
	Up to $1,854,621.50

	                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                       Costs for national public radio placement on NPR 
	Up to $637,000.99

	Cost to produce 4 TV spots
	Up to $332,554.41

	Cost to produce 4 radio spots.
	Up to $10,175.50


Awarded ODCs are comprised of the description above and are directly applicable to the services provided.  Agency orders may alter the type, quality, and timing of each component and thus result in a lower price for specific requirements.  The Contract is advised that based on the specific task identified at the task order level. Clause 552.238.75 Price Reduction may be used to provide a proposed fixed price to the agency to more accurately reflect the actual work required.  Orders may not exceed the awarded ODCs as specified above without a modification to the contract.
SIN 541-5 Integrated Marketing Services

	Description
	Final Cost

	Research cost to conduct telephone surveys.  Cost includes survey Design, tabulation of data, analyzing and reporting.
	Up to $36,672.09

	Cost to conduct focus groups. Costs include recruitment, incentives, facility rental, moderating and reporting.
	Up to $78,230.43

	Cost of typesetting and printing (5) different 2-color 2-sided business cards:  quantity: 5 people with 250 business cards each.
	Up to $906.73

	Color outputs, posting on web/PDF; large format scan of trans with color corrections and digital proof; estimated ground shipping from Detroit to San Fran of all above mentioned items;  (50) 8’ x 19’ outputs on 3M scotch print Vinyl and (75) 46’ x 60’ posters.
	Up to $75,063.94

	Transit advertising placement costs for 2 markets, San Jose & San Francisco for one month with a total of 40 transit boards.
	Up to $103,020.00

	Costs for cable advertising in Grand Rapids, Indianapolis, Green Bay for 10 weeks
	Up to $467,942.93

	Costs include radio and TV duplication and distribution for 5 markets, 60 stations
	Up to $4,936.63

	Costs include television placement for Grand Rapids, Indianapolis, Green Bay for 10 weeks
	Up to $1,957,959.20

	Costs for placement in 17 publications
	Up to $1,849,985

	Costs for national public radio placement on NPR 
	Up to $635,408.49

	Costs for PR News Wire distribution of a national press release
	Up to $654.86

	Development of a content management system enabling a company to automate over 7,000 articles (previously hand coded) allowing for increase cross-referencing and search ability.

*This project is compliant with section 508
	Up to $63,470.93

	Cost to produce 4 TV spots
	Up to $332,554.41

	Cost to produce  4 radio spots.
	Up to $10,175.50


Awarded ODCs are comprised of the description above and are directly applicable to the services provided.  Agency orders may alter the type, quality, and timing of each component and thus result in a lower price for specific requirements.  The Contract is advised that based on the specific task identified at the task order level. Clause 552.238.75 Price Reduction may be used to provide a proposed fixed price to the agency to more accurately reflect the actual work required.  Orders may not exceed the awarded ODCs as specified above without a modification to the contract.
1c.  

	SIN 541-2 Public Relations Services

	Title
	Experience
	Functional Responsibility
	Education

	Account Director
	5+ years agency experience as Account Manager
	Oversee all client-related activities and meetings. Oversee all budget activities for each account. Manage Account Managers’ day-to-day activities.
	Bachelors Degree; Master's Degree optional

	Media Partner
	8+ years agency experience
	Responsibilities include overseeing all agency media activities (paid and unpaid) including 6 other full-time media professionals.  Development of PRIZM-based media plans including identification of PRIZM clusters and planning and placement around appropriate clusters. 
	Bachelors Degree; Master's Degree optional

	PR Director
	8+ years PR experience
	Oversee all agency PR accounts. Develop strategic Public Relations plans as well as event planning. Includes supervision of PR staff.
	Bachelors Degree; Master's Degree optional

	PR Supervisor
	5+ years PR experience
	Oversee all PR client-related activities and meetings. Oversee all budget activities for each account. Manage PR Managers’ day-to-day activities.
	Bachelors Degree preferred

	PR Specialist
	3-5 years PR experience
	Responsible for maintaining all client media lists, conducting follow-up calls to media and writing press releases.
	Bachelors Degree preferred

	PR Manager
	1-2 years PR experience
	Maintain daily contact with Public Relations clients and manage all aspects of accounts.  Coordination with all media outlets, resources and reporters.  Strategic direction on press releases and distribution.  Collaboration and coordination with core team members including media, budget and accounting, creative and production as necessary.
	Bachelors Degree preferred

	Account Coordinator
	0-1 years agency experience
	Coordinate and monitor status of client projects including developing status reports and trafficking creative and media processes.
	Bachelors Degree optional


	SIN 541-1 Advertising Services

	Account Director
	5+ years agency experience as Account Manager
	Oversee all client-related activities and meetings. Oversee all budget activities for each account. Manage Account Managers’ day-to-day activities.
	Bachelors Degree; Master's Degree optional

	Print Production Manager
	5+ years experience in print production
	Manages the relationship with all printing vendors including bid solicitation and price negotiation through final billing.  Works directly with paper vendors to spec and buy paper in bulk for large production jobs.  Creative collaboration with art directors to determine best paper stock, printing practices.  Works with photographers and artists to purchase original and stock images for use in client materials.  Researches and negotiates unique novelty items such as glow-in-the-dark mousepads, digital business cards, etc.  Works with vendors to assure quality and precision of images for use in outdoor and large scale production pieces.  Attends press checks to maintain high quality for all brochures, pamphlets, magazines and other printed pieces.  
	Bachelors Degree preferred

	Account Manager
	1-2 years experience as Account Coordinator
	Maintain daily contact with clients and manage all aspects of accounts.  Coordination with art directors and print production manager on brochures, magazines and pamphlets.  Strategic direction on necessary collateral materials.  Collaboration and coordination with core team members including media, budget and accounting, creative and production
	 Bachelors Degree or equivalent preferred

	Associate Creative Director
	8+ years agency creative experience
	Responsible for developing, writing and overseeing final creative execution of print, TV and radio campaigns
	Bachelors Degree or equivalent preferred

	Media Partner
	8+ years agency experience
	Oversee paid and unpaid media teams.  Includes supervision of 8 full time employees. Responsible for client profitability.
	Bachelors Degree; Master's Degree optional

	Account Coordinator
	0-1 years agency experience
	Coordinate and monitor status of client projects including developing status reports and trafficking creative and media processes.
	Bachelors Degree optional

	Creative Director
	3-5 years experience as Associate Creative Director
	Supervise creative work for all agency clients.
	Bachelors Degree or equivalent preferred

	Art Director
	3-5 years graphic design experience
	Design, layout and production oversight of printed materials, brochures, novelty items, pamphlets and outdoor materials.  
	Bachelors Degree or equivalent preferred

	Broadcast Producer
	5-10 years broadcast TV/radio production experience
	Responsible for overseeing final production of all TV and Radio spots.  Also includes arranging talent, managing production company and staff as well as overseeing approved client production budget.
	Bachelors Degree or equivalent preferred

	Media Director
	5-8 years experience as media buyer/planner
	Responsibilities include overseeing all agency media activities (paid and unpaid) including 6 other full-time media professionals.  Development of PRIZM-based media plans including identification of PRIZM clusters and planning and placement around appropriate clusters. 
	Bachelors Degree; Master's Degree optional

	Media Buyer
	1-2 years media support experience
	Utilitze PRIZM to purchase and negotiate print deals, radio with added value, television, cable, outdoor and indoor advertising.
	Bachelors Degree preferred

	Media Support (coordinator)
	0-1 years agency media experience
	Responsible for assisting media team with the planning, buying and media placement processes. Work with Account and Account Payable/Receivable teams to reconcile media billings, ensure media placements are within budget and close media jobs.
	Bachelors Degree preferred


	SIN 541-5 Integrated Marketing Services

	Account Director
	5+ years agency experience as Account Manager
	Oversee all client-related activities and meetings. Oversee all budget activities for each account. Manage Account Managers’ day-to-day activities.
	Bachelors Degree; Master's Degree optional

	Marketing Director
	8+ years experience in marketing planning, branding, strategy
	Provide strategic marketing and creative direction for clients across all agency industry sectors.
	Bachelors Degree; Master's Degree optional

	Creative Director
	3-5 years experience as Associate Creative Director
	Supervise creative work for all agency clients. Also, serve as copywriter on various accounts.
	Bachelors Degree or equivalent preferred

	Art Director
	3-5 years graphic design experience
	Design, layout and production oversight of printed materials, brochures, novelty items, pamphlets and outdoor materials.  
	Bachelors Degree or equivalent preferred

	Print Production Manager
	5+ years experience in print production
	Manages the relationship with all printing vendors including bid solicitation and price negotiation through final billing.  Works directly with paper vendors to spec and buy paper in bulk for large production jobs.  Creative collaboration with art directors to determine best paper stock, printing practices.  Works with photographers and artists to purchase original and stock images for use in client materials.  Researches and negotiates unique novelty items such as glow-in-the-dark mousepads, digital business cards, etc.  Works with vendors to assure quality and precision of images for use in outdoor and large scale production pieces.  Attends press checks to maintain high quality for all brochures, pamphlets, magazines and other printed pieces.  
	Bachelors Degree preferred

	PR Specialist
	3-5 years PR experience
	Responsible for maintaining all client media lists, conducting follow-up calls to media and writing press releases.
	Bachelors Degree preferred

	Media Director
	5-8 years experience as media buyer/planner
	Responsibilities include overseeing all agency media activities (paid and unpaid) including 6 other full-time media professionals.  Development of PRIZM-based media plans including identification of PRIZM clusters and planning and placement around appropriate clusters. 
	Bachelors Degree; Master's Degree optional

	Media Buyer
	1-2 years media support experience
	Utilitze PRIZM to purchase and negotiate print deals, radio with added value, television, cable, outdoor and indoor advertising.
	Bachelors Degree preferred

	Media Support (coordinator)
	0-1 years agency media experience
	Responsible for assisting media team with the planning, buying and media placement processes. Work with Account and Account Payable/Receivable teams to reconcile media billings, ensure media placements are within budget and close media jobs.
	Bachelors Degree optional

	Account Manager
	1-2 years experience as Account Coordinator
	Maintain daily contact with clients and manage all aspects of accounts.  Coordination with art directors and print production manager on brochures, magazines and pamphlets.  Strategic direction on necessary collateral materials.  Collaboration and coordination with core team members including media, budget and accounting, creative and production
	Bachelors Degree preferred

	Account Coordinator
	0-1 years agency experience
	Manage daily activities of clients including reconciling budgets, developing status reports, and trafficking creative and media processes.  
	Bachelors Degree optional

	Media Partner
	8+ years agency experience
	Oversee paid and unpaid media teams.  Includes supervision of 8 full time employees. Responsible for client profitability.
	Bachelors Degree; Master's Degree optional

	PR Director
	8+ years PR experience
	Oversee all agency PR accounts. Develop strategic Public Relations plans as well as event planning. Includes supervision of PR staff.
	Bachelors Degree; Master's Degree optional

	PR Supervisor
	5+ years PR experience
	Oversee all PR client-related activities and meetings. Oversee all budget activities for each account. Manage PR Managers’ day-to-day activities.
	Bachelors Degree preferred

	Associate Creative Director
	8+ years agency creative experience
	Responsible for developing, writing and overseeing final creative execution of print, TV and radio campaigns
	Bachelors Degree or equivalent preferred

	Digital Director
	8+ years agency experience
	Responsible for both project management and information architecture duties. This role scopes and staffs projects, develops budgets and timelines, secures external technical resources, manages the efforts of internal and external staff, and provides account managers with status reports. 
	Bachelors Degree or equivalent; Masters Degree optional

	Web Art Director
	6-8 years agency experience
	Responsible for developing the graphic interface of digital projects, ensuring branding, messaging and usability of the project are effective. This role collaborates with the Digital Director on gray models and usability issues. 
	Bachelors Degree or equivalent preferred

	Web Content Director
	3-5 years agency experience
	Responsible for developing Web ready copy for digital projects. Duties include senior-level Web writing ability, including background in traditional copywriting.
	Bachelors Degree preferred

	Web Developer
	5+ years agency experience
	Responsible for front-end programming tasks, such as HTML, Flash, Asp, Java-script and similar “lighter” programming languages. 
	Bachelors Degree or equivalent preferred

	Broadcast Producer
	5-10 years broadcast TV/radio production experience
	Responsible for overseeing final production of all TV and Radio spots.  Also includes arranging talent, managing production company and staff as well as overseeing approved client production budget.
	Bachelors Degree or equivalent preferred


2. Maximum Order: 
$1 Million  

3. Minimum Order:
$100
4: Geographic Coverage:
Domestic U.S. delivery only. 


5. Points of Production:

Birmingham, Oakland County, Michigan






Cary, Wake County, North Carolina 

6. Statement of Net Price:  Prices shown in price list are net, all discounts deducted and valid for all areas in the United States.  
7. Quantity Discounts: This item not applicable under this contract.
8. Prompt Payment Terms:  All invoices are net 30. No discounts are given for early payment.

9a. 
Notification That Government Purchase Cards Are Accepted Below the Micropurchase Threshold: We accept Government purchase cards at or below the micro-purchase threshold.
9b. 
Notification That Government Purchase Cards Are Accepted Above the Micropurchase Threshold: We accept Government purchase cards above the micro-purchase threshold.
10. Foreign Items: 
This item not applicable under this contract.
11a. Time of Delivery: Will adhere to the delivery schedule as specified by the agencies purchase order.

11b. Expedited Delivery: Contact the contractor for expedited delivery. 

11c. Overnight and 2-day Delivery:
Contact the contractor for overnight and 2-day delivery rates.

11d. Urgent Requirements:
Contact the contractor for faster delivery and/or rush requirements. 

 
12. F.O.B. Points:

Destination
13. Ordering Addresses:




In Michigan:



In North Carolina:



Brogan & Partners 



Brogan & Partners


325 S. Old Woodward 


1001 Winstead Drive



Birmingham, MI 48009


Suite 335









Cary, North Carolina, 27513

13b. Ordering Procedures:

This information will help you understand how to use Blanket Purchase Agreements (BPAs) under GSA Federal Supply Schedule contracts. 

Blanket Purchase Agreements (BPAs) are a simplified method of filling anticipated repetitive needs for services and products. BPAs are "charge accounts" that ordering offices establish with GSA Schedule contractors to provide themselves with an easy ordering tool. In accordance with Federal Acquisition Regulation (FAR) 8.404, ordering offices may establish BPAs under any GSA Schedule contract. Let's look at the benefits and advantages of establishing a BPA with a GSA Federal Supply Schedule contractor.

Benefits and Advantages of Using BPAs
Contractual terms and conditions are contained in GSA Schedule contracts and are not to be re-negotiated for GSA Federal Supply Schedule BPAs. Therefore, as a purchasing option, BPAs eliminate such contracting and open market costs as the search for sources, the need to prepare solicitations, and the requirement to synopsize the acquisition. BPAs also—

· Satisfy recurring requirements. 

· Reduce acquisition costs through quantity discounts. 

· Save time by eliminating repetitive, individual purchases and payments. 

· Reduce administrative efforts and paperwork. 

· Obtain better value by leveraging your buying power through volume purchasing. 

· Enable you to use streamlined ordering procedures with no dollar limitations on individual task/delivery orders. 

· Permit you to incorporate Contractor Team Arrangements. 

· Allow for quicker turnarounds on orders. 

· Permit you to incorporate terms and conditions not in conflict with the underlying contract. 

A BPA can be set up for your field offices across the nation to use, thus allowing them to participate in your BPA and place orders directly with GSA Federal Supply Schedule contractors. In doing so, your entire agency reaps the benefits of additional discounts negotiated into your BPA. In addition, you reduce the administrative burden of writing numerous task/delivery orders, while still being able to order as much as you want and as often as you want. Your flexibility and advantages are endless when you set up a BPA.

Setting Up a BPA
BPAs are established directly with GSA Schedule contractors. In accordance with FAR 8.404, you may request a price reduction based on the total estimated volume of the BPA, regardless of the size of individual orders. Your Request For Quotation (RFQ) should specify your requirements, including estimated quantities and work to be performed, and should advise GSA Schedule contractors whether you intend to establish a single BPA or multiple BPAs.

Generally, a single BPA should be established when you can easily define your services and/or products requirements and a firm-fixed price or ceiling price can be established. Since a best value selection is made when the single BPA is established, you do not need to make a separate best value selection for each order under the BPA.

Multiple BPAs should be established when you cannot easily define your services and/or products requirements, or you determine that more than one BPA is needed to meet your needs. First determine which GSA Schedule contractors are technically qualified and then establish BPAs with them. When multiple BPAs are established, each order must be competed among all BPA holders and a best value selection must be made each time an order is placed.

All BPAs must contain certain information, such as:
· Name of the GSA Schedule contractor. 

· GSA Schedule contract number. 

· BPA number assigned by you.

· A description of the requirement, to include estimated quantities and work to be performed. 

· Prices and/or discounts. 

· The extent of the obligation. 

· Any additional price reductions negotiated by the ordering office, based on the proposed dollar value of the BPA. 

· A listing of individuals authorized to purchase under the BPA. 

· Delivery or performance time frames. 

· Location of deliveries. 

· Frequency of ordering and invoicing. 

· Date of BPA expiration. 

· A statement that all other terms and conditions are contained in the GSA Federal Supply Schedule contract. 

Note: Prices under GSA Federal Supply Schedule contracts have already been determined to be fair and reasonable.

14. Payment Address:




Brogan & Partners 


P.O. Box 33321


Drawer #148


Detroit, MI  48232-5321



15. Warranty Provision:
 The contractor warrants and implies that the items delivered hereunder are merchantable and fit for the particular purpose described in this contract.

16.  Export Packing Charges: 
Not applicable to this contract. 


17. Terms and Conditions of Government Purchase Card Acceptance: (above micro-purchase level) Not applicable to this contract. No discounts will be given.
18. Terms and Conditions of Rental, Maintenance and Repair: Not applicable to this contract.

19: Terms and Conditions of Installation: 
Not applicable to this contract.

20. Terms and Conditions of Repair Parts, Etc.:  Not applicable to this contract.

21. Service and Distribution Points:
 Not applicable to this contract. 

22. List of Participating Dealers: Not applicable to this contract.

23. Preventative Maintenance:  Not applicable to this contract. 

24a. Special Attributes:
  Not applicable to this contract.
24b. Section 508 Compliance:
 Not applicable to this contract.

25. Data Universal Number System (DUNS): 
10-842-9143 


26. Registration in Central Contractor Registration (CCR) Database: Registered


[image: image1.wmf]SIN#

SIN Name

Comm Rate/Hour

per unit

GSA Govt Rate

Applicable Disc

Final Price (incl IFF)

541-5

Integrated Marketing Services

equals GSA gov. rate/0.75

Account Director

175.00

$                

 

hour

166.25

$           

 

5%

167.50

$                            

 

Marketing Director

190.00

$                

 

hour

180.50

$           

 

5%

181.85

$                            

 

Creative Director

200.00

$                

 

hour

190.00

$           

 

5%

191.43

$                            

 

Art Director

115.00

$                

 

hour

109.25

$           

 

5%

110.07

$                            

 

Print Production Manager

100.00

$                

 

hour

95.00

$             

 

5%

95.71

$                              

 

PR Specialist

110.00

$                

 

hour

104.50

$           

 

5%

105.28

$                            

 

Media Director

175.00

$                

 

hour

166.25

$           

 

5%

167.50

$                            

 

Media Buyer

135.00

$                

 

hour

128.25

$           

 

5%

129.21

$                            

 

Media Support (Coordinator)

85.00

$                  

 

hour

80.75

$             

 

5%

81.36

$                              

 

Account Manager

90.00

$                  

 

hour

85.50

$             

 

5%

86.14

$                              

 

Account Coordinator

85.00

$                  

 

hour

80.75

$             

 

5%

81.36

$                              

 

Media Partner

190.00

$                

 

hour

180.50

$           

 

5%

181.85

$                            

 

PR Director

150.00

$                

 

hour

142.50

$           

 

5%

143.57

$                            

 

PR Supervisor

135.00

$                

 

hour

128.25

$           

 

5%

129.21

$                            

 

Associated Creative Director

175.00

$                

 

hour

166.25

$           

 

5%

167.50

$                            

 

Digital Director

175.00

$                

 

hour

166.25

$           

 

5%

167.50

$                            

 

Web Art Director

125.00

$                

 

hour

118.75

$           

 

5%

119.64

$                            

 

Web Content Director

95.00

$                  

 

hour

90.25

$             

 

5%

90.93

$                              

 

Web Developer

125.00

$                

 

hour

118.75

$           

 

5%

119.64

$                            

 

Broadcast Producer

150.00

$                

 

hour

142.50

$           

 

5%

143.57

$                            

 

541-2

Public Relations

Account Director

175.00

$                

 

hour

166.25

$           

 

5%

167.50

$                            

 

Media Partner

190.00

$                

 

hour

180.50

$           

 

5%

181.85

$                            

 

PR Director

150.00

$                

 

hour

142.50

$           

 

5%

143.57

$                            

 

PR Supervisor

135.00

$                

 

hour

128.25

$           

 

5%

129.21

$                            

 

PR Specialist

110.00

$                

 

hour

104.50

$           

 

5%

105.28

$                            

 

PR Manager

120.00

$                

 

hour

114.00

$           

 

5%

114.86

$                            

 

Account Coordinator

85.00

$                  

 

hour

80.75

$             

 

5%

81.36

$                              

 

541-1

Advertising

Account Director

175.00

$                

 

hour

166.25

$           

 

5%

167.50

$                            

 

Creative Director

200.00

$                

 

hour

190.00

$           

 

5%

191.43

$                            

 

Associate Creative Director

150.00

$                

 

hour

142.50

$           

 

5%

143.57

$                            

 

Print Production Manager

100.00

$                

 

hour

95.00

$             

 

5%

95.71

$                              

 

Art Director

115.00

$                

 

hour

109.25

$           

 

5%

110.07

$                            

 

Broadcast Producer

150.00

$                

 

hour

142.50

$           

 

5%

143.57

$                            

 

Media Director

175.00

$                

 

hour

166.25

$           

 

5%

167.50

$                            

 

Media Buyer

135.00

$                

 

hour

128.25

$           

 

5%

129.21

$                            

 

Media Support (Coordinator)

85.00

$                  

 

hour

80.75

$             

 

5%

81.36

$                              

 

Account Coordinator

85.00

$                  

 

hour

80.75

$             

 

5%

81.36

$                              

 

Account Manager

135.00

$                

 

128.25

$           

 

5%

129.21

$                            
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		Attachment A

		Section B-Schedule of Items

		SIN#		SIN Name		Comm Rate/Hour		per unit		GSA Govt Rate		Applicable Disc		Final Price (incl IFF)

		541-5		Integrated Marketing Services										equals GSA gov. rate/0.75

				Account Director		$   175.00		hour		$   166.25		5%		$   167.50

				Marketing Director		$   190.00		hour		$   180.50		5%		$   181.85

				Creative Director		$   200.00		hour		$   190.00		5%		$   191.43

				Art Director		$   115.00		hour		$   109.25		5%		$   110.07

				Print Production Manager		$   100.00		hour		$   95.00		5%		$   95.71

				PR Specialist		$   110.00		hour		$   104.50		5%		$   105.28

				Media Director		$   175.00		hour		$   166.25		5%		$   167.50

				Media Buyer		$   135.00		hour		$   128.25		5%		$   129.21

				Media Support (Coordinator)		$   85.00		hour		$   80.75		5%		$   81.36

				Account Manager		$   90.00		hour		$   85.50		5%		$   86.14

				Account Coordinator		$   85.00		hour		$   80.75		5%		$   81.36

				Media Partner		$   190.00		hour		$   180.50		5%		$   181.85

				PR Director		$   150.00		hour		$   142.50		5%		$   143.57

				PR Supervisor		$   135.00		hour		$   128.25		5%		$   129.21

				Associated Creative Director		$   175.00		hour		$   166.25		5%		$   167.50

				Digital Director		$   175.00		hour		$   166.25		5%		$   167.50

				Web Art Director		$   125.00		hour		$   118.75		5%		$   119.64

				Web Content Director		$   95.00		hour		$   90.25		5%		$   90.93

				Web Developer		$   125.00		hour		$   118.75		5%		$   119.64

				Broadcast Producer		$   150.00		hour		$   142.50		5%		$   143.57

		541-2		Public Relations

				Account Director		$   175.00		hour		$   166.25		5%		$   167.50

				Media Partner		$   190.00		hour		$   180.50		5%		$   181.85

				PR Director		$   150.00		hour		$   142.50		5%		$   143.57

				PR Supervisor		$   135.00		hour		$   128.25		5%		$   129.21

				PR Specialist		$   110.00		hour		$   104.50		5%		$   105.28

				PR Manager		$   120.00		hour		$   114.00		5%		$   114.86

				Account Coordinator		$   85.00		hour		$   80.75		5%		$   81.36

		541-1		Advertising

				Account Director		$   175.00		hour		$   166.25		5%		$   167.50

				Creative Director		$   200.00		hour		$   190.00		5%		$   191.43

				Associate Creative Director		$   150.00		hour		$   142.50		5%		$   143.57

				Print Production Manager		$   100.00		hour		$   95.00		5%		$   95.71

				Art Director		$   115.00		hour		$   109.25		5%		$   110.07

				Broadcast Producer		$   150.00		hour		$   142.50		5%		$   143.57

				Media Director		$   175.00		hour		$   166.25		5%		$   167.50

				Media Buyer		$   135.00		hour		$   128.25		5%		$   129.21

				Media Support (Coordinator)		$   85.00		hour		$   80.75		5%		$   81.36

				Account Coordinator		$   85.00		hour		$   80.75		5%		$   81.36

				Account Manager		$   135.00				$   128.25		5%		$   129.21
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