Ogilvy Group, Inc., The
General Services Administration

Federal Supply Service

Authorized Federal Supply Schedule Price List

On-line access to contract ordering information, terms and conditions, up-to-date pricing, and the option to create an electronic delivery order are available through GSA Advantage, a menu-driven database system. The internet address for GSA Advantage/TM is: http://www.gsaadvantage.gov
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Phone: (O) 212-484-0343, C 917-887-0582

http://www.ogilvy.com



Fax: 917-475-7213







Email: len.susman@ogilvy.com 
Business Size/Status: Large Business

Prices herein are NET (discount deducted)

Pricelist current through August 15, 2016 
GSA Contract Holder

GENERAL CONTRACT INFORMATION

Customer Information

1a. Table of Award Special Item Numbers (SINS)


SIN 541-5 Advertising and Integrated Marketing Solutions 


SIN 541-1000 Other Direct Costs

1b. Prices shown in price list are net, with all discounts deducted, and valid for CONUS, AK, HI and PR .
2. Maximum Order: 




$1,000,000.00 per SIN. Ordering agencies may place, and Ogilvy may honor, orders exceeding this limit in accordance with FAR 8-404.
3. Minimum Order:




$ 100.00
4. Geographic Coverage (Delivery Area):

CONUS, AK, HI and PR

5. Points of Production:

Ogilvy Group, Inc., The
Mindshare

 NEO
636 11th Avenue

498 Seventh Avenue
 636 11th Avenue
New York, NY 10036-2010
New York, NY 10018  New York, NY 10036-2010
6. Discounts from list prices:
Prices are net with all discounts deducted.

7. Quantity Discounts:
None, Not Available

7a. The Ogilvy Group will pass on quantity or frequency discounts earned by the 

Government. Further, it will not charge commission on media buys. It charges the Government for its services based on labor categories in its GSA pricelist. Commissions provided by the media will either be returned to the ordering agency or be applied as a credit to the cost of the project, whichever approach the ordering agency prefers.
8.  Prompt Payment:




Net 30 days

Information for Ordering Offices: Prompt payment terms can not be negotiated out of the contractual agreement in exchange for other concessions.

9.  The Government Purchase Card is accepted at or below the micro-purchase threshold. The minimum order is $100,000.

10. Foreign Items:




None.

11a. Time of Delivery:
To be negotiated with ordering agency.

11b. Expedited delivery:
To be negotiated with ordering agency. Contact the contractor for

rush requirements.

12. F. O. B. points:
Destination

13. Ordering Address:
Ogilvy Group, LLC, The

636 11th Avenue, 4/210-G

New York, NY 10036-2010


Attn: Len Susman

14. Payment Address:
Please remit paper check to:


Wells Fargo Bank, N.A. 
Lockbox 1820, F. C. 1-2-4-3

1 North 5th Street 

Philadelphia, PA 19178-1820 

Please contact contractor for

wire payment address.

15. Warranty Provision: 
Contractor warrants the items that the items delivered are fit for the purpose described in the contract. 
16. Export Packing Charges:
Contact contractor.

17. Terms and Conditions of Government Purchase Card Acceptance: Yes. 
18. Terms and conditions of rental, maintenance and repair:  Not applicable

19. Terms and conditions of installation (if applicable):
Not applicable

20a. Terms and conditions of repair parts, indicating date of parts, price lists and any 
discounts from list prices: 

Not applicable
20b. Terms and conditions for any other Services: 

Contact contractor.
21 List of services and distribution points (if applicable):
See item 5, points of production.

22. List of participating dealers (if applicable):

Not applicable.

23. Preventive maintenance:

Not applicable.

24. Year 2000 (Y2K) Compliant:

Yes

25a. Environmental attributes ( e.g. recycled content, energy efficiency, and/or reduced

pollutants:
Not applicable but willing to discuss. Contact Contractor.

25b. Section 508 compliance information is available on electronic and information 

technology (EIT) supplies and services. Show where full details can be found ( e.g. 

contractor’s website or other location). The EIT standards can be found at: http://www.
Section508.gov/:
Not applicable except for web output which is Section 508 compliant.

26. Data Universal Number System (DUNS) Number:
008920233

27. Tax Identification Number (TIN):
13-255496

28. Notification regarding registration in Central Contractor Registration (CCR database):


Registered

CONTRACT OVERVIEW:

GSA originally awarded The Ogilvy Group, Inc. (Ogilvy), a GSA Federal Supply contract, for 

Advertising and Integrated Marketing Solutions, GS-23F-0273M, in 2002 and has extended 
that contract twice,  in 2007 and in 2012 to run through 2017. (Ogilvy has done Government  

work under this master contract virtually since award.) The current five-year contract period is 

through July 31, 2017.  The contract permits the placement of both firm-fixed price and 
time and materials contracts using indicated labor rates and other direct cost ceiling 
prices. Given the advent of additional new media, additional service areas are being developed 
and will be considered.
CONTRACT ADMINISTRATOR:

Len Susman

The Ogilvy Group, Inc.

636 11th Avenue, 4/210-G
New York, NY 10036-2010

Telephone: 212-484-3043

Cell: 917-887-0582

Fax: 917-475-7213

Email: len.susman@ogilvy.com
MARKETING and TECHNICAL POINT-OF-CONTACT:

Peter Kelley

The Ogilvy Group, Inc.

636 11th Avenue, 4/210-H
New York, NY 10036-2010

Telephone: 212-484-0305

Cell: 917-592-3525

Fax: 917-475-7203

Email: peter.kelley@ogilvy.com
CONTRACT USE:

This contract is available for use by all federal government agencies as a source for 

advertising and integrated marketing solutions.  It is open to executive agencies, other 

Federal agencies, mixed—ownership Government corporations and the District of 

Columbia; government contractors authorized in writing by a Federal agency pursuant to 

48 CFR 51.1; and other activities and organizations authorized by regulation and statue to 

use GSA as a source of supply. 

The Special Item Numbers (SINs) available under this contract provide services across

the full life cycle of projects. Task orders should identify the SIN or SINs under which 

the task order is to be executed. The Ogilvy Group, Inc. has been awarded a contract 

to provide services under:

SIN 541-5: Advertising and Integrated Marketing Solutions

SIN 541-1000: Other Direct Costs

SPECIAL ITEM NUMBER (SIN) DESCRIPTION:

SIN 541-5

This SIN will be used to offer a complete solution that integrates various services 

found under the other SINs. Services required under this SIN may include the 

creation of comprehensive solutions using strategically targeted marketing plans that 

include full service execution of media planning and creative multimedia campaigns. 

These comprehensive solutions include services available separately under: 541-1 

Advertising, 541-2 Public Relations, 541-3 Web Based Marketing, and 541-4 

Specialized Marketing. Contractors must have the capabilities to provide services 

identified within all Special Item Numbers. NOTE: SIN 541-5 may not be used to 

fulfill individual requirements that are covered separately by other SINs in this 

schedule. SIN 541-5 may only be used to fulfill comprehensive agency requirements 

that span multiple service offerings from the schedule. This SIN will be used to offer 

a complete solution that integrates various services found under the other SINs. 

Services required under this SIN may include the creation of comprehensive 

solutions using strategically targeted marketing plans that include full-service 

execution of media planning and creative multimedia campaigns. 

SIN 541-1000

Direct Costs (ODCs) are expenses other than labor hours. – ODCs proposed 

must be directly related to a service being offered under this Schedule and can only 
be purchased in conjunction with the Schedule service. Possible ODCs may include 
such items such as audio/visual equipment, facility rental, commercial production,
media costs, booth space rental, etc.
HOURLY RATES FOR SERVICES  
Hourly Labor Rates For Services From The Ogilvy Group, Inc. For SIN 541-5, 

Advertising and Integrated Marketing Services, GSA Contract GS-23F-0273M

	GSA Rates
	
	
	
	

	Schedule of Items
	
	
	
	

	
	
	
	
	

	Effective 15 August 2015
	
	
	
	

	R

	SOLUTIONS (AIMS) SCHEDULE
	
	

	Labor/Task Category
	 
	Per
	 
	Ogilvy 

	 
	 
	Unit
	 
	Year 4

	 
	 
	 
	 
	 Rates

	 
	 
	 
	 
	8/16/15-8/15/16

	 
	
	 
	
	 

	ADVERTISING
	
	 
	
	 

	Account Management I
	 
	Hour
	 
	523.98

	Account Management II
	 
	Hour
	 
	270.73

	Account Management III
	 
	Hour
	 
	177.77

	Account Management IV
	 
	Hour
	 
	122.32

	Account Management V
	 
	Hour
	 
	79.96

	Account Management VI
	 
	Hour
	 
	61.62

	Contract Management
	 
	Hour
	 
	190.34

	Creative l
	 
	Hour
	 
	715.03

	Creative II
	 
	Hour
	 
	427.29

	Creative III 
	 
	Hour
	 
	303.90

	Creative IV
	 
	Hour
	 
	148.21

	Broadcast Production I
	 
	Hour
	 
	190.22

	Broadcast Production II
	 
	Hour
	 
	80.53

	Broadcast Services
	 
	Hour
	 
	101.53

	Print Production I
	 
	Hour
	 
	182.45

	Print Production II
	 
	Hour
	 
	129.05

	Print Production III
	 
	Hour
	 
	94.52

	Research l
	 
	Hour
	 
	293.56

	Research II
	 
	Hour
	 
	202.73

	Research III
	 
	Hour
	 
	93.36

	Accounting
	 
	Hour
	 
	83.09

	Administration
	 
	Hour
	 
	71.17

	 
	
	 
	
	 

	INTERACTIVE
	
	 
	
	 

	Account Manager l
	 
	Hour
	 
	456.64

	Account Manager II
	 
	Hour
	 
	321.29

	Project Manager I
	 
	Hour
	 
	268.88

	Project Manager II
	 
	Hour
	 
	205.39

	Project Manager III
	 
	Hour
	 
	143.50

	Creative Director I
	 
	Hour
	 
	293.56

	Creative Director II
	 
	Hour
	 
	210.06

	Designer I
	 
	Hour
	 
	186.72

	Designer II
	 
	Hour
	 
	145.86

	Designer III
	 
	Hour
	 
	115.54

	Creative Technologist I
	 
	Hour
	 
	189.79

	Creative Technologist II
	 
	Hour
	 
	162.68

	Creative Technologist III
	 
	Hour
	 
	146.02

	Copywriter I
	 
	Hour
	 
	273.99

	Copywriter II
	 
	Hour
	 
	205.76

	Technical Programmer I
	 
	Hour
	 
	228.94

	Technical Programmer II
	 
	Hour
	 
	192.67

	Technical Programmer III
	 
	Hour
	 
	146.78

	Network Architect I
	 
	Hour
	 
	270.74

	Network Architect II
	 
	Hour
	 
	191.68

	eStrategist I
	 
	Hour
	 
	313.13

	eStrategist II
	 
	Hour
	 
	205.39

	 
	
	 
	
	 

	Client Acctg/ Finance
	 
	 
	 
	 

	Chief Fin Off/VP Finance
	 
	Hour
	 
	326.79

	Senior Financial Analyst
	 
	Hour
	 
	260.60

	Client Acctg Management
	 
	Hour
	 
	159.80

	Client Acctg Coordinator
	 
	Hour
	 
	63.42

	 
	
	 
	
	 

	Strategic Planning
	 
	 
	 
	 

	Pres-EVP Media Dir/Exec
	 
	 
	 
	 

	Planning Management
	 
	Hour
	 
	355.67

	Planning Supervisor
	 
	Hour
	 
	261.50

	Media Planner
	 
	Hour
	 
	166.95


	Assistant Planner
	 
	Hour
	 
	74.75

	
	
	
	
	

	NEO INTERACTIVE MEDIA
	
	
	
	

	
	
	
	
	

	Account Service
	
	
	
	

	Chief Operating Officer
	
	Hour
	
	

	
	
	
	
	

	Managing Director
	
	Hour
	
	361.21

	Media Director
	
	Hour
	
	326.66

	Group Planning Director
	
	Hour
	
	233.40

	Associate Media Director
	
	Hour
	
	172.74


	Media Supervisor
	
	Hour
	
	117.78

	Asst. Director of Adserving
	
	Hour
	
	

	Media Planner
	
	Hour
	
	86.37

	Assistant Media Planner
	
	Hour
	
	55.39

	Adserving Coordinator
	
	Hour
	
	

	
	
	
	
	

	MINDSHARE MEDIA
	
	
	
	

	Chief Strategist - Media
	
	Hour
	
	

	Managing Director-Media Planning I
	
	Hour
	
	462.62

	Strategic Media Planning Director 1
	
	Hour
	
	299.50

	Group Media Planning Director II
	
	Hour
	
	299.44

	Group Media Planning Director I
	
	Hour
	
	209.19

	Associate Media Director-Multicultural
	Hour
	
	199.63

	Associate Media Director-I
	
	Hour
	
	209.19

	Senior Media Planner I (Manager)
	
	Hour
	
	143.14

	Media Planner I
	
	Hour
	
	99.09

	Junior Planner II
	
	Hour
	
	77.06

	Junior Planner I
	
	Hour
	
	59.88

	Administrative Assistant
	
	Hour
	
	99.09

	
	
	
	
	

	ATG Director
	
	Hour
	
	399.25

	Managing Media Research Director II
	Hour
	
	358.55

	Group Media Research Director II
	
	Hour
	
	299.44

	Associate Research Director
	
	Hour
	
	209.18

	Media Research Supervisor I
	
	Hour
	
	143.14

	Media Research Analyst I
	
	Hour
	
	99.09

	Assistant Media Research Analyst I
	
	Hour
	
	89.64

	Senior Project Manager II
	
	Hour
	
	143.13

	
	
	
	
	

	
	
	
	
	

	Director of Direct Media Marketing
	
	Hour
	
	449.15

	DRTV Supervisor
	
	Hour
	
	143.14

	DRTV Buyer
	
	Hour
	
	99.09

	DRTV Assistant Buyer
	
	Hour
	
	63.87

	DRTV Systems Analyst
	
	Hour
	
	

	
	
	
	
	

	Managing Director Network II
	
	Hour
	
	399.25

	Group Director Network
	
	Hour
	
	359.34

	Associate Director Network III
	
	Hour
	
	209.19

	Network Supervisor I
	
	Hour
	
	139.73

	Network Negotiator I
	
	Hour
	
	89.84

	Network Associate Negotiator I
	
	Hour
	
	59.88

	
	
	
	
	

	OOH Director
	
	Hour
	
	357.44

	OOH Assoc. Planning Director II
	Hour
	
	209.19

	OOH Negotiator I
	
	Hour
	
	99.09


	OOH Assoc Implementation Director II-(Manager)
	Hour
	
	143.13

	
	
	
	
	

	Promotions Manager
	
	Hour
	
	143.14

	Promotions Specialist
	
	Hour
	
	77.07

	
	
	
	
	

	Spot Director (MD,LB)
	
	Hour
	
	462.42

	Spot Manager
	
	Hour
	
	143.13

	Spot Senior Negotiator I
	
	Hour
	
	143.14

	Spot Negotiator I
	
	Hour
	
	99.09

	Spot Associate Negotiator I
	
	Hour
	
	65.87

	
	
	
	
	

	Finance Manager (Assoc. Dir.)
	
	Hour
	
	179.67

	Finance Analyst (Manager)
	
	Hour
	
	129.76

	Finance Coordinator (Analyst)
	
	Hour
	
	77.07


The following represents Other Direct Costs for The Ogilvy Group, Inc.

The Ogilvy Group, Inc., Other Direct Costs: SIN 541-1000, GSA Contract GS-23F-0273M
Item                                                                Ceiling Price ​

Per Unit
Internet Display and Search                           $   10,251,711

Per Year
Internet  Search                                               $        117,689

Per  Month
	Fulfillment
	
	
	
	$        138,537
	
	Per Year
	
	
	

	Internet Banner
	
	
	 $        125,938 
	
	Per Deliverable
	
	

	Magazine Page B/W & Page 4C
	 $        188,403 
	
	Per Insertion
	
	

	Magazine Campaign
	
	
	 $     7,743,932 
	
	Per Campaign
	
	

	Newspaper 1/2 Page B/W
	
	 $          22,606 
	
	Per Insertion
	
	

	Newspaper Campaign
	
	 $        609,073 
	
	Per Campaign
	
	

	Outdoor Billboard
	
	
	 $        257,234 
	
	Per Insertion
	
	

	Sunday Supplement
	
	
	 $        502,521 
	
	Per Insertion
	
	

	Cable Television
	
	
	 $     2,481,041 
	
	Per Schedule
	
	

	Local (Spot) Television
	
	 $        577,111 
	
	Buy Per Media Market
	

	Network TV
	
	
	 $     5,276,298 
	
	Buy Per Deliverable
	
	

	Spot Radio
	
	
	 $     1,871,285 
	
	Buy Per Media Market
	

	Network Radio
	
	
	 $          25,769 
	
	Per Radio Deliverable
	

	Direct Mail
	
	
	 $          39,611 
	
	Per Deliverable
	
	

	Magazine Page 4/C
	
	
	 $          99,675 
	
	Per Production
	
	

	Newspaper Page B/W
	
	 $          59,565 
	
	Per Production
	
	

	Outdoor Billboard
	
	
	 $          45,872 
	
	Per Production
	
	

	Radio Commercial/TV Commercial
	 $        188,961 
	
	Per Production
	
	

	Television Production/Public
	
	 $        679,055 
	
	Per Production
	
	

	Service Announcement (PSA)
	
	
	
	
	
	
	

	Distribution
	
	
	
	
	
	
	
	

	Talent Payments
	
	
	 $        862,183 
	
	Per Campaign
	
	

	Market Research
	
	
	 $        754,669 
	
	Per Deliverable
	
	


 Video Hosting Services                                 $          33,733

Per Year
Fulfillment includes the following:

Fulfillment management fees (account online set-up, initial receipts and third-party freight account), 

picking and packing of program materials, outgoing supplies-boxes, cartons, jiffy bags, labels, void fill-receiving and inventory management/physical counts, miscellaneous warehouse work, system programming, print on demand including setup, black-white simplex and duplex in 8.5 and 11 x 17 sizes, print production of call reports, training documents, etc., including brand/production work (based on cost/per thousand), binding, storage (monthly based on square foot usage), freight/shipping, order processing, inventory management, returns, vendor’s customer care, account executive, dumpster fees and dunnage.

Internet Display and Search includes the following:

The planning, buying and management of web placements designed to bring interested consumers from general market websites (search engines, news or personal finance sites, social networks, etc.) to a specified government website or to expose them to a government message.  These placements can be bought either as individual visits on a "cost per click" basis where the agency participates in thousands of real-time auctions via a technology platform or on a "cost per thousand" basis where we contract with a publisher to deliver a set number of impressions.  The agency actively manages a range of tactics and placements against pre-determined objectives such as overall site traffic or specific site-side conversions determined by the client. Services include analysis of and definition of target audience opportunities, development of media objectives and strategy, consideration/evaluation of alternative ad networks and multiple other digital opportunities--multi-devices, multi-platforms-- leading to development and execution of an approved media plan. Progress reports, after-action analyses and revisions to plans are provided based on actual reported results.  Also, see separate description of Internet search services.  

Internet Search includes the following:
A list of mutually agreed-upon key words and alternatives/variations to be sourced from up to four outsider web sources potentially Double Click, Google, Bing (Microsoft) and Yahoo Search. Reports of searches with details on click throughs by source for the agreed-upon period are provided. Procedure is to reach basic search agreement in advance of order on the cost per click for primary key words and their reasonable variations during a specific period of time. Through actual experience this list may be mutually (client/agency) amended, modified.

Print Campaign Production includes the following:

Original photography expenses with agency and talent travel to location, film developing and processing messengers, model fees, research materials, retouching and color correction, stock, stock photography, type composition and revision, digital file development, Kodak prints, supplier digital handling fees, CD-rom with hard case for archives, two Fed-Ex shipments, proofs to client, local messengers, mounting color laser prints, reasonable number of reprints, electronic mechanicals in page and spread sizes, low resolution and high resolution film and two zip lines.

Network TV Campaign includes the following:

National network television (ABC, CBS and NBC) on-air (broadcast over the air) exposures to viewers of supplied commercials integrated into commercial pods on shows purchased from the three networks in the 50 states and U. S. territories where the networks have tv station affiliates. 

Video Hosting Services includes the following:

"The service will provide a platform for hosting and delivery of client-produced government videos online.

Their service provides capabilities to upload and organize videos and then "transcode" them from the 

original format into a variety of other formats: ones suitable for presentation on websites accessed by 

different bandwidth connections and others suitable for mobile devices. Service provides a player

application that is embedded on the web pages and can be customized by technical staff.  Services also 

provides capabilities to present play lists of videos by topic on websites and allows viewers to share or 

reuse videos. Services also provide detailed analytical functions."










